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“No closed shop in 
public relations ~ 


Sik, Peter Hope Lumley asks 
(December 10) if the Institute of 
Public Relations gives an under 
taking that its 
competent, or that non-members 
are imcompetent’ The answers 
are these: it can give no under 
taking as to the competence of 
otherwise of non-omembers, at 
present at can pive an under 
taking only that its members are 
competent for membership of 
the Institute 

Si Stephen Pallents 
referred to by your 
spondent, expressed a hope tor 
the future when he said he 
looked forward to the day when 
no sensible would-be employer 
of a PRO. would need to ex 
tend his search beyond the ranks 
of the Institute 

The Institute aims at the goal 
of professional examinations as 
one of the best means of attain 
mg two objectives first, oan 
established status for the import 
ance of the puble relations 
function, and, secondly, the pro 
vision om the interests of both 
employers and P.Ro people of 
recogmisably high standards of 
practice 

lo bring itself more into line 
with new circumstances — that 
have developed over the last five 
vears, the Institute only last 
month revised its membership 
structure not least with the in 
tention of making membership 
more attractive to those public 
and press relations officers and 
consultants (among others) still 
outside its ranks 

The Institute is both 
and competitive ino its member 
ship Ihe “shop” has never 
been “closed in the modern 
sense of the phrase and tt is 
now still more “open” by virtue 
of its new categories of carefully 
distinguished membership 
ROA) Pactir-Coont 
Council 
Public Relations 


members are 


remark, 
core 


healthy 


Chairman of 
Institute of 


To The Editor. . 


When the Institute graduate is 
‘forced out of membership’ 


Sik Your correspondence 
concerning cniry inte th 
11P.A than by 
tion raises another point of con 
tention about which a 


feel 


other eexaliina 
number 
of examinees quite strongly 
the Institute's rule by which 
graduates” are forced out ol 
membership directly they 
to be on the stafl of a firm which 
' itsell an Incorporated or 
Registered practitioner 
While there might be 
justification for not 
AN LPA Ss on the statls of 
tising agencies Which do not 
support the Enstitute, it is surely 
vorng too lar to debar those whe 
(as olten happens) go into some 
branch of advertising. 4 
for instance, those who 
ipporntmMents is 
HAN ARerS 
This rather 
seem to be 


CEASE 


SOT 
having 
adver 


other 
tak« ip 
idve tising 
odd rule does not 
operated by 
professronal bodies 
onee a chartered 
always a chartesed 
even upon achic 
tion ob oan 
directorship! 
1 might) say that, to my 
knowledge, this ruling is particu 
larly deplored by 
though out of advertising at the 
time, continued to support the 
Institute When it most needed .t 
throughout the war and who did 
not afterwards 
advertising agency. Such peopl 
perhaps be pardoned tor 
taking a somewhat jaundiced 
view of the summary exclusion 
meted out to them 
Institute had again 
financial fect 


others 
lor cxampls 
accountant 
accountant 
ing the distine 
advertising agency 


those whe 


return fo oan 


can 


when the 
found = its 


LL. we 
131 Whyteleate Road 
C aterham-on-the- Hill 


Bi rcHier 


Institute’s decision 
is commended 


SIR The news contained in 
Drummond Armstrong's — lette: 
(December 10) ts indeed good 
and welcome I would like to 
assure him that TP should be the 
last to belittle the attarnments ot 
those who have recently achieved 
NEPA. status) without 
the usual examinations 

1 would like tow, to 
him that bE know 
experience how 
c\amination and thorough 
the vetting of appheants tor 
assocuite membership to the 
Institute without passing eXami 
nations, for -. during the tirst 


Passiny 


ASSUTE 
from) personal 
still as) the 
how 


oral 


Creators of 


DESIGN -PRINT- DISPLAY 


Paraday Street, Manchester 1. Tel. Central 4965/6 
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But this 
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this 


nummy 
form a 
Successive 
ippear 
decision which th 
Aas ut last vears? 
taken, and 
much for 
practic 
I shall mot start an 


ny Si 


council 
Shich wall surely 
ttern 1 
aApeney 
I hope 

hare going mysell 

Poot Gitts-PREEE AND 

ex-ALP_A 

102 Baker Street. Wo 


Hle has letters... 


Sik It womy 
far as any) practical 


opinion that as 
Value to a 
concerned. both the 
and Association 
represent at 
only a waste of time 
R. B. Ire, D.ALA 
44 Marlborough Road 
Richmond. Surrey 
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present 
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. and he hasn't 


Sik, Practical experience. a 
most valuable qualification in 
any trade or profession, can only 
be obtained by the long process 
of “working on the job 

Surely the practical man 
has gamed years of valuable e 
perience on the job should be 
just as eligible for the award of 
letters those gained 
by the shorter theoretical process 

Both are front 
methods 


who 


after as 


do 7 | 


No Leriers 
(Name and address supplied.) 


There came but 
one reply... 


Sik, Last) summer [began 
writing to advertising agents in 
the United States (and also in 
England) with the object” ol 
selling trade slogans and catch 
phrases 

Your readers may be interested 
in the results 

S.A ON 
68 replies Were received, resulting 
in 13> sales. and 
fo write Copy 

bneland Out 
sent, one reply 


letters were sent 


three contracts 
letters 


of +3 


Hinry ¢ 
299 Mile End Road, E.1 
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Provincial weeklies’ 
post-war problems 


Sik, Your report Papers 
thanks to Advertising 
(December 10) interests us 

We trequentl carry 
1.900 and 2.400 column inches of 
rdvertisinp Our 
pare Wp 

In they post-wa 
hivh labour and newsprint costs 
the provincial particu 
larly have had two courses open 
to them 
column 


boom 
between 


current lf 
issue IS a il cvxample 


battle wit 
Mw ech lies 
to go out ind vet more 
idvertising on 
to charge more per column inch 
Whilst not entirely avoiding the 
latter the Somerset 
Gazette, like many other 
hes. has met considerable success 
sith the former 
We share bric 
tude to the 


Witkiy. We 


meches ol 


Count 


WECA 


Putnam s grat 

ADVEKEISERS 
often wonder 
shether the man-in-the-street os 
sufliciently alive lo the tre 
mendous contribution om a mer 
cenary world. of British adver 
tising towards the maintenance 
of a tree British press 

PAL SKERMAN 

Jot Managing Director 
Woodley. Williams & 
Dunsford Ltd 


Local trader took 
four pages 


Hinckley Timm 
on December 4 


containing 


SIK The 
(Leicestershire) 
14-pae 
1.743 inches of advertising space 
including two tull pages by local 
advertisers 

Last 


Space Wm «A 


ran i issue 


Week the advertising 


16- page 
.,07 
took 
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four 
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Both 
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men 
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Times has eight 
pave 
It has been in existence 64 years 
} Dawson 
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Editor 
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An influence among 

Vf). ‘ ‘ 
Discrine 
CML TA 


WOMAN’S PICTORIAL is bought by housewives who make 
home management an art, and who can afford to be 
discriminating. They seek the advice week after week 
of accepted experts—Elizabeth Craig on Cookery, Nurse 
McKay on Mothercraft, Jean Grey’s Beauty Guidance 
and Jane Byron’s Fashion Service. 

The loyalty of these readers is without question for 
WOMAN’S PICTORIAL has won their confidence and keeps 
it — confidence built on years of Editorial Service which 


ensures a good reception for advertising. 


~ WOMANS 
PICTORIAL 


ule better class weekly with the practical approach 
An A.P. Publication * Page Rate £120 * 4)\d Weekly 
A. W. Burnett, Advertisement Director, The Amalgamated Press Ltd., The Fleetway House, London, E.C.4. ° CENtral 8080 
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International link-up 
plan for sereen ads 


CREEN advertising contractors in five European countries 
have formed a new organisation, International Screen 
Advertising Services, which will seek to promote and develop 


screen advertising internationally. 
pany is Pearl & Dean (Overseas) Ltd., which has facilities, 


The British member com- 


for exhibiting screen advertising in 3,500 cinemas. 


The organisation’s first mem- 
bers (of which there will be only 
one in each country) are: 
Belgium, Publi-Cine (800 cine- 
mas); Federal German Republic, 
Universal Dia- und Filmwerbung 
(5,000); France, Cinema et Pub- 
licité (3,500); and Italy, S.1.P.R.A. 
(3,000) 

At a reception in Pearl & 
Dean's private cinema yesterday 
(Wednesday), attended by heads 
of the foreign member com- 
panies, E. Pearl (chairman, Pearl 
& Dean Ltd.) explained that the 
new organisation would provide 


Newsprint price 
increase 


Equalised price of newsprint 
for the fourth licensing period 
beginning January 3 has been 
increased to: lightweight 14-demy 
500 £53 5s. (old price £52 10s.); 
standard weight 14}-demy 500 
£53 (old price £52 5s.). The in- 
crease is caused by the rise of £1 
in price of newsprint delivered by 
British and Scandinavian mills. 


manufacturers with facilities for 
advertising their products inter- 
nationally on cinema screens 
Each company would place its 
services exclusively at the dis- 
posal of other member com- 
panies of LS.A.S. It was hoped 
to extend membership to firms in 
other countries, including the 
U.S.A. 

The films made could be 
easily adapted to the require- 
ments of all the countries, said 
Mr. Pearl, and he claimed that 
the type of advertising film with 
the widest international applica- 
tion was the one-minute film 
initiated here by Pearl & Dean 

The Board of Trade had 
expressed itself in favour of the 
new venture as an aid to the 
export trade, he revealed 


Plea for more 
competition in 
new TV scheme 


A scheme which he considered 
would bring “far more competi- 
tion” than the Government's 
White Paper offered was outlined 
by John Rodgers, M.P., a director 
of the J. Walter Thompson Co., 
speaking in the Commons debate 
on television. 

He said: “The public corpora- 
tion which will be set up should 
itself have an authority over ail 
programme ——- it should 
not leave programmes to 
op ee producing companies 

ut should itself control the 
overall programme planning. 

“Secondly, I think that public 
corporation should sell all the 
commercial time and derive the 
income from it. 

“Thirdly, it should not produce 
programmes itself but should go 
to programme producing bodies 
and buy programmes from them 
to fit in with the concept of a 
truly balanced programme.” 


Lord Mackintosh is installed by his 


predecessor, A. C. Duncan, as 
president of the Fleet Street Column 
Clu 


ADVERTISER’S WEEKLY 


provides this week to its readers 
an issue of 


100 PAGES 


of the latest news and views on 
advertising and marketing, to- 
gether witha 


CHRISTMAS NUMBER 


of joker, cartoons and good 
wishes and a 


SPECIAL SUPPLEMENT 


on the Art of the Copywriter, 
linked with an Anthology of the 
master Haslam Mills. 


Additional copies of this issue, to- 
gether with the Supplement, can be 
obtained from the Publishers, 180, 
Fleet Street, London, E.C.4, price 1 /2d. 
post free. 


Lord Mayor 
leads revels 


Among the hundreds of revel 
lers at the row traditional Fleet 
Street Column Club Christmas 
festivities on Wednesday were 
the Lord Mayor (Sir Noel Van 
siltart Bowater), Lord Mancroft, 
Lord Burnham, Sir Frank 
Newnes, V. Ewart Berry, EB. 3 
Robertson, Norman Moore and 
George Simon 

As lunch began A. C. Duncan, 
the retiring president of the club, 
transferred the chain of office to 
Lord Mackintosh, presiding in 
1954, 

There was all the usual sea 
sonal fun 

Brief and amusing speeches 
followed a voluble invocation of 
The Spirit) of Christmas by 
Lionel Marson. 

A special toast was drunk to 
Harold Fish (‘almost the founder 
of the feast’), and there was a 
bouquet for Gwen Palmer 

Iributes were also paid to the 
energy and enthusiasm of Andrew 
Milne, chairman of the club 
(Pictures and report next week.) 


‘Express’ rations 
half-page ads 


Advertisers are being rationed 
for the Daily Express half-page 
Space on page three owing to “an 
embarrassing demand,” states 
Leslie W. Needham, director of 
advertising, Express group 

Rationing has been imposed to 
give opportunities to advertisers 
who are launching new products 
or bigger campaigns, he said 


Christmas Greetings from ..°\ 25) 
Oe Neil” 
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‘Advertising must conquer 
its inferiority complex’ 


ANY campaign to advertise advertising must start inside the 
industry. Too many people in advertising have an inferiority 


complex. 


These points were stressed by a Brains Trust at a 


London meeting of the Incorporated Advertising Managers’ 


Association. 

Cyrus Ducker, director of 
London Press Exchange Lid., 
said: “I think the public in this 
ey! are ali for advertising— 
they follow it and find it in- 
=. informative and prac- 
tical. The cancer is among our 
own pare who have a smaller 
belief in advertising. We are 
obsessed by the sense of our own 
inferiority complex. If we don’t 
conquer this first not a penny 
spent on a —— directed to 
the general public will be worth 
while.” 

G. R. Pope, assistant manager 
of The Times, said that the 
public had no doubts about ad- 
vertising. 

“The small man believes in 
advertising when he wants to 
sell,” he said, “and when he 
wants to buy he turns to the 
classifieds, I, too, am worried 
about the people in advertising 
who have an inferiority com- 
plex.” 

Sir Miles Thomas, chairman 
of B.O.A.C., also emphasised 
that advertising must have faith 
in itself. He continued: “I be- 
lieve advertising is a most impor- 
tant factor in the nation’s 
economy. I hope we shall be 
able to raise the status of adver- 
tising and help to get more of 
the public interested in advertis- 
ing. It is up to advertising to 
get the recognition it deserves.” 

Eliot W: » president of 
the Incorporated Society of 
British . Advertisers, suggested 
that the object of any campaign 
should be to get peers and arch- 
bishops to understand the 
function and purpose of adver- 
tising. 

Other members of the panel 
were Hubert Oughton, president 
of the Institute of Incorporated 
Practitioners in Advertising, and 
George Mills, of Mills & Rock- 
leys Ltd. lan Harvey, M.P., 
director of W. S. Crawford Ltd., 
was question-master. 


Shareholder says 


‘spend more on ads’ 


At the yearly meeting of 
Electrical and Musical Industries, 
when a loss was reported, a 
shareholder blamed E.M.L.’s ad- 
vertising policy. It spent only 
‘29,000 last year, he said. Rivals 
spent up to £106,000. 


Greetings for Christmas and the New Year 
TO ADVERTISERS AND AGENTS FROM THE 


CAMBRIDGESHIRE TIMES GROUP 


Bread-and-butter 

appeals praised 

The aim of all advertising is 
to sell goods, indirectly or 
directly, and a bread-and-butter 
sensible appeal is worth a 
thousand brilliant misfires, W. 
Robertshaw, advertising manager 
of Joshua Hoyle & Sons (Man- 
chester) Ltd., spinners and 
manufacturers, told the Incorpo- 
rated Sales Managers’ Association 
(Manchester branch) Students’ 
Society. 


) 


Saeed SS 
e Editor, the | sDiedben, and the iy 
) staff of Aedeseliser’s Weebly * wish all their vonders | 
) 

and advertisers a Merry (Titties and happiness | 


and prosperily in the Vow Year 
ae 
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A section of the company at the Cursitor Street Christmas lunch. 


CURSITOR STREET CHRISTMAS LUNCH 


The Christmas luncheon of the 
old Cursitor Street Club, revived 
last year, proved itself lustier 
than ever on Tuesday, when no 
fewer than 360 members and 
friends were present at the 


\ 


Le Pe 


PP 


NATIONAL TRADE PRESS LAUNCHING 
READERSHIP SURVEY SERIES 


To meet agency requests for 
more Statistical information 
about trade press readership, 
National Trade Press have 
launched a series of readership 
surveys for all their journals. 
The first, dealing with Fashions 
and Fabrics, has already been 
sent to agency managing 
directors and space buyers, and 
is being delivered to advertisers 
by the magazine's representatives. 


In a letter that accompanies 
the copies sent to agencies, V. G. 
Sherren, director, National Trade 
Press, refers to requests made by 
the trade and technical papers 
committee of the Institute of 
Incorporated Practitioners in Ad- 
vertising for more information 
from the trade press. 


The survey, which is based on 
a 7,500-sample, has been carried 
out by the statistical office and 
readership research divisions of 


N.T.P. It reveals the following 
facts: 

Of the well-established retail 
businesses reached by an adver- 
tising campaign in Fashions and 
Fabrics, 66 per cent have owner- 
buyers dealing in an extensive 
range of medium to high grade 
merchandise. Altogether 94 per 
cent of retail readers are engaged 
in this type of trade, and 92 per 
cent of retail readers refer ee 
quently to the magazine's adver- 
tisement pages. 

The survey also gives details 
about the proportion of branded 
stock carried, approximate an- 
nual turnovers, and proportions 
of types of goods carried. 

Shortly appearing will be 
readership surveys for Watch- 
maker, Jeweller and Silversmith; 
Furnishing; and Style for Men. 
About a dozen surveys are ex- 
pected to appear in the next six 
months. 


Head Office: TIMES BUILDINGS, MARCH ¢ 


London Representative: 

69 Fleet Street, E.C.4 

Northern Representative: ARNOLD ELLIS 
4 


64 Cromford House, Manchester 4 Tel. Blackfriars 6987 & 


Holborn Restaurant, under the 
chairmanship of J. G. Bottell. 
The menu bore the following 
message: “In spite of the atomic, 
the electronic and the super- 
sonic, a few philosophic and 
bonhomic blokes from Fleet 
Street meet the welcome Yuletide 


From the word = go, the 
atmosphere was extremely “bon- 
homic.” Speeches were of the 
fewest. Mr. Bottell welcomed 
such old-timers as Freddie 
Gooding, Archie Swatton, and 
Fred Slaughter, and paid tribute 
to Miss Mabel Valler (hon. 
secretary) for her work in 
organising the function, and to 
George Jackson for organising 
the carol singing. Mr. Bottell 
was heartily thanked for pre- 
siding, on the proposition of 
Mr. Slaughter. 

lurkey, Christmas pudding, a 
lantern-lit carol procession, and 
a floor show all helped to 
establish the right festive spirit 

But the true spirit of Christ- 
mas was not forgotten. There 
was a collection for victims of 
polio. 


Bigger and better 
newspapers 


“Our blanket coverage of the 
city renders the Bath Chronicle 
and Herald invaluable as an ad- 
vertising medium,” said Alder- 
man W. F. Long in his report 
at the annual meeting of the 
Wessex Associated News Ltd 

He added: “Despite _ the 
monopoly we enjoy it has been 
our object to consider our cus- 
tomers by keeping our advertis-" 
ing rates as low as possible. 

“Our aim during the year has © 
been to present bigger and better 
newspapers to the public. This 
we have succeeded in doing 
without resorting to  sensa- 
tionalism or the publication of 
questionable news or pictures.” 


Tel. March 2368/9 & 
W. H. WALMSLEY ¢ 
Tel. Central 9353 
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McCONNELL’ 


S 
witht ge Small ads conference 


to study snags and 
latest developments 


BRITAIN 


McConnell’s are consolidating 
and expanding their interests in 
Britain and are opening a new 
midlands branch office at Derby. 

Derby was chosen as being the 
centre of an important industrial 
area in the North Midlands 
where there is a demand for an 
advertising agency, providing a 
comprehensive service in all 
departments. The midlands 
oflice is McConnell & Co. 
(Advertising) Ltd., the new name 
for Good Publicity Ltd., with 
whom McConnell’s have been 
associated for several years, and 
the reconstituted company is 
operating from 24 The Strand, 
Derby, as well as 25 Princes 
Drive, Colwyn Bay. The new 
name comes into general use on 


The next issue of “Advertiser's 

Weekly,” dated December 24, 

will be published on WEDNES- 

DAY MORNING, DECEMBER 
23. 


January 1. Arnold E. Jones, who 
founded Good Publicity Ltd. in 
1946, continues as managing 
director and other members 
of the expanded board of 
McConnell & Co. (Advertising) 
Ltd., are Chartes E. McConnell, 
chairman; John C. McConnell; 
T 


‘ . Dipple; Maurice H. 
Stokes; John H. Brown; and 
Claude A, Page (lately of 
the Measham Motor Sales 


Organisation) who will be in 
local control of the new mid- 
lands branch office. Arnold E. 
Jones has also been appointed, 
with Jack Pearce (London 
manager), to the board of 
McConnell’s (London) Ltd. 


Leading advertising and press 
men will address the second 
Classified Advertising Conference 
which the West Midlands News- 
paper Advertisement Executives’ 
Association and the Herts and 
Beds Newspaper Advertisement 
Executives’ Association are 
jointly sponsoring in association 
with the West Midlands News- 
oe Society and the Herts and 

cds Newspaper Advertisement 
Association. 

T. G. Moore, president, News- 
paper Society, will open the 
Conference. Speakers and sub- 
jects include G. R. Pope (The 
Times) on “The importance of 
classified advertising to a news- 
aper”: Major-General J. A. M. 
ond, director, London Press 
Exchange, “The importance of 
classifieds from an agency point 
of view”; Wm. J. Brittain (The 
Recorder), “The development of 
classifieds in a new medium”; 
Philip L. Ball (general manager, 
Derby Evening Telegraph), 
“What can we learn from the 
United States’ approach to classi- 
fieds?”; ; . Whiteman 
(managing editor, Link House 
Publications), “Problems and 
snares with classifieds”; and 
H. R. Pratt Boorman (chairman 
and editor, Kent Messenger), 
“The development of classifieds 
in a weekly series.” 

The Conference will be held 
at the Grand Hotel, Birming- 
ham, on Tuesday, February 2, 
1954. Registration fee is 25s. 
which includes the cost of 


Good Publicity Ltd., has been reconstituted as McConnell & Co. ( Adver- 
tising) Ltd., with offices in Derby as well as Colwyn Bay. Photograph 


shows the expande 


board of directors: Seated Uf to right) Arnold E. 
Jones (managing director), Charles E. McConnel 


(chairman), John C. 


McConnell. Standing (left to right) M. H. Stokes, T. R. Di ple (resident 


director, Colwyn Bay), J. H 


. Brown (secretary), Claude A. 
midlands director). 


erry Christmas 


‘age (resident 


luncheon. For those who will 
be staying overnight in Birming- 
ham a dinner has been arranged 
at the Grand Hotel on Monday, 
February 1, 1954, at 7.30 for 
8 p.m. The extra charge for this 
dinner, which is optional, will be 
£1. Remittances to the convener, 
L. J. Stallard (Express and Star, 
Wolverhampton). 


Second Irish 
Advertising 
Conference 


The second Irish Adver- 
tising and Publicity Confer- 
ence is to be held at Galway 
from Friday, May 21 to 
Monday, May 24. The theme 
will be: “Advertising benefits 
consumers.” 

Conferences are to he held 
every two years. The first 
was in 1952. Organisers are 
the Irish Association of Ad- 
vertising Agencies, the Adver- 
tising Press Club, the Publicity 
Club of Ireland and, for the 
first time, the Association of 
Advertisers in Ireland. 

President of the conference, 
and other officers, will be 
elected later. 


Kangol enter film 


advertising 


Kangol, Ltd., have entered the 
film advertising field with a five- 
minute film that has already pro- 
duced 24 bookings from stores. 

Opening with shots of the 
“glossy” magazines in which 
Kangol advertise, the film con- 
tinues with stock shots of Austra- 
lian sheep farming, and then 
shows the processing of wool 
and the manufacture of the 
berets. The film was produced 
by Rayant Productions. 


Grants opening on 


Continent 

Grant Advertising Inc. are to 
open new offices in Paris, Rome 
and possibly Milan next year. 
These will be the first offices to be 
opened by Grants on the Continent. 

Will C. Grant, president of Grant 
Advertising Inc., flew back to New 
York last Friday after a 30 days’ 
tour of the Continent. 


(See “Mainly ."" page 676) 
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NEW AGENTS 
FOR ICILMA 


Pepsodent Sales Ltd. have 
appointed Dolan Davis Whit- 
combe and Stewart Ltd. to 
handle advertising for Icilma 
shampoo and Icilma_ face 
cream. 

This agency already handles 
Vinolia and Lypsyl for Pepso- 
dent Sales. 

There will be two separate 
campaigns. One for shampoo 
and the other for cosmetics. 
Both will use national news- 
papers and magazines. 

The campaigns are scheduled 
= break early in the New 

ear. 


New Swan pens 
next year 


A new range of Swan pens will 
be launched next year. Speaking 
at a Christmas lunch to sales- 
men and representatives of the 

ress on Tuesday, Sir Francis 
rake, chairman of Biro Swan 
Ltd., said: 

“The trade may have been dis- 
appointed that there was no new 
Swan pen this year. But the 
name of Swan is tar too valuable 
to let down. We are planning to 
launch a world-wide campaign 
in 1954. We are hoping to be 
able to put out several new 
models. It will be the famous 
Swan in a modern dress.” 

He thanked members of the 
trade for their efforts during the 
year—“particularly members of 
the advertising world who have 
helped us beyond all words. 
Our bigger and better advertising 
> this year has been very 
successful.” 


SPECIAL AREAS 


A proposal to set up two areas 
of special control of outdoor ad 
vertising has been adopted by 
Renfrew County Council and 
submitted to the Secretary ol 
State for Scotland. The areas 
are coastal strips from Bishopton 
to the Port Glasgow boundary 
and from the Gourock boundary 
to the county boundary at 
Wemyss Bay, excluding the 
village of Inverkip 


Local publicity plan 


for paraffin 


Bristol and District Oi! and 
Hardware Association are to run 
a joint publicity scheme for 
paraffin hey are to take space 
in local newspapers. 
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....and wish all their 
friends in Advertising 
‘| a Happy Christmas & 


_a Prosperous New Year 


eee ere — 


2 le 


R. H. Penney, Advertisement Director, 
NORTHCLIFFE NEWSPAPERS GROUP, LIMITED 
163, QUEEN VICTORIA STREET - LONDON - E+Ce4 . CENTRAL 


17, 1953 
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Ov R greetings, at this festive time 
Are sent in seasonable rhyme 
To cheer—in metre oft surprising— 
All who work in advertising. 
* . ” 
ET St. Bride's carillon blithely ring 
For Emsley Carr and Cecil King; 
Its notes, melodious and clear 


Delight Lords Beaverbrook and Rothermere, 


While A.C. Duncan and Surrey Dane 
Like “Herald” angels swell the glad refrain. 


To Camrose, Burnham, Kemsley—seasonable joys, 


Also to Lionel, Michael and other Berry boys. 


Blessings, bountiful and many 

Shower on George Pope and R. H. Penney. 
Our hope—that care may never cast a 
Cloud for Colonel J. J. Astor. 


BRING i in the pudding, piping hot 


For Walter Harrop and Laurence Scott; 


May Manchester seem all aglow 

For W. McMillan and F. John Roe. 

At Withy Grove the fun wax fierce 

Led by Burnett Stuart and Terry Pearce. 
Nothing shall Yorkshiremen dismay 
While Basil Sheldon and Stanley Gray 
Begin to slake their Christmas thirst 
With the redoubtable help of Stuart Hirst. 
Many delicacies—a la Mrs. Beeton 

For Roderick Gallant and Roy Seton. 
Holly, from the topmost bough 

For Charles Walls and G. H. Howe. 


Much wassail, and the punch made strongly 


For Eric Clayson and H.C. Longley. 
And may the turkey not be tough 
For W. B. Morrell and Tom C. Gough. 


* * * 


A I parties let all drinks be super 


For H. Douglas Thomson and F. C. 


FE. C. Handel and Martin Pick 

Deserve a double with some kick. 

Serve Scotch, with Polly, flavoured fully 
For Napper, Stinton—and for Woolley. 
Don't drown it! Just a little splash 

For Archie Mclsaac and Ray Nash. 


Hooper; 


Dicemper 17, 


A ball of malt? Then kindly pass it 

Straight to L. C. Blennerhassett. 

Crackers galore let Leslie Needham pull, 

Greetings (quantuplicate) to Teddy Hull; 

And if you want the party gayer 

Send for Mike Masius and E. J. Player. 

Dudley Turner and Pat Auld will sing, 

Hamp Hamilton dance a Highland fling. 

Andrew Milne share some merry larks 

With George Dunbar and Lindley Sparkes. 

G. P. Simon and H. lan Fish 

Are offered all that they themselves could wish 
. * * 


CUP of Bovril (or a stronger brew) 
To Norman Moore and the Benson crew 
(Alas, poor brother, don't you know 
They were founded 60 years ago). 
Now Philip Stobo and Douglas Bain 
Will help R. A. Bevan to retain 
The lustre of their prime. 
* * * 


ET 1954 hold gladsome days 

For Ralph Judson and Dennis Mayes 
And everything be always pukka 
For Ingrid Miller and Cyrus Ducker. 
Splash our greetings on the cover 
To Clifford Bloxham and Cliffe Glover 
And ever strong may friendship’s links 
Bind G. K. LeFevre and Wm. Hinks. 
May life go by in a 3-D whirl 
For S. 8. Wheeler, Presbury and Pearl 
And may there be no cause to grumble 
For Nicholas, Crowther—or for Rumble. 
Loud the conductors ring their bells 
To cheer Jock Brebner and G. Dodson-Wells 
While Santa's sleigh bells gladly jingle 
For Leon Goodman and Stewart Skingle. 
E’en when life's at sixes and sevens 
May all be bright for E. Luscott-Evans; 
While ever at the 19th hole 
Let Tony Harris play his standard role. 

* . 7 


K IND thoughts—in fact they are essential 
For C. W. V. Truefitt and Sidney Henschel. 
Santa must stuff the biggest hose 

For Alan Whitworth and C. J. Rose. 
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Ring out, wild bells, across the snow 
For Jimmy Furlong, Chris McDonough 
And give another joyous peal 


For Gerry Dunne and Tim O'Neill. = 
No Christmas drink in measure weeney SS 


For Melville Miller or C. B. McWeeney. 
May Leo O'Farrell and Jack McCann 
Never back another “also ran,” 
And 1954 see stunts as great 
As those this year by John W. Tate. 

* 


* * NS 
ED by E. J. Robertson and Leslie Room + 
The voice of advertising soon will boom; v4 
Critics, we hope, will get it on the boko ~ 
And save their breath to cool their cocoa. 
A last fond thought we do beseech ye 
For T. C. Grant and Bill McKeachie; / F 
) 


May next year be more prosperous yet 
For Harris Kamlish, A. W. Burnett 
As advertisers, with engaging candour, ”? 
a 
Shower spreads at them—and Stuart ae pi 
al .* 
ae 


Let Howard Barnes in mood empiric 
Write a special Yuletide lyric 
To show Don Tibbenham and C. Mark Floyd 
That now the wings are off the boid. 
Let stars shine brightly for Roy Clark, 
Bill Memory and Norman Kark 
And the bloom be on the barley 
For Colman, Prentis—and for Varley. 
Muriel, Mollie, Edna and Kay, 
Audrey and Doris—happy day! 
May all the Women's Ad. Club lasses 
Find lots of bubbles in their glasses. 
Happy Hogmanay for D.C. Gourlay 
And may no Scot feel proper poorly 
Since revelry will never wilt 
Now Roy Thomson has assumed the kilt. 
Carollers sing hey nonny nonny 
For Edward, Arnold, Everett, Ronnie. 
To all who share the name of Jones 
Good luck, good health and two wish-bones. 
- : * 
OW even if we've missed your name 
You are included, just the same 

In “Ad. Weekly's” wishes, most sincere, 
For Christmas and a glad New Year. 


See 
KX \ : 
= <—y ~ \ an 
AN Pe \ a | 
Tee Weehly . | 
ba? /\ = | - 
Ae 4 
 _S | 
, “\ , . | 
pt. Gs a S 
L< 5 are” ale 
we ‘ 
> oa Daw \. = 6 + 
aN 
aoe 
< pa saat gay | A (| : 
p? Hub Colle “ 7 
f <leerten) yr aE > : : 
Y ih é. eg 
2 Siew 
WS - ci —_ 
a ai Siem | 
| _ + “oye Me 
Sy ye ~< ed si 
Os e oe , rs 
y igs Jl ‘ ay’ by . 
- Se ip 
54 lI > = \ ; 
\ “Re aaa | a . 
c a > {Xt & : 


ADVERTISER'S WEEKLY 


Tey 


WSVRSVSASS 


T was early in September 

when I decided to test the 
reacuion of the directors on 
the advisability of having a 
Christmas card this year. It 
just shows how long sighted 
an advertising manager has 
to be. Yet I remember the 
memo I dictated to the 
managing director about it 
quite well. 

“May I remind you that af 
you think it advisable to issue a 
company’s Christmas card, we 
will have to decide on the design 
very shortly, in order to have 
them printed in time for sending 


614 


Christmas card 


to overseas agents and friends.” 

In case you think that the sub- 
ject of a Christmas card is a 
very minor decision to have to 
submit to a managing director, 
I can only say that your thought 
is prompted by sheer inexpert- 
ence of an advertising manager's 
job. T learnt a lot about Christ- 
mas cards last year! 

Back came the managing 
director's reply: “Thanks for 
your memo. f think we should 
curtail the amount which should 
be spent on cards this year 
Suggest you get out a simple card 
which can be used by the 
directors. About 300 should be 


HEAD OFFICE, 
MAIDSTONE 


LONDON: 
80, FLECT STREET 


tT 

v 
I 
enough. The cost should be kept 
down to a minimum.” 

The memo ran on similar lines 
to that which I had received the 
previous year. The clouds were 
gathering again 

It was only a matter of 


minutes--about 190 minutes to 
be more precise, before I had 


Figure | 
4 %. wh - nl 


| 


V Gucteg? 


s 

| 

The finished rough—-simple, clean 
vet full of dignity 


roughed out a design which was 
then sent to our advertising 
agents for a finished rough. 
Simple, clean, yet full of dignity 
it is shown in Fig. L. 

When the finished rough came 
back from the agents, it followed 
my layout almost exactly, but 
the layout man had missed the 
sheer simplicity of my design 
and had included some distract- 
ing elements which lessened its 
effects. You can see the differ- 
ence yourself when you look at 


Fig. Il 


OWEVER, | submitted it to 
the managing director, tell- 
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The case history of a simple 
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THOMAS 
DAWSON 
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ing him that I had roughed a 
design which I thought would 
meet with his requirements 

An acknowledging memo came 
back from the M.D.’s secretary: 
“Thank you for the rough of the 
Christmas card for which you 
ask the managing director's O.K. 
Unfortunately the managing 
director has left for the Conti- 
nent on urgent business and is 
likely to be away some time. I 
have, therefore, passed your 
rough to the general manager 
and have asked him to deal with 
you direct.” 

After nearly two weeks I re- 
ceived a reply from the G.M.: 
“Your Christmas card rough has 
been passed to me for approval 
I understand that the managing 
di.ector wanted a simple card 
this year, but you appear to have 
interpreted his remarks too 
literally. Suggest you introduce 
some festive motif and re- 
submit.” 

When I had shown the memo 
to our agency's account execu- 
tive who had come to discuss 
the now minor problem of the 
1953 advertising allocation, it 
was decided that we could intro- 
duce a number of motifs, such 
as: a Christmas tree; a stocking 
with golliwog protruding; Father 
Christmas on a sledge, the 


Figure II 
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The sheer simplicity had been missed and some distracting elements 
had heen included which lessened the effect 
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CHRISTMAS QUIZ 
for ADVERTISERS 


Which 
National Newspaper 
can claim that each month = of 
1953. has shown the — following 


increases in daily net sales over the 
corresponding 
month of 1952 ? 


* * * * * o . 


January 22.058 
February ... 8,416 
March 30,155 
April 38.048 
May .. 38,185 
June 72,015 
July 16,227 
August 45,608 
September . 47,817 
October 48.716 
November 15,390 


» Answer below 
Evidently— 


the paper people trust 
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@ THE CASE HISTORY OF A SIMPLE CHRISTMAS CARD—cont, 


Figure Hl 
a making it half as big again 
“4 a ers to make it appear more 
Page Of Yage(P | expensive. 
t t t : f Apart from the above observa- 
| tions, the card appears to be 
quite O.K.” 

Ihe account executive too 
thought that the use of an addi- 
tional colour would improve it 
It was decided that a number of Christmas motifs could be introduced. A green tint was suggested. This 

could be used to colour the 
number of reindeer depending — later it was returned to me under Christmas tree and would also be 
on the balance of the card; or cover of a memo from. the 


DECEMBER 17, 1953 


used in a border of holly leaves. 

It so happened that the sales 
manager was in my office when 
the re-re-revised rough was on 
my desk. “Why not show some 
of the company’s products hang- 
ing on the Christmas tree,” he 
said. “It would serve as a re- 
minder of the large assortment 
of products that the company 
makes.’ As tactfully as possible, 
I pointed out the card was for 
the sole use of the directors. 

By this time, I knew that the 
managing director had returned 
from his Continental trip with 
a £2 million order. I sent the 
card to him, mentioning that the 

@ Continued on page 620 


white snowflakes on the red assistant general manager: “In Figure IV 


stipple which surrounded the the absence of the general 
word “Greetings” (Fig. Il). I manager, who is away in Scot- 
purposely left my final decision land, [| am returning the rough 
vague. It was about time that of the Christmas card together 
the agency showed its initiative. with my comments: 

The revised rough had a (a) With the use of only a 
Christmas tree on the front cover Christmas tree motif on 
as well as the snowflakes; a the front cover, the card 
stocking with golliwog — on appears to me to be rather 
page 2, Father Christmas on a empty and does not reflect 
sledge with 44 reindeer on the dignity of the com- 
page 3, and the company’s trade pany. The use of a little 
mark rounding the whole thing more colour would be 
off on the outside back cover. helpful. 


The agency had undoubtedly ex- (b) In its present size the card 
celled in its initiative (Fig. IV). gives an impression of 


. The revised rough showed that th h doubt I 
I re-submitted the rough to ‘cheese paring’ and _ has i Se ae oe oe eee Bee Sees ae 


the G.M. About three wecks a cheap look. Suggest 
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‘Priestley 


in its initiative. A great volume of comments, however, came down 
from above. 
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Every week one family out of every three 


in Great Britain reads the Sunday Pictorial. 


For, with an average net sale of 5,262,856, 


the Sunday Pictorial goes into millions of homes 
all over the country. It is read by every 
adult member of the family on the best 
4 
> advertising day of the week—the day they have 
time to read advertisements at leisure, and 
sales messages sink in. Space in the 
Sunday Pictorial is exceedingly economical, too. 
Compared with 1939 its square inch per 

thousand rate has increased much less than 


that of any other Sunday Newspaper. 
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- Sincere Good Wishes for a very 
_ Happy Christmas and for continued 
_ prosperity throughout the New Year 
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(SX) BVVVVLVISALAKLAS 
CY © THE CASE HISTORY OF A SIMPLE 
me SB CHRISTMAS: CARD—continued F 


Every | G.M. and A.G.M, had made cer- nately it is impossible at this 


| tain suggestions which had been late date to have a card printed 


incorporated in the design. in a similar style to the one 

“Thanks for the Christmas which you enclosed. This card 

(9) G) card,” ran his memo inreply. “I is printed in photo-litho in eight 
— 


think the card looks a little too or nine colours. Furthermore, 


’ Be austere. The company is pros- the cost of plates taken in con- 

( pering. After all Christmas junction with a small run of 300 

comes but once a year, and I would make the price prohibi- 
“i think it should lend a little tive. I enclose an alternative 
colour to our lives. I enclose a design which is in keeping with 


te card which arrived from New _ the original suggestion.” 

ris we ave b6n Zealand yesterday. Couldn't we The reply came a few days 
Bie have something on these lines?” later: “Sorry to note that you 
It was an eight or nine colour have left the preparation of a 


. ° job in photo-litho of a snow’ Christmas card too late again 
Wis In 3 scene of the Alps in New _ this year. I think we had a dis- 
Zealand's Southern Island. It c i i 


) Sie 


SY 


se Te Ea pea yi 


4 


~ 


A cay, : 


cussion about this laxity last 
was printed by a well-known year. The card is in no way in 


a postcard manufacturer in Auck- keeping with my original instruc- 
land. Looking at the calendar tions. But as you have now left 
) on my desk I saw it was the last it too late to deal with alternative 


ies week in November and now the designs, I have no option but 

€ M.D. wanted a litho illustration. to ask you to go ahead with your 
This time I had to be firm. suggestion subject to the follow- 

we No time to shilly-shally. I would — ing alterations :— 

“a tell the M.D. it just couldn’t be 1. Decrease the size of the 


done. I roughed out an entirely card and spend the money 


¢ new layout, simple and neat, on better quality paper. 
ol thus: 


r \A —-— GREETINGS 


| 
Bi P . | 
* 
il | | 
a i. This time the urgent need was for firmness. Another simple and 
ee neat layout was roughed out and sent off without delay. 
% I sent it immediately by passen- 
be ger train to our agents and asked . Use a ribbon which is 
them for a finished rough on worthy of the name. 
ao ‘ these lines. The studio jumped 3. Substitute another word 
ed to it, and returned it the follow- for ‘Greetings’—this is too 
a ing day. prosaic. Suggest you use 
4 < f ‘Merry Christmas,’ after all 
bY 8 - let us hope it is going to be 
ef a merry Christmas. 
2 A. with all ( 4. No need to resubmit.” 
id # a # 
v aaal 8 8 | | ERRY Christmas, indeed, I 
Bt thought, as I gripped the 
+3 sincerit | telephone receiver. I'll give that 
a ) SF | agency a merry Christmas. 
st —W “Hello? Hello? Rudduck, is 
¥ ' that you? Now look here I 
i I I ei { | | must have those cards to-day. 
¥ Q) The studio's second version. Dammit, a s Tuesday the 22nd 
now. We must post them to- 
7 DICTATED my memo to the morrow—if they're going to be 
a M.D. “Thanks for memo re any use to us at all. Well bring 
3 ENGINEERING the Christmas card. Unfortu- them over by car then!” 
Ba y 
| g i j fi ¥ 
my 
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The Season’s Greetings 


E. H. HULL, “DAILY HERALD” AND “THE PEOPLE,” ACRE HOUSE, LONDON, W.C.2. 
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HE buzzer on 

buzzed. I lifted an 
immaculate sleeve, shot a 
gleaming cuff, and flipped the 
lever on my inter-com, 

“Crunker.” 

“Come in, Crunker,”’ said 
Mr. Witherspoon, “when you 
can spare a moment.” 

“Right away, sir,” I snapped, 
flipping down the lever. ! put 
down the fairy cake I had been 
about to eat, straightened my tie 
in its shiny white collar and made 
my way down to the office of 
Henry K. Witherspoon, O.B.E., 
chairman of the Mercury Ad- 
vertising Service. 

A swift tap on the door, a 
gruff command and I was inside 
the tabernacle of the great. I 
crossed the thick pile carpet 


my desk 


which always made me feel 
slightly airsick-to the chair- 
man’s desk, a hundred yards 


from the door. 


The plump client 


I perceived in an instance with 
the quick flashing brain which 
had won me the reputation of 
Mercury's smoothest, — slickest 
account executive, that Mr. 
Witherspoon was not alone. In 
fact, someone else was with him. 

My training had taught me to 
sum up at a glance, to make a 
rapid, machine-gun like appraisal 


4t the 


Palindrome we saw 


By Alphonse Crunker, 
recently with Goulash, Humperdinck and Fliblo. 


the show “No 
and the old boy's eves stuck out like 


& 
& 
& 
& 
WN 


p king 


of a man to get his measure 
It was in the twinkling of an 
eye that I registered the stranger : 
short, plump, opulent, elderly, 
cheerful. The adjectives flowed 
through my expensively educated 
brain in half a second. I confess 
that the accuracy and swiftness 
of my conjecture was prejudiced 
by the fact that I already knew 
perfectly well who it was. 

“Ah, Crunker!” exclaimed 
Witherspoon, a willowy old bird, 
“You have met Mr. Cavendish.” 

I bowed suavely, muttering a 
conventional word of greeting 
applicable to our biggest client 
and adopted a posture of polite 
expectancy. 


Rhapsody in soap 


I will just interrupt the con 
tinuity of my tract for a swift 
diversion. Cavendish is Caven- 
dish Baby-Smooth Soap, our 
biggest account. There, I knew 
that would amaze you! There 
can hardly be a home in the 
nation (apart from a few dirty 
dogs whom we will ignore) where 
a cake of Cavendish Baby- 
Smooth does not rest snugly in 
the soap-dish. Even if you per- 
sonally prefer one of the inferior 
brands, you are, of course, well 
aware of Cavendish. You have 
seen our posters (baby in bath 
enveloped in tears because 
Mummy has forgotten to buy 
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Are you missing 3 
Thousands of 
free sites 
at point- 
of-sale 


Your message brought prominently 
before the purchaser — in the shop itself! That is how a Redfern Advertis- 
ing Rubber Mat completes your advertising campaign. These mats—col- 
ourful, useful and hardwearing — are welcomed by shopkeepers as part 
of the furnishing of the shop. Good positions, continual display, the 
goodwill of the trader--could you ask more of any advertising medium? 


DOOR MATS - FLOOR MATS + COIN MATS 
DARTS MATS - BOWLS MATS 


incorporating any trade name, mark or slogan in 
a variety of colours, can be supplied. 
Write for this folder containing details of 


these permanent point-of-sale reminders. 
They could be working for you. 


ADVERTISING RUBBER MATS 


REOFERN'S RUBBER woru«s Limited 
NATIONAL ADVERTISERS’ DIVISION - HYDE - CHESHIRE 


T.P.406 Arthur Upton Service 
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®A4 NIGHT OUT WITH THE SOAP KING—cont. vw 


The soap magnate grabbed the well chassised lady and swept her 
into the heady strains of a fandango. 


Cavendish), you have heard our 
slogans—"‘Cavendish is the soap 
used to clean other soaps when 


| they get dirty!” This, then, was 


Cavendish, the man for whom 
prayers were held every morning 
at 9.30 in the agency. 

“Crunker,” croaked Wither- 
spoon, looking more than ever 
like a stoat, “I have a task for 
you to perform for Mr. Caven- 


dish and me.” 


Night club orgy 


I bowed again, raising my left 
eyebrow with that debonair élan 
that has caused many an adoles- 
cent stenographer to threw her- 


| self into the typists’ pool. 


“Mr. Cavendish is in Lon- 


| don for the night. He is due to 


catch the 8.45 a.m. to Blackpool. 
He feels he would like to see a 
little of the er . . . Capital during 
his brief stay. I have entrusted 
him to your care.” ‘The old 


| buzzard peered at me over his 


tortoiseshells with a look of a 


| man who has handed over the 


keys of Fort Knox for the week- 
end. 

“It will be the greatest plea- 
sure, sir,” [| purred, with a sly 
glance at the moronic old soap 
king. “A proud occasion for me 
if 1 might say so.” 

“Want to see a bit of fun, 
lad,” beamed old Cavendish with 
a toothy grin. “A few girls, a 
night club—-you know!” He put 
into those last two words a 
wealth of meaning. I had seen 


| a picture of Mrs. C. (rather like 


a parrot with a moustache) and 

realised with dull foreboding 

exactly what we were in for. 
“I will endeavour to plan an 


evening of memorable entertain- 


ment, sir,” I replied, 

“Good lad!” chuckled the 
Blackpudlian. He clapped the 
Witherspoon a smart one on the 
shoulder. “Sure you won't come, 
Henry?” he barked. 


Witherspoon winced and ad- 
justed his spectacles, muttering 
something about, “wife, work, 
early start,” and dismissed me 
with a glare. 

“Be at the Savoy at eight 
o'clock, laddie,” grinned Caven- 
dish. “I'll be in the bar.” 

I left the room with a feeling 
of depression. Not only a tire- 
some evening with a _ jet- 
propelled soap manufacturer, but 
I would have to break my date 
with Cynthia Gore-Blimey, a 
new little piece of art-work in the 
copy department. I sighed like 
a wounded account executive sent 
back by a bearded Celtic copy 
chief to a terrifying client with 
an identical piece of copy. 

I collected my curly-brimmed 
bowler and yellow string gloves 
from my office, stuck another 
pin in the effigy of Witherspoon 
which I kept locked in my top 
drawer and sauntered out into 
the leafy Mayfair square where 
Mercury did their business and 
their clients. I glanced at my 
watch. Four o'clock. I was late. 
An account executive’s work 
keeps him to all hours. 


Nudes galore 


I rolled up at the Savoy dead 
on time. I found the Cavendish 
in the bar as good as his word. 
He greeted me like a long lost 
account. I inwardly groaned. 
The old coot was already as high 
as an expense account. 

I will be brief with the alco- 
holic details. Suffice it to say we 
sank a few whiskies, a few gins 
and a dry Martini or two. We 
had a hasty dinner and then set 
out into the metropolis. 

We saw the show at the Palin- 
drome, “No Nudes are Bad 
Nudes.” The old boy’s eyes 
stuck out like beanstalks. I! 
thought sadly of Cynthia Gore- 


@ Continued on page 628 
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Sincere thanks for your 
co-operation during this 
past year. From my 
staff and myself— 


CHRISTMAS GREETINGS 
and BEST WISHES for a 
PROSPEROUS 1954 


W. MEMORY, Advertisement Director. 


News Chronicle 
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. . » Cordial Greetings 


to friends in Advertising 


and best wishes for their 
continued prosperity 


during 1954... from 


... the paper 


with DOUBLE 


SELLING POWER 


attained by its 


popularity as a 


Sunday newspaper, plus 


its unique appeal to the 


vast CO-OPERATIVE market 


REYNOLD 


F. JAMES : 


Reynolds News Pioneer House Wicklow Street 


Telephone ; TERminus 6484 


ADVERTISEMENT MANAGER 


London W.C.1 
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yg °4 NIGHT OUT WITH THE SOAP KING—cont. 


DecemMBER 17, 1953 


Blimey. Later we were ejected 
from “The Moving Account” at 
closing time and made our way 
to the Samba Club. 

It was here that Bunny Wag- 
staff descended upon us. She is 
a little bit of nonsense I used to 
drag around in my youth. She 
now celliects old gentlemen. 

“Rudolph!” she screamed on 
spotting me. “You old darling! 
This is my sister Lilly!” 


Gavotte with Lilly 


She produced a facsimile of 
herself, a well-chassised lady 
with a carnation in her hair and 
a giggle. In a flash the soap 
magnate had grabbed Bunny and 
had swept her into the heady 
strains of a fandango. I went 
into a listless gavotte with Lilly, 
amusirg myself by making up 
rude rhymes about Witherspoon. 

When I staggered back to our 
table I found we had developed 
into a gay little party. Caven- 
dish was all chummy with a fat 
man with a ginger moustache 
and was ordering quarts of cham- 
pagne. As I was whisked off by 
Bunny to dance, I saw with 
horror the silly old codger drink- 
ing champagne out of the fat 
man’s shoe. 

To cut a long and painful 
story short, we were dismissed 
from the Samba at about 3 a.m. 
after Cavendish was found 
swinging from the chandelier 
shouting a rude word at the band 
leader. We moved on to the 
Crane Club, got thrown out of 
the Tulip Room and staggered on 
to the Vulture Club. Here Lilly 
spilled drinks on my new dinner 
suit and was sent home in a cab. 
Somewhere in the next hour or 
so we lost Bunny (“I had her in 
my hand a moment ago,” old 
Cavendish explained) and we 


three cavaliers were left. 
As dawn broke with a smile 
over the Capital, we staggered 
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I saw with horror the silly old codger drinking champagne out of 
the fat man’s shoe. 


through Covent Garden on the 
way to a little place that the fat 
man knew. 

As we turned a corner we 
found our way barred by an 
enormous and hirsute fruit por- 
ter. He was an ogre of a man 
with a fierce gleam, like a client 
at a Monday morning conference. 

“Pardon,” I said, the old 
Crunker noblesse oblige nobly 
obliging. 

“Blank,” said the porter. 

Before I knew what was 
happening some old primitive 
instinct seemed to have arisen in 
the soap king’s soul. Without 
a word he stepped up to the 
porter and shoved. 

The porter was taken by sur- 
prise. Losing his balance he 
recoiled at least an inch. Then, 
raising two gigantic hands, he 
shoved back. Poor old Caven- 
dish shot across the pavement 
like a cannon ball and crashed 
into an approaching policeman. 
Regaining his balance, Cavendish 
blinked at this new assailant and, 
to my horror, shoved! 

Pandemonium seemed to break 
loose. The scene became a mass 
of porters, policemen and gesticu- 
lating soap kings. There was only 
one thing for me to do—leg it. 

I legged it. 


The third body 


“Crunker,” said the — stoat, 
looking grimly over the tops of 
his glasses. 

“Sir!” I replied, head splitting, 
but still the same old smoothie 
at heart. 

“Crunker, leaving aside the 
fracas in the fruit market and the 
distressing court scenes at Bow 
Street this morning, you will be 
interested to know that there was 
a third body in the party.” 

“That’s right, sir. Big fat 
chap. Ginger moustache.” 

@ Continued on page 630 
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Your 
> “SILENT” 


) SALESMAN 
in 
NORTHERN 
IRELAND 


Read in the homes of every hamlet, village, 
town and city throughout the whole of this 
important industrial and commercial territory 


elfast Celegraph 


Head Ofiee - ROYAL AVENUE, BELFAST 
London Office - 112 FLEET STREET. EC 4 
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. - » how the other half lives 


If only pigs had wings 


If only advertising was free from clients 
and other people who think they're giants; 
If only there were no boards of directors 
or any other species of non-creative hecklers; 


If only artists would care one jot 


about others and their lot; 
If only accounts executives 


could get the facts in right perspectives; 
If only the chaps way out in space 
realised this business ain't one everlasting race; 
If only production managers and men 
would keep their thoughts to what they ken; 
If only representatives of all kinds of media 
knew more than ABC about their tedia; 
If only copywriters the roost could rule— 


everyone else would be back at school! 


Peter Gant 


@ A NIGHT OUT WITH THE SOAP KING—cont. 


“Exactly, Crunker, big fat 
chap, ginger moustache. Our 
mutual friend, Crunker, happens 
to be a Mr. George Pinnion.” 

I stared and gulped. George 
Pinnion! The Chairman of 
Crowne, Wheel and Pinnion— 
our biggest rival agency! 

“With whom, Crunker, Mr. 
Cavendish shared a_ cell for 
several hours this morning. And 


who was able to persuade Mr. 
Cavendish that any agency which 
deserted a client in .. . but 
need I proceed, Crunker?” 


I groaned. Pausing only to flick 
some imaginary dust from my 
incredibly well-cut jacket, I 
pottered off to visualise a grip- 
ping piece of copy for the “Situa- 
tions Wanted” column. 
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The Management and 
Staff of the 


Advertisement Department 


of BBC Publications 


wish you a Merry Christmas 
and a Prosperous 


New Year 
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From the 


WANDSWORTH 
BOROUGH 


NEWS 
the paper for... | 
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INSTANT DtSSEAT 


Mr. Magician 
A space salesman called. He had nothing to sell, 
PP U | N EY | For you can't, after all, show a space very well. 


He had nothing to carry, for space has no weight, 
And no depth and no breadth, and also no height. 


Tis a difficult job to sell nothing at all— 


It's like selling a place where there might be a wall: 
SOUTH F Try as hard as you may, 'tisn’t easy to place 
IELDS On your customer's desk a nice large chunk of space. 


_ “Look at that!” he may cry, though there's nothing to see 
W AN YSWO RTH It's like trying to dig a large hole in the sea 


There it is; no it ain't! Hocus pocus, hic jacet! 


You can't tell if he’s got it or where he will place it! 

EARLSFIELD Roy E. G. Macey. 
CLAPHAM ....and here’s a piece somebody 

didn’t sell... . 

JUNCTION | 


ETC. 
Head Office: 


144 WANDSWORTH HIGH STREET, S.W.18 


Telephone: VANdyke 4226-7 
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Most marketing plans for 1954 are now in process of 
completion. Advertising plays a major part but has to 
rely for its effectiveness on the availability of the product, 
which in plain language is good distribution. 


Advertising can give 100/ coverage, but it very rarely 
happens that distribution has 100/ coverage, in fact most 
advertising money is spent against a distribution background 
of anything from 20 to 75/. 

If, when deciding upon your advertising appropriation, 
you can at the same time take steps to increase the 
distribution of your product, your expenditure is bound to 
become more productive. 

During 1953 alone, Counter Products Ltd., specialists in 
the securing of Retail and Wholesale distribution, has made 
over 400,000 calls, and obtained a high percentage of new 


GOUNTER PR 
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CANonbury 2050 and 2600 
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stockists for a number of nationally advertised products 
including the following: 


HALEX TOOTHBRUSHES ° KIWI SHOE POLISHES ° WHITE 
RAIN SHAMPOOS + RIDGWAYS TEAS -« SHREDDIES + BRANDS 
PASTES « MACLEANS TOOTHPASTE +« BRONCO TOILET PAPER 
SILVIKRIN SHAMPOO ° CUSSONS SOAPS ° HORLICKS, Etc. 


In some instances the distribution Campaigns we have run 
have been on a national basis and in others on a territorial 
basis, and almost without exception have been successful. 

Our activities are not confined solely to existing lines or 
advertised lines, because we have in many cases secured the 
initial distribution for a product, and in others have worked 
without advertising support. 

If you feel in relation to your 1954 plans that possibly your 
distribution does not match up to your advertising effort, 
perhaps we can help you. Informative booklets are available, 
and will be supplied on request by letter or telephone. 


ODUCTS LID 


* LONDON : N. 
hw “an Egerton (Managing) D. R. Moore 
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NEWS e e 
FLASHES Big developments foreseen in unknown 


FROM WORLD 


MARKETS par ts of the a! 


AUGHT by the candid 
camera while in jovial mood 
on the heath at Sidon (where he 
hopes ultimately to reTire) 
Ibrahim Klang-or (at right), 
assistant editor of Hor-Ri-Bol, 
the mass Saudi Arabian daily 
(one of the gigantic Aw-Ful 
group). 

Klang-or, unnatural son of El 
Pher Letther, is also part time 
account executive in charge 
of razor blade marketing at the 
advertising agency of Showt, 
Ball, Skreem and Kut, of 
Damascus. 


Alternative caption (for the religious 
press) 


Ibrahim Klang-or, assistant 
editor (see column one for bio- 
graphical background) . . 
preparing to eat dirt after 
unsuccessfully prophesying in 
his column a week ago the 
abolition of cheesecake, fali of - development in soft 
the Pope and the return of the PO ay FT — — oe 
Cromwellian movement. fruit, no pe sg ona no 

juice. According to incomplete 


nce is 

Alternative caption (for the food ye oe sovtig gp gence 

trade press) water pools and our candid 

Ibrahim Klang-or, assistant cameraman has managed to 

) (3s per left above), about to obtain a glimpse of a delicate 
launch a new breakfast cereal... 


phase of the processing. 


Che Directors, Staff and Emplopees of 


Brilliant Siqns Ltd. 


SPECIALISTS in POINT of SALE ADVERTISING 


‘PERT FIRED 


1ANARI IN BACKGROU ALL GLASS 


BOX & HANGING SIGNS - TABLETS: PELMET 


extend to all their clients and friends throughout the 
country Seasonal Greetings and thanks for their continued 
patronage during 1953 and trust to be of service to all 
ational Advertisers during the coming pear .... 


NEW ENQUIR 
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GREETINGS 


Strom the Directors 
and Staff of 
the Astral Arts Group 


and associate companies 


MERCURY DISPLAYS LTD 
ATLAS PHOTOGRAPHY LTD 
ART PLASTICS STUDIOS 
ANVIL PRESs LTD 
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FIGUREHEAD 


ROYAL FILM PERFORMANCE, 1953 


MOVING SPIRIT 


Ist PRIZE VENICE, 1953 


COASTAL NAVIGATION 


2nd PRIZE VENICE, 1953 


THE OWL AND THE PUSSYCAT 


WORLD'S FIRST 3-D CARTOON 


AND READY SOON 


ANIMAL FARM 


BRITAIN’S FIRST FEATURE CARTOON 


Halas & Batchelor 
Cartoon Films 


Great Britain's leading Cartoon Unit 
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& Opening Time is 


GUINNESS 


co in the poster review on page 670 this has given us an idea 
and so. 


WE GET DOWN TO SOMETHING A LITTLE 
MORE SERIOUS . 
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Bl Ni We 
i EXTENSIONS 


zl FOLLOWING AN ADVERTISEMENT | 
— IN 


THE YORKSHIRE POST 


ings —_J | THE YORKSHIRE. EVENING POST =a) 
— ho em | Renee ge lk 


TT va 
me — 


‘and, what’s more, we're going to increase 


our space to a two-inch single next time” 


Seasonal Greetings from 
THE YORKSHIRE POST 


and 


THE YORKSHIRE EVENING POST 


THE YORKSHIRE CONSERVATIVE NEWSPAPER ©CO, LTD, LEEDS 1. TEL. 32701 
LONDON OFFICE: 171, FLEET STREET, E.C.4. TELEPHONE: CENTRAL 9693 
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16,0 mas Shoppers 


view to 16,000,000 people inover 400 towns of Great Britain and Ireland 


David Allen & Sons Ltd., 7 Buckingham Palace Gardens, London, S.W.| 
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Compliments 
of the 


Season 


to all our Advertisers 
and their Agents and 
Best Wishes for 1954 


THE SCOTSMAN 
WEEKLY SCOTSMAN 
EVENING DISPATCH 


GEORGE SPENCER Advertisement Manager 


THE SCOTSMAN PUBLICATIONS LTD. 
North Bridge, EDINBURGH 
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Are your sales on 
the up or down in 
Bolton & District 


Keep them up through the 


BOLTON EVENING NEWS 


Lancashire Journal Series 
(SIX WEEKLY NEWSPAPERS) 


A combination giving 
a blanket coverage 


Rate 21/- per column inch for 
Evening or Weeklies 


Combined Circulation exceeds 169,000 


TILLOTSONS NEWSPAPERS LTD. 


MEALHOUSE LANE 6, ARLINGTON ST. 
BOLTON LANCS LONDON S.W.1 
Telephone: Bolton 1993 Telephone; GRO. $220 
Advt. Manager: Wm. Sheppard London Manager: C. A. Miles 
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Ad Man’s Xmas Bookshelf 


KRRKRRRRE 


Oddly Bodlikins, by Paul Jennings, 
Max Reinhardt Ltd, 9%. 6d. Illustrations 
by Haro Hodson. 

VER since Paul Jennings 

began to demonstrate his 
brilliance to a wide audience on 
television more and more have 
wondered whether he was not 
too good to be true or too true 
to be human. We must assume 
that he is human because he was 
at one time an advertising man, 
and this, the latest collection of 
his best pieces, includes “Clang- 
pan’s Copy” which he wrote for 
the Christmas issue of last year’s 
ADVERTISER'S WEFKLY. 

The disturbing thing about 
Jennings, apart from his light- 
ning-fast memory, is his ability 
to take apart some quite com- 
monplace official notice and 
turn the pieces round and about 
until one begins to feel, despite 
Jennings’s cheerful and confident 
assurance, that everybody is 
crazy (including yourself)—and 


| that only Jennings knows about 


it. 

This collection includes the 
poem “In The Swim.” 

People will argue that Jen- 
nings has done better than this 
upon occasions, €.g., 

“Ever since adolescence, 

I have loved music, though | 

have given up pianolescence”’ 
but it is good enough for me 
particularly the opening lines: 

No one enjoys more than I do 

The pleasures of the swimming 

pool, or Lido 

When I lie on the concrete 

bordering this municipal 
morsture 

The world is my oisture 


hh ited? 


Yachting World Annual 1954, Wiffe & 
Sons Lid., 30s, 
HERE is evidence that more 
and more men in the adver- 
tising world are turning to 
moving about quietly on the 
The national authority, 
the Royal Yachting Association, 
has gradually extended its activi- 
ties. In 1945 there were 312 


| member clubs; in 1953 this num- 
| ber had increased to 680. Dur- 


ing the same period the number 
of individual members went from 


| 235 to 2,100 


A vast amount can be said in 


, favour of this way of getting 


away from it all. For one thing 


the telephone is left far behind 
| and for another the change from 


oflice, high street, and station 
is total. Moreover, it is not so 


Clang-pan strikes 
again 


KRRKRRRRR 


One of the many attractive 
photographs in the authoritative 
“Yachting World Annual.” 


expensive as might be supposed. 
In this connection a glimpse of 
what is possible is given by this 
authoritative annual which, as 
usual, provides a complete illu- 
strated record of the 1953 season 
of yachting activities. There is 
the same high standard of pro- 
duction as in previous editions, 
and every aspect of yachting, 
both sail and power, at home and 
abroad, is covered. 

The section on new yachts, 
which has attracted much atten- 
tion in previous years, has been 
enlarged and details of over 40 
new boats are given. This sec- 
tion is fully illustrated by plans 
and photographs. 

Special articles deal with re- 
cent developments in yacht con- 
struction, including the use of 
synthetic fibres for sails and 
plastics materials for hulls. 
Regular features include reports 
on the more important events 
of the season 

Britain’s leading marine photo- 
graphers have contributed their 
finest pictures 


Pictures from all 
over the place 


N the 
plane, the 


purely physical 
“1954 Photo- 
graphy Year Book” (just 
published by The Press Centre 
Ltd.) is most satisfying. 

It is an opulent presentation, 
an object lesson in excellence of 
paper, print and binding —alas! 
from Germany, not Britain. But 
as the horizons of this admirable 
work are international, can we 
blame editors Norman Hall and 
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-Delly Expiess Children’s Ca 
Service in Trafalgar Square, 
Christmas Eve 1952 
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Ad Man’s Xmas Bookshelf 


Greetings from the most 
widely circulated journal in 
the trade. 


Start 1954 by using it regu- 
larly for your advertising. 
Send for Advertisement Rate Folder. 


The only journal with a 5-figure 
fully-paid A.B.C. circulation. 


To mask or not to 
| mask, that is hardly 
the question, but 
here we have some- 
thing which is 
stricly not a la 
mode for the 
smogey damp. This 
is an alluring 
example of — the 
photographs con- 
| tained in “Photo- 
graphy Year Book 
1954". This book 
. a ee 
| is, incidentally, an 
object’ lesson in 
excellence of paper, 
print and binding 
| --alas! from Ger- 
| many, not Britain. 


Helmut Gernsheim for going to 
Frankfurt for a beautiful bit of 

‘ , -_ book production? 
y & More, aesthetically, we can en- 
| joy over 200 whole-page prints, 
NATIONAL NEWSAGENT — — —— merit. 
| Britain and the Commonwealth, 

BOOKSELLER STATIONER 


| France, Germany, Italy, Scandi- 

149 FLEET STREET, LONDON, E.C.4. Tel. CiTy 2606 (5 lines) | a ee en ae 
— — countries are represented in a 
group. Of the main country sec- 
tions, probably Italy and Switzer- 
land emerge as making the most 
distinctive contributions; but 
there is a saltiness and depth in 
the French work—almost entirely 
preoccupied, as one might expect, 
with the portrayal of people as 


11 Newspapers 
11 Editors 11 Specialised Interests 


From Folkestone 1» Worthing 


along the coast and inland, with the 

| opposed to places or things— 

. « . | which one has so much enjoyed 

largest circulation in the area before. What a realise is the 

Britain is represented by some 

35 photographers: but by no 

Sussex Express and County Herald Advertising once again is sur- 

Hastings Observer Eastbourne Gazette | prisingly poorly represented. 

: ; ; | which appear to have been 

Bexhill Observer Worthing Herald | planned for advertising: one is 
Fast Grinstead Observer Shoreham Herald 

Bertram Follett and two (which 

| may or may not have been for 


French camera artist! 
145,226 ABC flat rate 52/- per s/c inch 
| means all were British born. 
Folkestone Herald Eastbourne Herald-Chronicle _ There are but four pictures 
| from Studio Briggs, one from 
Folkestone Gazette Crawley and District Observer 


| advertising purposes in the 
ail fonuey | broad sense) are aviation sub- 
— enmnge TS wus | jects. 


+ EAST GRINSTBAD 
“WAYWARDS HEATH 


SUS S E.X 


“vewes UCKFIELD 


KEN T Industrial photography  pro- 


duces seven pictures: fashion, a 
dozen. Some of the portraits and 
other subjects may have been 


FOLKESTONE | 


sparty | used as eye-catchers in advertis- 
| out of context. 
a * ey 
section labelled “Experimental 
Lennox House, Norfolk St., London, W.C.2. Temple Bar 6591 (3 lines) | Yet the few prints that here 


etx * DUNGENESS 
/ a ing; but their message in that 
It was, I think, on the whole a 
Photography.” There is much 
ou oas roup | experimental pictorial work being 
Joint Managers : C. Cassy and S, H, Roberts appear have little emnpact. 


—_ on, BRIGHTON - 
StAFORD 
“ capacity would not be apparent 
% ny %% J sastsounns reo Pps 
% 
pity to include so inconclusive a 
done, in this country and abroad. 
Having said all this, it must be 


& 


x 


recorded that there are many 
stimulating and some even excit- 
ing pictures to be found in this 
new collection. The _ block- 
making has been admirable, the 
se.ection imaginative. Offhand, 
I cannot think of a_ better 
guinea’s worth. J. H 


Back to 
the land 


Country Folk, by Norman Wymer, 
Odhams, 15s. 
HE importance of the agri- 
cultural areas of this country 
considered as markets for manu- 
factured products of all kinds 
has been repeatedly stressed by 
special surveys in ADVERTISER'S 
WEEKLY (e.g. the issue 
October 22). As a source book 
for facts about the people who 
live in these markets this work 
is to be highly recommended. 


Accurate descriptions 


Each of the 23 chapters deals 
with a separate job or way of 
life. Included are the Yorkshire 
dalesmen, the salmon _ trappers 
of Severn and Wye, the canal 
boatmen, the maltsters, the hop 
growers, and the west country 
cider makers. Their backgrounds 
and present patterns of life are 
sympathetically and accurately 
described. 

One chapter of exceptional 
interest describes the way of 
life of the Cokelers of a corner 
in Sussex. This is a community 
bound together by a religious 
doctrine evolved by one — 
in 1850. The name derives from 
the fact that cups of cocoa were 
handed round at the meetings. 
There are less than a thousand 
Cokelers to-day. 
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The Post in the morning 
and the Echo at night—that’s 
the way with Merseysiders and very 


many others in the North-West. Your Re : 


advertising in 1954 cannot cover this 


ere | DAILY && post (- 
Se 2G MORIN ine 

Smee PEAT 
0 angelina ae 


area without them. SSB oy 
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LIVERPOOL 
DAILY POST 


AND 


ECHO LIMITED 


VICTORIA STREET. 


Phone 


: Central 8400 


LONDON OFFICE: 


132/4 FLEET STREET, E.C.4 


Phone 


Central 7656 
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HIS 


EQUIPMENT 


TYPE NSA AIR BRUSH TYPE ACA-I AIR 


COMPRESSING OUTFIT 


= 


TYPE NSE AIR BRUSH | PRESSURE REGULATING® 
TANK 


It is amazing what a difference it makes to have the Air Brush at your 
elbow .. . Studios where Aerograph Air Brushes are laid on individually 
for each artist report a striking improvement in speed of work, and — 
still more —in quality. Aerograph Air Brush equipment, in full use, pays 
its initial cost Over and over again. Write for booklet (SH), giving details 


A E R 0 G RA P H of Aerograph Air Brush and 
Air Compressing equipment. 
A i R B R U s H ES % For precise adjustment of air pressure 
THE INSTRUMENTS FOR FINER EFFECTS at each studio bench 


The Aerograph Co. Ltd., Lower Sydenham, London, S.E.26 
Telephone: Sydenham 6060 (8 lines) 
London, Birmingham, Bristol, Glasgow, Manchester 


Ta.d0be 


Showrooms: 


WV 
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Packing up 


for Xmas 


By S 


HE new Christmas pack 
which has been produced 
for D. & W. Gibbs Ltd. by 
Popper & Co., Ltd., to hold 
the “Erasmic” shaving stick 
has three advantages: It will:— 
@ Hang on a Christmas tree or 
in a retailer's store 
@ Stand on a shelf or counter 
to give excellent display 
value 
@ Pack rolled flat around the 
shaving stick holder, thus 
taking up a minimum 


4 


This ingenious shaving _ stick 
holder shows a_ log-rolling 
Father Christmas. 


amount of room in the outer 
used for despatching these 
shaving sticks. 

This sleeve gained an award in 
the recent paper box design 
contest 

oe ok * 

IN addition to a new box 

design for SO and 100 cigarettes, 


. A. N. Terklores 


Illustrations on this tasteful 

outer depart from the traditional 

Christmas style. Five famous 

beauty spots are featured by 
Martins Ltd. 


Martins Ltd. have produced a 
specially designed Christmas 
outer to give the boxes a distinct 
seasonal appeal. In the form of 
a sleeve of pure white hammered 
board printed offset litho by 
Charles & Reed, these outers are 
available as a series of five illu- 
strations of famous’ English 
beauty spots. Both the illustra- 
tions and the overall design 
depart from the traditional style 
of such packagings and in the 
opinion of Martins their attrac- 
tion lies precisely in that distinc- 
tive difference. 
3 ok e 

THE special new packaging 
presentation by Tuxford and 
Tebbutt Ltd. for their Christmas 
puddings has met with enthu- 
Silastic acceptance in their export 
markets, especially in the United 
States. With various modifica- 
tions the pack is expected to be- 
come no less popular at home. 

The puddings, of various 


>" 


The transparent 
film around these 
Christmas puddings 
gives a tight wrap 
with an attractively 
fluted effect and 
makes a safe easily- 
handled unit. This 
package — presenta- 
tion has had suc- 
cess in the export 
trade. 
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HAPPY CHRISTMAS 


and a P rosperous New Year 


a 


56-60 STRAND, W.C.2 : TRAfalgar 4922-3-4 


Directors: T. A. ALLAM (Managing Director) S. E. CARTER * P. W. FELTON * R. HH, LAWSON 
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Packing up fer Xmas 


Dicemaptr 17, 1953 


% 
i a : Pia “ity = 
Tae 7 { 7 d ~ / ved o. 
A i ; “ ? Brow} Brite, 4 * - 
aa A rt 
fi 
eS. sizes, in white china basins with 
ay attractive “willow” pattern and 
a other designs, have a_ grease- 
Yo proof paper cover added, or a 
ay cloth cover with a silver paper 
ir doily. A circular label, colour- 
fully printed with details of in- 
me ” gredients, holly design, etc, is 
“ J then placed on top and the 
oF y 7 whole is “pleat-wrapped” in 
Le€ with Best Wishes from “Cellophane” cellulose film 
ie all at 59 Fleet St., and Bristol fastened at the base with a gold 
Be? Wy and red printed adhesive labe! 
‘2 : " 7 Wy T 4 The transparent film gives a 
re Bayi tao The WES] ERN DAILY PRESS tight wrap with an attractively 
a ’ out al ’ : fluted effect, and makes a safe, 
ote ear) rad, and Bristol Mirror easily handled unit. It also adds 
¥ “Mm 55 greatly to the seasonable appear- 
et We] las; BRISTOL OBSERVER ance of the packs, ensuring that 
ie 10 ad X ‘ both the surface of the china 
2 lour rs (680 bowl and the large coloured label 
v ) NWarg } And Gr : are kept clean, bright and shiny 
i d' yond on Plasterg. nesters for display purposes. 
as n i200 anf’ At we The basins are finally packed 
a | for transport in bright cardboard 
3 . sa ee Rag donne boxes with a further label of 
Ais PEI IEE traditional design affixed to lids 
be which are tied with coloured 
ee tape 
ns To Our associales and friends WITH the object of helping the 
x ‘ retail trade to display “Vanity 
f cine Ran ag cs oe 
aoe . | staff designer to Kaylor Limited, 
bg and to all those engaged wn the has designed a carton which, 


with the minimum effort on the 

part of the retailer, can form 

| a stand for displaying a compact. 
By snapping down the iront 

of the carton and inserting the 

compact behind the raised flap, 

it may be used as a counter or 


art of space selling and buying, 


OY 


’ ° Y 
we send hearty Christmas i) window display. Nevertheless. 
( ; r\¢ 
a greetings and our sincere good | 
i 4 
¥ wishes for the coming New Year j 


PERCIVAL MARSHALL & (0. 
LTD. 


(and assoctrated ¢ ompanies) 


tS 
FAD 


19-20, NOEL STREET, W.1 


This carton for a “Vanity Fair’ 
compact is also usable as a 
display device. 


Sa —_ ts Zz J J 
REIFF FEO 


These compact 
showcards have 
heen designed to 
hold packs of the 
three quickest sell- 
ing Brown & 
Polson lines. De- 
signed by Masius 
& Fergusson Ltd., 
these displays will 
link up with 
special Christmas 
advertisements in 
the press. 


the carton may still be used as 
a container by pressing the flap 
back again after the compact has 
been replaced. 

The carton has been litho- 
graphed in pink and black with 
the addition of a cut-out device. 

This unit, which has proved 
popular not only on the home 
market, but also overseas, is the 
first one of a series now being 
designed by Mr. Biltcliffe for 
other models for Kaylor. 

Ihe compact illustrated is 4 
“Vanity Fair” model and the 
design is in contrasting satin 
and polished metal and tn gold 
colour. 

uf a * 

BROWN & Polson’s packs are 
again being featured in display 
pieces with a rabbit motif. The 
“rabbit” showcards used during 
the summer were so successful 
that the company decided to use 
the same theme through the 
Christmas period. This time, 
however, the displays have been 
so constructed that they can be 
used either on the counter or in 
the shop window. 

He * * 

THE Electric and Musical In- 
dustries Ltd., have carried along 
into the field of Christmas re- 
cords for children the bright type 
of packaging noted for long 
players in these columns last 
October (see ADVERTISER'S 
WEEKLY, October 22, page 213). 
For “His Master's Voice” a de- 
sign based upon nursery rhymes 
has been evolved. 


Nursery rhyme designs around 
children’s record containers are 
being featured by “His Master's 


Voice.” 
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If you require mass distribution of circulars 
and samples to households throughout the U.K. 
at a reasonable cost, Circular Distributors Ltd. 
are the only organisation in the country that can 
do it (except the G.P.O.). The complete cost is less 
than one penny per household. 


For further particulars, send for our booklet 
which gives full details of costs and quantities that 
can be distributed in any town, 


CIRCULAR DISTRIBUTORS LTD 


21 LEIGH STREET, LIVERPOOL. TELEPHONE: ROYAL 8861 
MADDOX HOUSE, 215/221 REGENT STREET, LONDON, W.1. TELEPHONE: REGENT 1081 
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ACME 


A. Neve ; 


and Pecspevily 


OT 


1954 


COM tie a 
Organ tsalion 


ACME SHOWCARD & SIGN CO.,, 


Paragon Works, Enfield, Middlesex 
London Sales Office : 9 South Molton St, WI 


Telephone 


tTto 


Howard 165! 
Telephone: Mayfair 0292 
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We wish a rattling 
good Christmas to 
all you good types 
who use uS.... 


who have 


To you Lads and Lassies 


not yet 


seen the light - A 
Merry Christmas 
to you too! 


THE DAVID PRESTON DESIGN GROUP LTD., 


28 BERKELEY SQUARE, W.!I 


| 


Commercial Artists’ 


TH greeting card industry 
is ever-growing and is 


more than holding its own in 


| the field of public relations, 
| especially in Britain, Canada, 


Australia and the United States 
where cards are the recognised 
medium for spreading good- 
will and friendliness through- 
out homes, hospitals, and 
business houses alike. 

A specialist in this field of 


Many trades are involved in 
greeting card production. 


commercial art is Bert Moss, 
chief designer to Maxam & Co., 
fine art publishers. From this 


What would Christmas 


be like without 


Portiolio 


With lace round the heart who 
could resist it? 


firm comes some 180 new cards 
each year suitable for all occa- 
sions. 

Ihe basic fact of this industry 
(about which too little is gener- 
ally known) is that it incor- 
porates many other trades. 

Thousands of workers are em- 
ployed and each year millions 
of greeting cards pour on to the 
market at home and abroad. 

Bert Moss won a scholarship 
and studied at the Leeds School 
of Art and abroad. He began 
to free-lance as a fashion artist 
at 18 and has been free-lancing 
ever since 
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advertising 


And may your Adverts all be found 
In places where they move around ; 

Thus they’ ll be seen by Millions more — 
Who may have missed a lot before. 

And how to move them? Q.E.D.! 

Put them on wheels — Use B.E.T. 


Dt ee ee 


A Herry Christmas 
aod a 


Happy Mew Dear 
from 


THE ADVERTISING DEPARTMENT 


THE B.E.T. FEDERATION LTD 


Stratton House, Piccadilly, Londo 
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7 PICK OF YEARS PRESS PHOTOS TAKEN ON ILFORD HP3 STOP ILFORD 
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NEWS Ist PRIZE ‘* Drama at the Races” 
by W. G. Cross, Daily Mail, Manchester 


Geet ers il 


ent 


ee al 
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PORTFOLIO Ist PRIZE ‘The Daring Young Girl on 
the Flying Trapeze *’ by Rey Birkett, Aeystone Press Agency 


ok PORK EOTIO 
es Ee has Se a © Pa; 2nd PRIZE 


ae Siete yeh eee wey ** Ballerina of 
rs ~S be eat 1 fe Py ’ M 
. ae ae ie te as ; , the Glass 


Table * 
by F. W. Reed, 
Daily Mirror 
NEWS 2nd PRIZE ‘*Spithead Rescue ” 
by Ford Jenkins, Lowestoft 
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REG BIRKETT KEYSTONE BRITISH PRESS 
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PICTURES SCOOP MAJORITY MAJOR AWARDS BRITISH PRESS PICTURES OF = 


SEQUENCE = Ist PRIZE 
** The Queen's Guards ”’ 
by Jack Esten, ///ustrated 


SEQUENCE = 2nd PRIZE 
** The Minstrel Girls ** 
by Slim Hewitt, Picture Post 


SPORT Ist PRIZE ‘ Johnny Williams towers 
over Werner Wiegand’? by Eric Harlow, 
Daily Mirror 


FEATURE 2nd PRIZE * There's 
a knack in it” by L. S. Shaw, 
Lyvenine News 


HEARTY CONGRATULATIONS from 


ilford Limited to all prize winners in the 


ot Bact ae 1953 “British Press Pictures of the Year” 
SPORT 2nd PRIZE “A flying header at iti 

Cliftonville. Belfast, Semi-final, Irish Cup” Competition 

by Henry Millar, London 


"PHOTOG GRAPHER OF YEAR | | LF 0 k D 7 é 


 PRIZ E WINN ERS USED 
—— 


ILFORD LIMITED © ILFORD = LONDON 
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Auld Lang 
Spure_—_..._ 


ant 
Smith 1 pelfast Merchan 
his own? 
tinues to sell Spirits of h 
lil years old, at his 


i two 
aking, now | 
6 ee Shillings P& Gallon 


Patrick 


Gellars at Thr 
Ready Money 


mimes have changed and prices have 
(uy risen since the above advertisement 
appeared in the Belfast News-Letter 215 
years ago. But the spirit of Christmas (no 
pun is intended) still is strong, and we 
extend to all our Advertisers and their 


Agents the Compliments of the Season. 


Belfast Mews-Letter 


Estd. 1737. More than a newspaper—an institution 


Donegall St., BELFAST — 85 Fleet St., LONDON 


qailibone doers sng etimnullates enquiries 


and enquiries are the basis oy ‘sales 


RATHBONE PUBLICITY 


VEREKER HOUSE GRESSE STREET LONDON Wi 


LIMITED 


PHONE MUSEUM Th) 
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AD, light up one of them 

cigars Ada gave you for 
Christmas they make _ the 
room smell nice.” 

Is this such an unfair picture 
of the potential mass cigar public 
in this country at present? Per- 
haps. But what is true is that 
this public almost automatically 
associates cigars primarily with 
festive occasions, fat film mag- 
nates and a well-known Prime 
Minister. 

Why should cigar sales be 
mainly concentrated around the 
Christmas period? Of course, 
they do make an ideal gift in 
the season of special eating and 
drinking, but beyond this they 
are looked upon as something 
for the exclusive few. But 
surely there must be a_ great 
opportunity for increased  off- 
season sales among the nobodies. 

It is certainly a _ fascinating 
problem to consider. 

Below is a chart showing cigar 
advertising expenditure for a 
normal year. It is reasonable to 
suppose that the sales curve fol- 
lows a very similar pattern. 
Would it be practical, without 
robbing Christmas of its peak 
Sales, to push the January to 
September sales figures further 
up the graph? Let us first 
examine some of the factors in 
favour of any attempt to increase 


| Cigar sales in a mass market. 


High profit margin 


Any manufacturer of a popu- 
lar-priced cigar would have the 
retail trade as an eager supporter 
to any attempt to increase his 
revenue by promoting cigar sales. 
Ihe sale of cigars gives the re- 
tailer at least twice the profit he 
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Theme for a new 
campaign—cigars 
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D. George. director. 
obert Freeman Co., Ltd. 
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and you'll 
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which are apprectated by all 
young men from 18 to s— 


stone Slee , fed they cost so bttie! 
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This advertisement will probably 
do a major sampling job for 
Whiffis this Christmas. 


gets on the sale of cigarettes. 
His profit on cigarettes is around 
9.5 per cent; his profit on cigars 
is around 20 to 25 per cent. 
Under present conditions the re- 
tail tobacconist is more than 
interested in anything that will 
increase his meagre profit 
margin. 
Hence the growth of 
“fancy” goods in so many 
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| From this graph it can be inferred that cigar sales reach their peak in 
December. Would it not be feasible, without adversely affecting the 


Christmas gift trade, to lift sale 


Advertising could do it. 


s between January and September? 
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TOY TRADE’S LEADING 


ADVERTISER'S WEEKLY 


“Games « Toys”’ 


THE 


Reaches the principal buyers and distributors of Toys and 
Kindred Lines throughout the world. It is regularly perused 
from cover to cover by every section of the Toy Trade. 


30-31 


Publishers of “‘ Games & Toys’ Monthly 
“BRITISH PLAYTHINGS OVERSEAS” Quarterly Export Review 


PUBLISHED MONTHLY 


Unsolicited Bouquets 


“t have had a wonderful reception from my advertisement in ‘Games and 
Toys’; not a day passes but | get enquiries for Tara—the Tuneful Teddy and 


Barney—The Barking Dog.” 


William Girvan, Dublin. 


“We should like to observe that the recent advertisement announcing our 
new line Disneyland Colour Change Cards was also inserted in two other 


journals and ‘Games and Toys’ has clearly been the most successful.” 
H. Duck, Director, Justrite Manufacturing Co. Ltd., Reading. 


We find ‘Games and Toys’ to be not only of great interest, but also of 


considerable value and assistance in our business 


We have two large 


stores in the centre of the city, and handle a very large proportion of all 


lines featured in your publication.” 


Little Folks Salon, Queen Street, Brisbane. 


“ The response to my first advertisement has been quite encouraging and 
some good and new accounts have been opened.” 
W. F. Graham, Northampton. 


The originals of these and many other similar letters can be 


inspected at our office. 


Send for Specimen Copy and Rate Card to — 


KNIGHTRIDER STREET - 


H. RICHARD 


LIMITED 


Telephone: CENtral 0681 (4 lines) 


LONDON 


E.C.4 
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PUBLICATION 


“Games & Toys” Year Book 


To all our friends 


GREETINGS 


BEST WISHES 


from 


The Directors & Staff of 
G. STREET & CO. LTD 
110 OLD BROAD STREET 


LONDON, EC2 
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Sustained and care- 
ful advertising 
could make the 
smoking of a cigar 
“the thing to do” 
because to-day it is 
advertising which 
largely does decide 
what are “the 
things to do.” In 
any case, for ord- 
inary people, such 
a social revolution 
as cigar smoking 
would not be such 
a drastic revision 
of habits as going 
about in grand- 
father's suit. 


tobacconists and the decision 
by a famous London tobacco 
kiosk group to include con- 
fectionery among its mer- 
chandise after a trading profit 
decline of £15,000 last year, 

The chain-smoker, anxious to 
reduce his cigarette expenditure 
and give his cough a chance, can 
find smoking satisfaction in two 
or three cigars a day. 

The Norwegians have already 
been exploring the idea of in- 
creased cigar sales (see “To- 
morrow’s Topics,” ADVERTISER'S 
Weekly, November 19, page 
410). Reider Eker, Director of 
Radiumhospital—the Oslo Can- 
cer Hospital—recommends that 
people should smoke more 
cigars. He asks for a good 
cheap “people's cigar.” <A _ big 
Norwegian tobacco concern is 
studying the idea. 


Consider the obstacles 


It would be wiser, however, to 
forget for a moment any advan- 
tages that might help increase 
mass cigar sales, and examine 
some of the obstacles and con- 
sider how they might be over- 
come. 

There are really only two 
organisations who could attempt 
to increase the sales of cigars 
among a mass public. One, a 
trade organisation representing 
all cigar interests or, two, a 
manufacturer who held such a 
large share of the cheaper brand 
market that he could afford to 
promote cigar smoking as a new 
habit—in the knowledge that he 
would benefit most if the market 


| were increased in size. 


What would such a manufac- 


| turer's problems be? 


The first which comes auto- 
matically to mind is price. Cigars 
even in the “whiff class are a 
good deal more expensive than 
cigarettes. But 17 in. television 
sets are more expensive than 
12 in. television sets, detergents 
cost more per packet than soap 
powders, bitter is dearer than 
mild, wool costs more than 
woad. 

In fact, the whole of our 
economic evolution is a pro- 


cess of up-pricing our mode of 
living—once something has be- 


come “the thing to do.” To- 

day, it is advertising which 

largely decides what are “the 
things to do.” 

A problem far bigger than the 
price barrier that would face any 
cigar manufacturer anxious to 
expand into big all-year-round 
sales is the social one. 


A famous badge 


Probably the greatest disad- 
vantage against promoting cigars 
as an every-day smoke is because 
they are associated with Christ- 
mas and Sir Winston Churchill. 
The cigar smoking habit at 
Christmas makes a cigar in June 
seem farcical. Sir Winston 
Churchill’s cigar has established 
cigars as the badge of the 
famous. In the present state of 
public opinion no ordinary man 
wishes to look like an out-of- 
season Christmas tree or ape an 
importance to which he has ne 
right. On both counts, the fear 
of social stigma stops him. 

The fear of social stigma, how- 
ever, powerful as it is, is not an 
irresistible force. Our ideas on 
what is socially acceptable are 
constantly changing. Before the 
war the man who grew a beard 
was indeed a rarity. In 1939 it 
would have taken a very brave 
man to turn up at the office in 
an Edwardian suit, or ride a 
motor-bike that looked like a 
mechanically propelled  fairy- 
cycle. We do all these things 
to-day without fear of being out 
of favour. 


Essential public relations 


Cigar smoking for ordinary 
people is, after all, not such a 
social revolution as going around 
in grandpa’s suit. /t could be- 
come one of “the things to do.” 
Bringing about such a change of 
mind could not, of course, be 
achieved by press advertising 
alone. Very active public re- 
lations would be an essential. 

subject lends itself to 
such treatment and would pro- 
vide any good P.R. organisa- 
tion with ample scope. 


@ Continued on page 660 
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Best Wishes for Christmas 
and the New Year 


from LIVERPOOL— 
the home of the popular NEW SIZE Evening Express 


Lucky Liverpool and Merseyside to have 

such a lively looking, brightly written in 
“Evening Express.” Its new, easy-to- <3 / lig 
handle size has won thousands more he a <, e 
readers and still it gains ground. CMe p. = . 


Daily Sale in November, 1953 
OVER 


100,000 


in accordance with the A.B.C. formula 


Confidently in 1954—more and more advertisers 
will use 


THE EVENING EXPRESS FoR Compl; nucme-ene COVERAGE 
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The SOUTHERN PUBLISHING Coed. 


107 FLEET STREET - LONDON, EC4 
ARGUS HOUSE - NORTH STREET - BRIGHTON 


People have got into the 


way of regarding Prudential 


representatives as their 


friends as well as their 


insurance agents. This is 


natural seeing that the 


Prudential has given home 
service insurance to four 


generations of British people. 


Service in his 


FOR ADVICE ON ALL 
PROBLEMS THAT INSURANCE CAN SOLVE 


Ask the man from the 
Prudential 
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yy @ THEME FOR A NEW CAMPAIGN—continued W 


Ihe field of pure press adver- 
tising would also provide its op- 
ortunities; opportunities for a 
find of cigar selling we have as 
yet not seen. 


Very general jignorance 


In the mass market we have 
under review, it would be fair to 
say that few men know anything 
about cigars, not even the prices. 
Why should they exert them- 
selves to know anything when 
most of the advertising appears 
at Christmas time and is prob- 
ably read in the main by women 

the Christmas-present buyers 

looking for a reasonably priced 
gift to give dads, uncles and 
brothers-in-law Few popular 
priced cigars have been adver- 
tised in any weight with their 


tae pine mine i 


Advertisers! — 

note these 

points 

@ The retail trade 
gets twice the 
profit for cigars 
that it receives 
for cigarettes 

@ Cigars have less 
effect upon 
health than 
cigarettes 

@ Big scope for en- 
terprising public 
relations would 
be offered in any 
serious cigar 
promotion 


JPAPP~ 


message directed at men—asking 
them consciously to try a cigar 
as another form of smoking or 
telling them the price range the 
tobacconist stocks, giving them 
the names and sizes in an abun- 
dantly clear manner, so as to 
avoid any chance of point-of- 
sale embarrassment. 

When buying a pipe, a good 
tobacconist will try to combine 
a man’s tastes in bowl and stem 
with the shape of pipe that best 
fits the customer's face. What an 
opportunity for the cigar manu- 
facturer! Surely one of the 
reasons why men are cigar-shy is 
that they are afraid of going 
around with a mouthful of 
prosperity. 

The timing of any campaign 
to promote cigar sales would 
need careful consideration. 
Although Christmas is the peak- 
interest-time it is not the time 
when a man would buy cigars 
for himself--the cigar purchases 
during this period would prob- 
ably nearly all be presents 

January, the normally lean 
month for cigar advertising, 
suggests itself as an ideal time. 

Christmas, apart from being 
the peak cigar selling period, can 
also be looked upon as a gigantic 
sampling operation. In January 


mere ‘ a) 4 AA» ‘““ 

re r. od ‘a i. 
FA ARMIES BK 
THE AROMA'SHAVANA- fs . 


THE TASTE’S HAVANA 


MANUEL 


The good cigar you ran aftord 
umperet Havens ton u ~~ Gr om the 
Borous eenafying bouquet of cee) Mavana ie 


TUBES 


while Remember the name for your Christe 


MON 


THe MARCHA RANGE | 


Marcella helps the new-comer to 
cigar-buying with a clear des- 
cription of the product. 


memories of an enjoyable Christ- 
mas cigar are still fresh in the 
mind; in the sideboard there are 
probably one or two cigars left. 
Here are circumstances which 
provide a very favourable state 
of affairs for a campaign that 
talks cigars. Not a “rush out 
and buy” campaign, but a 
“softly, softly’ campaign; a 
campaign which said in effect, 
“You enjoyed those Christmas 
cigars, there's really no reason 
at all why you should wait a 
whole year before you enjoy the 
same experience. Cigars are a 
pleasure you can enjoy all the 
year round. What you want to 
a ee 


The crucial period 


The early part of January 
would also provide an excellent 
time for a consumer survey. 
[he wastage on the sample would 
be small. There would be a 
cigar consciousness and the in- 
formation obtained at this time 
would be far more valuable than 
the results of a survey conducted 
when the last cigar smoking ex- 
perience was a hazy memory of 
some months back. 

Within the space of this short 
article it is only possible to bring 
to light points of view for dis- 
cussion that is its purpose. 

The examination of the 
complete facts, the planning of 
the P.R., the press advertising 
and dealer relationship could 
provide one of the most 
interesting problems advertis- 
ing has yet had to tackle. 
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A Merry Christmas 
but dont just wish for 
a Prosperous New Year 

make certain of i 


by taking space im 


THE QUEEN 


CHARLES R. FASTNEDGE—Advertisement Manager, 
BURLEIGH STREET, STRAND, LONDON, W.C.2 Tel.: TEMple Bar 2794 
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And a Happy 


to YOU too! 


FROM 


MAYFAIR ADVERTISING LTD. 
18 THURLOE PLACE, LONDON, S.W.7 


Unequalled in Kent 


9 Newspapers 
| Order 

3 Stereos 

| Account 


=118,121 oO 
Associated Kent Newspapers 


Accounts Office 


MERCURY 
DISPLAYS 


LIMITED 


WORKS & ADMINISTRATION 
EASTWOOD STREET, S.W.'6 
Tele: STREATHAM 4.45 

409 
HEAD OFFICE 


17, NEW BOND STREET, W 
Tele; GROSVENOR 871! 


EXHIBITIONS 
DISPLAYS 


SILK SCREEN 
PRINTING 


AND 


PERSPEX 
FABRICATION 


S 
x How to 
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PANNA AL A 


be well = 


* jit at Yuletide = 


ARGER decorative sets” of 
Osram bulbs are being 
marketed during this year’s 
Christmas period by the General 
Electric Co., Lid. The sets have 
a 12-lamp beaded string in a 
straight line on a green braided 
flex wire with a 16 ft. span 

Iwo spare lamps are included 
with each set which is boxed in 
an eye-catching container. The 
bulbs themselves are, in any 
case, attractive items. 

Taking advantage of the re- 
duced number of bulb types used 
in modern cars, the company 
have introduced two Osram spare 
bulb kits for motorists, which 
together cover the essential light- 
ing requirements of most post- 


This spare bulb kit has been 

introduced by G.E.C. Ltd. as a 

vift item for the Christmas 

trade The essential lighting 

requirements of most post-war 
cars are included. 


war models. Each kit contains 
one headlight, sidelight, stop and 
tail, and traflicator bulb, and so 
provides a spare for all the really 
essential positions. A list of all 
cars for which it is suitable is 
packed in each kit. 

The bulbs are packed individu- 
ally (in their standard packings 
except for the trafficator bulb) 
so that after one has been used 
a replacement can be con- 
veniently inserted. This feature 
is also of assistance to dealers 
who in an emergency might have 
to open a kit in order to supply 
a particular bulb. 

The Osram window display fea- 
tured in ADVERTISER'S WEPKLY, 
November 26, page 489, was in- 
stalled by E.M. Displays Ltd. 


To glow in many a home this 
Christmastide a \2-lamp coloured 
set which has been strung on a 
green braided 16 ft. span of flex 
wire by G.E.C. Ltd. The whole 
makes an attractive display. 


SPECIALLY to appeal to the Christmas-card-buying public the 
interior of the Central London premises of the United Nations 
International Children’s Emergency Fund has been set out as above. 
Mony people have been attracted inside to buy the cards in aid of 
the fund (see ADVERTISER'S WEEKLY, /Vovember 19, page 437) The 
display and window background have been arranged by 8.C.A. 


Travelling Display Cases 
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from Britain’s Fastest-Growing 
Direct Mail Agency 


Twelve months ago we took space to thank all those who 
had helped us to add 46 new accounts and increase 
turnover by 2! ,, in one year. Today we announce 
with pride that progress has been maintained, 40 { 
of those accounts are still with us, a further 36 — 
have been added, and turnover has again 
increased by 7! ’,. New premises have allowed 
us to install additional machinery for producing 
the full-colour Direct Mail literature which our 
creative people know how to design so well. 

It is in no complacent sense that we record this 
progress— we should be ungrateful indeed not 

to thank all those loyal Clients and friendly 
Suppliers whose co-operation has made it possible. 


oem Be 
tim * A sg AEN 


Greetings, and best wishes for a really prosperous 1954, 
to all our old friends and those who will be joining us 
next year. 


ais SIMMONDS 
:XL. Postal Publicity Ltd 
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aT meer rk 82-84 PECKHAM RYE, LONDON, S.E.15 


INDUSTRY'S Ab DOR Telephone: NEW X 033! 3 Telegrams: Bigwishad « Peck * London 
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cu MBERLAND NEWSPAPERS ue 


CUMBERLAND NEWS - WORKINGTON STAR 
PENRITH OBSERVER CUMBERLAND EVENING 
NEWS - CUMBERLAND EVENING STAR & MAIL 
Head Office ;: 27 English Street, Carlisle. Tel. : 25256 
London Office : 53 Fleet Street, E.C.4. _ Tel.: London Cen. 4968 


_/ 


printing of 
and yon 

e 
se 08l - immediate personal at 


- oa of the London Manager. 
London Office : 


32 SHAFTESBURY 
, Telephones : GERraré 


‘A y 
lwsays on Time 


r the letterpress 
leaflets, catalogues ¢ 


AV ENUE, w.1 
6121 & 1330 


4 SPEEDY RELIABLE SERVICE 


** Multilith’’ and Rotaprint Users 
orn only kind of speed that our customers are MOD 
interested in is SPEED COMBINED WITH RELIA- (P) E 
BILITY—which is the kind of service that Strand 


Litho has been consistently giving since 1936. At 
Strand Litho every department is planned to handle T ER M ! N U S 
your platemaking with smooth efficiency, from 

idea to finished plate. So to be sure of _— 

friendly, a attention to every detail . 


phone Strand 
THE STRAND LITHOGRAPHIC co. Lrb. 


157 FARRINGDON ROAD LONDON 


emateceler 
FILMS 


FERRANIACOLOR is the latest and most thril- 
ling colour process for professional and amateur 
photographers, yielding beautiful transparencies in 
natural colours. Ferraniacolor can be easily proces- 
sed by the user and results can be seen a couple of 
hours after making the exposures—no longer is it 
necessary to wait several days, or weeks, whilst films 
are being processed by a mpage say races 
nape films are available in 20 exposures 

in cassettes @ 11/4d. plus 3/lId. . x “(rats 8 fod. plus 
3/- P.T.) or F20 roll films @ 9/Id. plus 
For free booklet: “How to Use terramocoior Film” send a 
postcard to Neville Brown & Co. Ltd, 77 Newman Se., wi 


SEE 
RESULTS 
SAME 
DAY 
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| | Calendars galore — but 


| ‘no new ideas 


| HIS is a good time of the 
year to feel a glow of 
| friendliness and at the same 
time remind customers of your 
excellent products. Christmas 
cards and calendars are among 
| the traditional ways of carry- 
| ing this out. 

While “all is not gathered in,” 
the examples this year so far 
show little originality or novelty 

and yet this in a field which 

| 1s wide open to new ideas. 

Perhaps the most striking 

| calendar comes from Spicers, the 
| papermakers. It was made in the 
showcard mounting section of 
| Spicers’ Redcross Way factory, 
| which is equipped with modern 
| plant for the printing trade. The 
striking illustration of St. George 
and the Dragon is reproduced 
from the centre-piece of the 
firm’s head office Coronation 
decoration, and was printed by 
two colour letterpress on Spicers’ 
bright chromo. This calendar 
does not offend any aesthetic sus- 
ceptibilities, is unusual and 
because it utilises the block form 
of calendar will be widely used 
in offices which receive it. And, 
after all, that is the intention of 
the senders. 

Brook Motors Ltd., of Hud- 
dersfield, have put out a bright, 
if garish, production. We are in- 
formed on each page that it is 
printed in England, but by whom 
we are left to guess. Each 
monthly page carries a typical 
British scene in full colour. The 
figures are clear, and each page 
carries a miniature calendar of 


— 
3456789 
10 11 12 13 14 15 46 
17 18 19 20 24 22 23 
24 25 26 27 28 29 30| mm 


Would not a good striking tie- 
up picture with Brook motors 
have been a better. idea? And 
why not mention the firm who 
| did the printing? 


By Roger Darcy 


Sg, RS 
eS ‘Vt. 
Growin 


amid $42) 


Completely orthodox. The actual 
calendar is a stock job. 


the month before and the month 
after—a most useful touch. This 
is a good commercial job, which 
will no doubt see the year out 
in many workshops and offices 

but there is little that is 
original about it. A good deal 
of money must have been spent 
on the printing: would it not 
have been a good idea to have 
struck a new note? 

A completely orthodox job 
comes from Model Aeronautical 
Press Ltd., of Watford. This 
firm publishes the Aero Modeller 
and the Model Maker. It is a 
single card carrying a_ typical 
reproduced painting of an air- 
craft. The firm’s name is in thin 
and anaemic script type and the 
actual calendar is a stock job. 

A much more elaborate effort 
has been put out by Tapp and 
Toothill Ltd., who are themselves 
— A large thick card has 

mounted with another 
which carries a full colour repro- 
duction of an elaborate pseudo- 
historical painting entitled “The 
Music Party.” Both cards have 
been bevelled and gilded. The 
actual attached calendar is very 
ordinary, but the effect of the 
whole thing is quite lavish. It is 
a tour de force of the printer's 
craft in its various aspects. 

Another printer, on the other 
hand, prefers a neat, charming 
effort which will please those who 
like eighteenth century borders 
and types. This comes from the 
Chiswick Press, and old wood 
engravings were used together 
with tints. A discreet use of 
Fry’s Ornamental type for the 
headings of each month together 
with a body face which is des- 
cribed on each monthly page, 
make it a very attractive job. 
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New vistas open in 
= 

screen advertising 
Wier ihe Sinema? It began establishmen of" thrcedimen 
with news for the advertising sional feature films in colour 
world that the ABC Circuit We all know about, and many 


of us have seen, the skilful ex- 
ploitation of the 3-D impact for 
advertising purposes by the now 
famous Capstan cigarette film, 
“The Real Thing.” 

Ihe scope for the three-dimen 
sional film is by no means re 


had at last been opened up for 
screen advertising. Then re- 
ports and rumours flooded 
across the Atlantic bringing 
news of startling developments 
for the cinema of the future. 


cinemas equipped to show them 


phonic and so on. promise an entranced audience 


of many millions for a consider- 
able time to come. 

In May, at a premicre attended 
by many advertising notables, 
the wide screen was introduced 
to the cinema-going public. The 


frame proportions of films pro 
duced by normal methods were 
readjusted and the films pro 


jected on to a wide, curved 
screen composed of myriads of 
translucent crystals. Not only 
was the new screen wider in 
proportion than the old type, st 
was also much larger in general 
area. The effect of the crystals 


Two scenes from the now famous Capstan cigarette 3-D film “The 
Real Thing,” produced by Theatre Publicity Ltd. for John Haddon & 
Co., Lid. s clients, W. D. & H. O. Wills Ltd. 


The BROOK PROJECTOR 


causes a stir 


in daylight — with high quality 


sound reproduction /o/d attention. 


The Brook Projector shows up to 


269 KINGSTON ROAD MERTON PARK 


LONDON 


A brilliant, steady picture — even 40 minutes 


automatic 


space of only | square yard. 


Write or phone for details of hiring or purchasing the Brook Projector to: 


SOUND-SERVICES LIMITED 


(AN ASSOCIATE OF THE FILM PRODUCERS GUILD LTD.) 


S.Ww.l9 


1983 


DecimpBer 17 


A new jargon coined such — by the — = er ne tonne con be sxchangas tor CINEMA TICKETS, CONFECTIONERY, CIGARETTES, Ete., ote Comte 
< ; techniques. we Ow oOo J- OF REALE ot cy Gteon o Beemer Thestre in Lnginnd, Seotians or Weies 
‘ Ti ¢ *reo- 6 ers fe ome 
words = cinerama, sterec features and the number otf GINE-TORERS ore ons w taste of 448, 78, 109, 16/- ene 21/- case contaiatny onme 
scopy, Cinemascope,  stereo- }- TL y Ty 4 “ 


Four-colour posters are now being used to promote cinema-going 


and the curve gave a strange 
illusion of depth. When the new 
screen was shown for the first 
time its panoramic effect evoked 
an astonished gasp from the 
premiere audience. 

Advertising, once again, was 
quick to follow. A two-minute 
film for Rufflette Curtain 
Tapes, “Curtains Up,” was 
adapted and included in the 
following public performances 
with remarkable effect. 

And now Cinemascope--the 
latest of the cinematic marvels 
is upon us. The previous wide 


A Brook Projector at the Radio Exhibition 


of film with either 


repeating or  push- 


button control. It takes up a floor 


TELEPHONE LIBERTY 4291 


$22 
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a You can put 


a ; ) . 
‘Van Heusen your shirt on us 


rk 
Beato Ne 


Winner of the supreme award for 
Silk Screen printing for 1953. - 
Printed by us for Messrs. Willing’s 
wim serrice Led. 


eS a ae ot ee 


PRINT PROCESSES LTD 


126-126A HOXTON STREET, LONDON, N.I 
SHOREDITCH 5041-5 (five lines) 


SILK-SCREEN) PRINTING * 


LITHOGRAPHIC PRINTING * 


ART SIULUDIO © MULTIPLE AND SINGLE DISPLAYS * EXHIBITION STANDS 
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With all good wishes for 


A Merry Christmas 


: 


and a Prosperous New Year 
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OUTDOOR PUBLICITY LIMITED 


27 OLD BURLINGTON STREET, W.1. REGENT 4286 
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The 
Season’s Greetings 
to all our 
Inends 


in Advertising 


* 


“RICHMOND HERALD” 


“BARNES & 
MORTLAKE HERALD” 


MEMBERS OF A.B.C. 


40 SHEEN ROAD 
RICHMOND, SURREY 


| 
| 
| 


| 


| 


The 1,000 square miles covered 
throughout Beds, Herts & Bucks by the 
Home Counties]Newspapers Group isa 
oved testing area. All test campaigns 
ave shown that the area is one of the 
richest and most fruitful in the country. 


HOME COUNTIES 
NEWSPAPERS GROUP 


PER TRADE 

S/COL 5 me =FLAT 
RATE 

A.B.C. NET SALES 


INCH 
130,595 


Represented in London by 
WILL! KITCHEN, jr., LTD. 
131 Fleet Street, E.C.4 Central 1960 
Head Office LUTON Phone 5050 
Manager Claude W. Gilder 


Ad: 
Adver 


SILK SCREEN ARTS L™) 


97 THIRLEY ROAD. CROTOON 
AODISCOMBE Bt4T-O 


SPEEDY SERVICE 
s) EXPRESS 4 
DELIVERY 


HIGHEST GRACE 
CLEAN © SHARP 
CRAFTSMANSHIP 


PLANNED 
PACKAGING 


WILLIAM W. CLELAND LTD. 
PRINTERS AND BOXMAKERS 
STAPLE HOUSE, CHANCERY LANE 
LONDON, W.C.2_ HOLborn 252! 


quality screen printing 


74 


| 


P. Moon 
an d 


H. BR. Tadgell 


send to all their 


friené 
sAM 
CHRISTMA? 
ETING 


js the 
E OLD 


GRE 


f rom 


134 Fleet Street 


E.C4 


Central 6329-3913 
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The closing scene from the two-minute wide screen film for Rufflette 

Curtain Tapes, “Curtains Up,” produced by Theatre Publicity Ltd. 

A human figure can be seen at each end of the screen to provide a 
size comparison. 


screen, great though it was, is 
as nothing compared with the 
panoramic vistas of this new 
wonder (see ADVERTISER'S 
WerkLy, September 24, page 


| S86). 


The screen is now some three 
times as wide as it is high. ft 
extends to the full width of the 
proscenium, or even of the 
theatre Stereophonic sound 
produces voices from the charac- 
ter concerned, rather than from 


| a central speaker. 


Much greater expanse 


Fresh freedoms are laid at the 
feet of the producer. He has 
scope for his cameras to range 
far and wide; crowd scenes, land- 
scapes, movement are all freed 
from the confines of the small, 
almost square screen. ‘They are 
seen as the eye would naturally 
see them-—-were it ever able to 
be transported to the wonder- 
lands conjured up by the cinema. 
At the same time the drama and 
intimacy of the close-up remains, 
if anything enhanced by the 
natural background effect. 

What will advertising do 
with this new expanse of 
cinema screen—when it gets 
the chance of using it? Once 

Cinemascope has been seen it 

is easy to visualise the ad- 

vertising film of the future. 

Imagine a demonstration of 


the product in which the viewer 
sincerely feels to be actively par- 
ticipating. Imagine a_ giant 
close-up of the pack, which 
hitherto would have filled the 
screen, now surrounded by the 
luscious ingredients of the pro- 
duct tumbling and spilling away 
on either side into the audience. 


he ahaa 
S Points for 


Advertisers 
The past year has 
produced major 
developments in the 
film world. For ad- 
vertisers they mean: 

@ Greater realism. 

@ More effective 

presentation of 
packages. 

. @ Easier stimula- 
tion of thrills. 


Sma 


Imagine the viewer _ sitting 
behind the wheel of the car you 
make, effortlessly cruising at 
speed over the thrills of the 
Alpine Rally route. 

That's the promise that the 
new screen advertising appears 
to hold for the future. 

When? 

Like commercial television, no 
one really knows what is going 
to happen until it does. 


This scene of Marilyn Monroe from the coming film “How To 

Marry a Millionaire’ shows, in Technicolor, the Cinemascope wide 

screen technique in vigorous action. Stereophonic sound produces a 
“from the character” effect. 


535 GREEN LANES-LONDON NS 
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WALTER HILL’S 


Poster ADVERTISING Company Dro. 
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send Christmas Greetings and 
Best Wishes for the New Year 
to all their friends 
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Review of Christmas Posters 


RRRRRRRE 


HIS month, for reasons too 
obvious te mention, | re- 
solved to write a “Merrie 
Piece.’ Determined to catch 
the spirit of the Christmas 
Number and to qualify as a 
member of the Editor's Crazy 
Gang, | trudged through the 
misty afternoon in search of 
humorous material. 
As I scanned the hoardings I 
became conscious of a vile con- 
There 


spiracy. they were 
posters old) and new, posters 
good, bad and indifferent — star- 


ing back at me in 
defiance. There were the bland 
cups of coflee and cocoa, the 
stark and somehow menacing 
bottles of sauce, salad cream and 
British wine, the aloof men-in 
the-moon and challenging chil- 
dren. There, too, was the comely 
Georgian wench from Wall's, 
who seemed to be whispering 
“Steady, Lewis, jokes about 
sausages are out of date.” 


Only the Guinness toucan 
smiled in sympathy, as if to say, 
“Never mind, old chap, itll soon 
be opening time.” 


cold, flat 


walked = on 


Scrooge-like I 


. ) 
ae Ds 
aes a at 
eee ts 
> ae 


na det See 


Too stiff 


for Toulouse 


By Stuart (Scrooge) Lewis 


Then suddenly I caught sight of 
the poster for Tom Arnold's 
Harringay Circus 
There is something so com- 
pletely charming yet shame- 
lessly crude about this job that 
1 doubt if any circus-lover 
could fail to respond to its 
appeal In conception and 
design it belongs to the pre- 
Hulton era of the children’s 
comic The lettering shouts 
and stagvers, the colours clash. 
One can almost hear the blare 
of brasy bands and the crack 
of whips. 
Compare this poster with its 


more respectable rival — for 
Bertram Mills which strikes a 
disturbing note of dignity In 


the Mills design the lettering ts 
neatly displayed on a royal blue 
background, while a small illus- 
tration of cycling chimps is kept 
discreetly to one side. It con- 
veys its message clearly enough 
but without the — traditional 
swagger and showmanship. 

I; it wise to flout the well- 
defined conventions of the circus 
poster? Bertram Mills have 
proved that merely to tidy up 
the design and de-vulgarise the 
lettering is not enough, and 


TRA 7 tall _ i. 


- 


There is a disturbing note of dignity and formal stiffness about this 


poster, Would Toulouse-Lautrec 


have handled things this way 


with the cycling chimps so discreetly on one side and not a lady 


STANDS FIRST AND 
Y LONDON 


FOREMOST | 


PRINCIPAL BRANCHES 


TEMPLE BAR 2468 


to be seen anywhere? 
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Could any circus-lover fail to respond to the appeal of this poster’ 
The lettering shouts and staggers, the colours clash and the blare of 
rass bands can almost be heard. 


even that tends to destroy the 


“circus” character of the job. 
Maybe a modern Toulouse- 
Lautrec could set a new style 


and establish a new convention; 
but since that is unlikely to hap- 
pen the Harringay formula can 
safely be applied for many 
Christmases to come without 
much modification. 


Below the ground 


Down in the Underground I 
searched in vain for something 
Christmasy yet new. All I saw 
was the old and sometimes ex- 
cellent repertoire Austin Reed 
have repeated last year’s winning 
number their animated Father 
Christmas trees with the slogan 
“Austin Reed have a gilt for 
this sort of thing.” D. H. Evans 
have produced another pleasant 
variation on the “Shopping 
Wise” theme 

Goya, with a glamorous couple 
engaged in pretty convincing 
osculation, continue to claim 
that theirs is the Loveliest Gift 
of All. Hennessy show dogs on 
a snow-capped roof with Father 
Christmas attending to the 
chimney 

The only posters which really 
caught my eye this month are, 
in their different ways, curiously 
out of period. The past is repre- 
sented by a photograph of two 
rather amateur-dramatic figures 
accompanied by the words 
“What did Napoleon say to 
Josephine?”; to which the sur- 
prising answer is “Ill have a 
Mann’s Brown Ale.” 

The future, on the other hand 
is fearlessly probed by the Pearl 
Assurance whose roof-card an- 
nounces that “In 1954 the planet 
Mars will be positioned once 
again at its nearest approach to 
the Earth” and then poses the 
somewhat irrelevant question, 
“Will your position be nearer 


to a comfortable retiring pen- 
ee 

Searle-fans will also observe 
the old and the new on _ the 
hoardings now. In the Lemon 
Hart poster one of the unex- 
terminated girls of St. Trinian’s 
is filling (or emptying?) her 
father’s Christmas stocking. In 
the People poster for their 
“Babies of Nazi Shame” feature 
Searle shows a grim S.S. man 
glaring at a sullen mother with 
new-born child The drawing 
is quite excellent but in no sense 
a poster illustration. 

Ihe sensitive line-work of 
this artist is unfortunately sem: 
visible to the keenest eye at a 
distance of SO yards. | would 
suggest that whereas Ronald 


Have a GOOD RUM for your money 
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One of the exterminated lovelies 
(and a confederate) of — St 
Trinian’s is shown filling (or 
emptying) a stocking with a 
hottle of Lemon Hart rum 
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Can you choose 
A POSTER 


DMVWQg. GB 
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Assuming thatyou bave decided to use Poster 
Advertising to develop the Sales of your 
product, your first thought is what type of 
Poster shall be used. On this the success or 
failure of your campaign may depend. You 
should beware of poster designs which have 
not been made originally for your product. 
It is essential that an experienced artist 
should be employed, and that he should be 
instructed by someone knowing exactly 
what is required. 

Consultation with Sheldons who have 113 
years’ experience in the planning of National 
Campaigns will help you to avoid mistakes, 


Have you had a copy of * MAKING A 
POSTER”? Application on business note- 
paper will ensure a copy by return, 


SKeldons Ita 


Established 1810 


SHELDON HOUSE, QUEEN STREET, LEEDS, 1 
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PREDOMINANT SITES IN MANCHESTER 
AND ITS WEALTHY DORMITORY AREAS 


MANCHESTER POSTER SERVICES L1D.. 


27, 29, 31 Bootle Street, Deansgate, Manchester 2. 
Telephone: BLAckfriars 9211 (3 lines) 


A NEW MEDIUM OF ADVERTISING! 


have pleasure in an- 
nouncing that they have 
a fleet of aircraft fully 
equipped to accept con- 
tracts for advertising by 


ILLUMINATED SIGNS AT NIGHT 


Aircraft also available for poster 
and banner towing by day. 
For further particulars apply to:— 


SKY SIGNS (1950) 
SOUTHEND AIRPORT - ESSEX 


PHOTOPRINTING. 


ON GLASS ay 


POINT OF SALE AIDS. 


ADVERTISING MIRRORS AND TABLETS 
DISPLAY STANDS © HANGING SIGNS 
Line and half-tone designs in MIRROR-SILVER-PRINT 
Ask for quotations - NOVOLOR LTD., 

Works: Trading Estate, Bridgend, Glam. 


London Office: 4 Carlisle Avenue, London E.C.3. 
Phone: Royal 6828 (three lines). 


ADVERTISING MIRROR MANUFACTURERS 


Seasonable Greetings to all our 
Advertisers and Friends 
and thanks for their 
continued support. 


PADDINGTON 0186/7 


PADDINGTON ADVERTISING COMPANY 
37 SPRING STREET, W.2 
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@ 7OO STIFF FOR TOULOUSE—continued 
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The future is fearlessly probed by the Pearl Assurance Company. 


Searle is a brilliant cartoonist 
and a fine illustrator of books 
and advertisements, he is not a 
poster artist 

How often has one received 
“a bottle of something” for 
Christmas and wished it were 
a bottle of something else? How 
often has one been invited to 
a theatre or cinema only to 
remain politely bored from 
beginning to end? 


Tokens for pictures 


Last Christmas the introduc- 
tion of wine tokens removed a 
great deal of this sort of embar- 
rassment and frustration. Now 
comes the Cine-Token, expend- 
able at any theatre within the 
particular circuit. It is now 
being advertised by Gaumont on 
London Transport escalators and 
should certainly help to give a 
seasonal boost to  bex-office 
receipts (see page 666). 

It will also rule out the basic 
error of taking one’s maiden 
aunt to see a clean comedy when 
Marlon Brando is showing in 
the next street. No embarrass- 
ment, no trustration. 


What did Napoteon say to Josephine? 


Ti have a Mann's Brows! 


MANNS BROWN 


makes everyone friends 


This remark to Josephine is 
untraceable in the biographies. 


The figure of Mr. Lucifer with 
the name across the cloak +s 


| being used by Ealing Studios Ltd. 


to advertise “Meet Mr. Lucifer.” 


DURHAM 
ER SEE BRITAIN BY TRAIN 


Pushine thoughts ahead to 
the lush summer days, this 
poster gives rise to holiday ideas. 
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just grew 


An account of how the same basic design was made to A 
serve effectively both small and large posters. 


HE old, old difficulty of utilis- | 
ing the same basic design in 
16, 32 and 48-sheet sizes con- | 
fronted the designer of the Cap- | 


stan cigarettes posters 
here. 
The third of a seri 


name, pack and sloga 


people in plenty. Several snags 

had to be overcome including: 
(a) How to keep the 
elements in balance all through. 
(b) How — successfully to 
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EUCECE CEU CEES 
The poster that 


W% 
A 
W 


shown 


es, and | 


planned to tie up with and con- | 
tinue the “friendly feeling” theme 
of Capstan advertising copy, 
the design was fairly complex— 


n, plus 


adapt to widely varying 
shapes 
(c) How to preserve a family 
- made to relationship. 
make trends After careful consideration | 
plus experiment, the designer | 


decided that the simplest way was 


the best -he took the 


The problem of utilising the key design and let it grow 

above basic design in 16, 32 and and people. 

48-sheet sizes faced the designer 

of the latest Capstan cigarettes John Haddon & Co., I 

posters. The “friendly feeling’ W. D. & H. O. Wills, 
theme had to be continued. and printed by Staff 


Nottingham. 


These posters were designed by 


16-sheet 
packets 


Ad., for 
Bristol, 
yords_ of 
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After very 


the “friendly 


: 


careful consideration 


people and packets. 
by the introduction of a long perspective. 


Mechanical World 


AND ENCINEERINC RECORD 


The perfect medium for a direct message from 
manufacturer to user in the Engineering Industry, 
this popular technical journal, in its new monthly 
form, finds its way to the desk of the practising 
engineer. 

Send for free specimen copy and rate card 


50 TEMPLE CHAMBERS, TEMPLE AVENUE, E.C.4 


EMMOTT & COMPANY LIMITED 
| MANCHESTER OFFICE: 31 KING STREET WEST MANCHESTER 3 


the poster designers at John 
Haddon & Co., Ltd., took the \6-sheet key design and let it grow 
The result is a poster that gains impressively 
Despite the greater size 
feeling’ is preserved. These posters continue the 
advertising theme carried on in the general press. 


We 


POSTERS 2:0 


brand name well known. For 
the brief message that makes 
sales through repetition there 
is no medium like poster 
advertising. Mills © Rockleys 
will be pleased to discuss planned 


poster advertising with you. 


The Mills & Rockleys Area 


MILLS & ROCKLEYS LTD. 


Poster Advertising Contractors 
Administration : 21 Queens Road, Coventry 


CC | PC ; 
. L 
oeeee —s rs ty ; 
. _||Pevennon, | 
ie || f@ || | 
GY a re ; 
CS) — | 
qa HS | frcsue 
ip f! 1 a 3 NK 4 
Te cca “Hee {\ hy) Ati \ 
es =f. : A P , ; 
_ — BER Fe | 
B a oe am T ; sa 7 
CAPSTAN a ie BR j 
} goat yoke b eta ye ’ / He 
} Te OL. ahs | — pry \| |W ' 
9 -™ : m Ty ct gid | a \ Fe 
ee | My poe Bees 
r BS shajre made to make trienda | 4 
| .. 4 4 —< : 
4 | CA Le Yy y y, | 
| 2YUgZsg | 
ee 
— | 
— 


ADVERTISER'S WEEKLY 


Largest Net Sale in Kent 


Times Buildings 


“7 


Tel FOOtscray 1155 (4 lines) 


KENTISH TIMES | 


The old established local papers for 

SIDCUP - CHISLEHURST 

ORPINGTON - ELTHAM - DARTFORD 
BEXLEYHEATH - ERITH 


Average weekly Net Sales ABC 


81,825 


Rate card and specimen copies on request from 


trade 
flat rate 


london Office: 
Bank Chambers 


329 High Holborn, W.C.1 


Tel. HOLborn 2730 


ae 
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CANNOCK CHASE 


WELLINGTON JOURNAL 


SHREWSBURY NEWS 
NET SALES 50.1 34 weekty (asc) 


london Representative 


DAVID L. CLACKSON, 80 FLEET STREET, E.C.4 


eee ee 
a 


ADVERTISER 


POPULATION 


OVER 65,000 


(CENtral 2626) 
_—_—_——— 


CANNOCK | 


R. P. GOSSOP LTD 
@ Artists’ Agents @ 
36 CARTER LANE, E.C.4 


STIRLING 


OBSERVER 


series 
(A.B.C. 16,577) 


COVER CENTRAL 
SCOTLAND 


Rates from 


Will Kitchen Jr. Ltd. 
131 FLEET STREET 


or publishers 40 Craigs, Stirling 
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“SOBER, FIRM, AND FRIENDLY” 


The strength of the 


provincial press 


le STRENGIN of the provincial 
press is analysed thus in Busi- 
ness Ahead a survey of market 
conditions published by Saward 
Baker & Co, Ltd: 

the morning newspapers 
have their roots deep in the 
past. Mostly they are papers 
with a sermus approach to 
national affairs and their strength 
has been built on this sober and 
thoughtful quality Ihey are 
organs of opinion as well as of 
news and tend largely to avoid 
the bold make-up and popular 
appeal characterising much of the 
national press 

“They have long stood firm on 
their policy of giving local 
readers the dual background of 
local and national affairs and of 
providing sound judgments on 
them. And to-day their prestige 
and their circulations —ranging 
from 6,000 to well over 400,000 
copies per issue have never been 
higher. 

“The appeal of the provincial 
evening newspaper differs in some 
important respects from that of 
its morning contemporary, al- 
though both share the advantages 
of presenting local and general 
news in the one medium. 

“Largely, it is read when the 
day's work 1s done, in the hours 
of evening relaxation, and thus 
acquires a friendly and homely 
quality. And this ability to reach 
large numbers of readers when 
they are in an especially receptive 
mood makes the provincial news- 
paper an outstandingly valuable 
advertising platform for all 
classes of products.” 


Compriiition ino the office can 
stimulate some first-class results 

When his assistant wanted to 
try his hand at a composite 
feature on a local housing scheme 
A. Blagbrough, advertisement 
manager, Whitley Bay and Dis- 
trict Weekly Guardian, readily 
agreed 

Ihe assistant produced 154 
column inches (98 from new ad- 
vertisers) and, although tempor- 
arily deprived of his normal ser- 
vices, Mr. Blagbrough went ahead 
with his) plans for Christmas 
shopping features. 

Drawing page headings for two 
streets which are the town’s main 
shopping centres, he wrote and 
sold 228 column inches of adver- 
tisements for this double feature 

plus an overflow 

Incidentally, both efforts neces- 
Sittated increases to 20-page 
issues, Which ts pretty good for 
4a paper that increased from 12 
to 16 pages for the first time at 
the end of February 


li Firs? of a series of weekly 
fashion contests featured in the 


Evening Despatch, Birmingham, | 


got off to a fine start with over 
5,000 entries received 

First prize consisted of a 
cheque for £25 and one of the 
evening gowns used in the con- 
test. The first prizes will be 
presented to the winner on the 
stage of a local cinema. 

With the co-operation of a 
local gown adenlntatee photo- 
graphs of eight dresses, modelled 
by a well-known Midland manne- 
quin, were shown and readers 
asked to select, in the order of 
preference, those they considered 


with 
WILTON EVAN 


most suitable for the 
Entry fee was a 2} 
each attempt. 

The contest was introduced 
with an announcement by the 
fashion editor and supported by 
advertising in the Birmingham 
Gazette and Sunday Mercury, 
leading up to the day of publica- 
tion. Further backing was given 
on the Friday and = Saturday 
following the publication of entry 
forms. 

Ihe eight dresses were on show 
in a shop window in the City 
Centre with suitable advertising 
material and interest was focused 
on the contest by editorial com- 
ment and fashion articles. 

5 * * 


model. 
. Stamp for 


PitHy PARS in the local paper 
produce good results, newsagents 


THE COUNTY OF 


MIDDLESEX 
CHRONICLE 


SERIES 
Intensively cover the populous 
and prosperous area of South- 
West Middlesex 


NET SALES 


43,022 


A.B.C. 
136 HIGH STREET 
HOUNSLOW 
Phone: HOUnsiow 0016-7-8 


London: George Jackson, 
Clifford's Inn, E.C.4 HOL 3611 
Feunder Member London Suburban 
and Home Counties Press Group 
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were told in a retailing supple- 
ment published by the National 
Newsagent. 


Readers were reminded: 


“Nobody knows better than 
the man behind the counter just 
how popular the ‘local’ is, 
unless he happens to be one of 
those happy individuals who has 
never been obliged to make a 
separate delivery because it came 
in late. 

“There is trouble in most pro- 
vincial homes—and rural ones 
too—if the newsboy overlooks 
the ‘Friday.’ And if it does not 
turn up pretty quick somebody 
will be on the ‘phone to the 
shop. 

“The popularity is due in part 
to the news interest of course, 
but the advertisements are close 
runners-up. Every column is 
scrutinised by somebody in the 
family and anybody who inserts 
his name need have no fear that 
he will be overlooked.” 


ie oe oe 
MANCHESTER hairdressers are 
planning a big publicity cam- 
paign for their “Hairdressing 


Down The Ages” pageant to be 
held at Belle Vue, on March 17, 
in connection with the National 
Hairdressing Week. Prior to the 
pageant, the Manchester Evening 
Chronicle—-by arrangement with 
the organisers—-will carry two 
full pages of advertisements 
Members of the Incorporated 
Guild of Hairdressers, the 
National Federation of Hair- 
dressers, and allied traders will 
be among those taking space. 


The Evenine Chronicle is 
giving prize money for craft 
competitions 
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* BARNABY’S LTD. 

S PHOTOGRAPHIC STUDIO & LIBRARY 


The Directors and 


Staff of 
COOK’S DISPLAY 
PRODUCTIONS 
LIMITED 


thank all Clients for 
their valued custom 
during the past year, 
and wish them a 
happy Christmas 
and 
prosperity for 1954 


‘The #eason's 
Greetings 


to all friends 


: DIGBY’S 


in the stand fitting field 


|9 Fleet Rd, Hampstead, N.W.3. GUL 3318) 


A HAPPY CHRISTMAS 
to you all 


from 


RELIANCE ART SERVICE, 
14. Wendell Road, W.12 


67§ 


A&A 


A 


extends 


TI 


le Se ason’ 


CHRISTMAS GREETINGS 
from Advertisers in 


SEHVICES 
TRADE 


SEPPLIELES 
SPECIALIST BEGISTER 
COLORGRAPH 


Gre euing 
and an invitation to view our 
photographic color prints at 

8 BREAMS BUILDINGS, E.C.4 


The 


Directors and 


Year 


Statt 
LONDON ART SERVICE 
(Photographic) Lid. 


ot 


take this opportunity of wish 
ing all their customers a Merry 
Christmas and a Happy New 


k 


A MERRY 
DISPLAD 
TO YOU 


DISPLAD LTD., CASTLEFIELDS 
Chester Road Manchester (5 


ITH 
Greetings to 


the Season's 


friends and clients 
from 


A. C. K. (JOCK) WARE 


DISPLAYS and EXHIBITIONS LTD 


Extend the Season's 


Greetings to all in 


Advertising 


The Directors and Staff of 


]. WATSON (LONDON) & CO. 
LIMITED 
uy their Customers 


briend 


ind 


a very Merry Chrisimas 


and Pr isperous New Year. 
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Seasonal Good Wishes 
from Directors 


and Stoff of 


—. CHRISTIAN & CO., LTD. 
63 St. Paul's Road, London 
CAN 246! 


NI 


| 


wish all thew 


frien 
er) 


and a Happy 


and Prosperous New Year 


to all our Clients 


from 


| 
The NEWBOLD WELLS COMPANY 
= - = 4 


Merry Christmas 


STOKES & DE MILLE STUDIO C7 


‘i a 


A Very Happy Christmas | 


ADVERTISER'S WEEKLY 


\sy 
@° 
y 


and 


a 
INGS to OoturK 


GREET 
orp AND NEW 
PRIEENDS 


FORUM 
144 ART SERVICE LTD 


SOUTHAMPTON ROW 
ol Season's Greetings ‘ 


TERminus 2201-2 we! 
— Muncere Wishes: 


Season's Greetings 
from 


THE JOURNAL OF THE 


Royal Sanitary Institute 


90 Buckinghom Palace Road, $.W.1 


BE 


Circulation 10,266 


THE SHOE & LEATHER 


RECORD 


Founded Litt 


Sincerely greets 
all advertisers 
in the Shoe and 
Leather Industries 
and 
their advertising 


agents 


GRANVILLE HOUSE 
ARUNDEL ST. LONDON WC2 
Tel. TEM 5524/6 


Ce = eC 
eC i 
a ' 
= =m | 
ee om 
- 
—— iS i! 
ines boa ; 
“= » __ ‘ 

a ¢ a 
es it — 
| | | | om i 4 
a | ; —— 
re saeesianannarenercans | = — ’ 
eS | 

| = 
— = 7 
Fy alle our freencl om ol | . 
___ | : 
a aa sr | 
Cura Sion 5 ies = = 
Puntere 

—a UL 


ADVERTISER'S WEEKLY 


HOW TO LIVE TO BE 50 


Inspired by the Evening Standard’s advice on how to live to 


be 100 


with Graham Roe as one of the star guinea-pigs — your 
Contact, with the aid of J. I. Mason, offers a Christmas check-up 


guide for all who engage in the (a) profession, (b) industry, or 
(c) craft of advertising. 


1 I hate client lunches. 


Nm 


I suffer from chronic | 1 suffer from night 
dyspepsia. | 
3 I sleep when I can. 


(a) (b) (ce) 
My appetite is lousy. I always get away from 
the office from 12-3. 
No one knows what I 

starvation. suffer. 
I sleep in the morn- I sleep in the afternoons. 
ings. 


4 I relax on Christmas I relax when my I think “ Relax” is a 


day. wife's away. pharmaceutical pro- 
duct. 
5 My heart always | My heart is ever | My heart is situated just 
goes Thump! faithful. above my stomach. 
thump! } 


6 I suffer from claus- | I suffer from agora- I have a_ reasonably 


trophobia. phobia. 


sized office. 


7 I can be awfully deaf | I can never hear what | I listen to client with 


at times. 


client is saying the 


| great attention. 
first time. 


8 | Lonce visited a shop | I once visited a shop I love shopping. 


outside London. 


inside London. 
} 


Count 2 points for (a) answers; 1 point for (b); and 0 for (c). 
If your rating is 18 or over you ought to be a Managing Director. 


on 10 to 16, you are an executive. 
as 2 to 10, you need to see a psychiatrist. 
a. under 2 you're a very happy man, but why stick in this trade? 


if anewers to | and 6 are (c), and to 3, 4 and 7 are (+), how do you do it please? 


ARE YOU MAKING USE OF 


THE UNIVERSE? 


Its steadily rising circulation is now over 245,000 copies every 
week (ABC figure January to June 237,889). 


The readership covers the growing Catholic community in 
Great Britain at ali income levels. It includes among the 
clergy and those in charge of hundreds of religious colleges 
and institutions, many important buyers with large orders to 
place. 


But the bulk of its readership is in Catholic homes among 
careful and conscientious parents of families who have learned 
to have confidence in the religious paper of their choice. 


It has been enlarged and developed this year, and is much more 
varied and lively than was the older type of religious news- 
paper. Ted Kavanagh of ‘1TMA’ fame writes every week. 
Through December and early January Gilbert Harding’s life 
story is being serialised, and such features follow one another. 


Space is still offered at 40/- a single column inch which, at 
under 2d. per thousand readers, is one of the best bargains 
in advertising today. 


Ask our representative to call 


FIELD 


Every Friday 


Price Threepence 


HOUSE + BREAMS BUILDINGS + LONDON E.C.4, 


676 


£E. 409.2 
and producer for Cinema et Publicité; 
Dean (Overseas) Ltd.; 


EF’ ROM Ernest Pearl, chairman of 
Pearl & Dean and its associated 
companies, | have been hearing of 
a remarkable show of advertising 
films put on in Paris by Jacques 
Zadok, managing director’ of 
Cinema et Publicité, who are, per- 
haps, the leading screen advertising 
people in France. About 3,000 
advertising people attended the 
screening, which took place in a 
magnificent theatre in the Palais de 
Chaillot. 

Films made about 20 years ago 
and considered classics of advertis- 
ing were shown first in order, by 
comparison with the films commis- 
sioned by Cinema et Publicité, to 
reveal the enormous advances ‘that 
have been made since then. Mr. 
Pearl was impressed by the creative 
and codhaheal quality of the films. 
“They all had in some degree the 
verve, excitement and rhythm we 
have come to expect from French 
advertising film producers,” he tells 
me. 

A wonderful reception that fol- 
lowed the screening, and the 
presence of the Minister of Educa- 
tion and other Government officials, 
convinced him that screen advertis- 
ing has taken its rightful place in 
the family of advertising media. 


Flying visit 
AFTER a 3-day tour of the 
Continent, Will C. Grant, president 
of Grant Advertising Inc., flew into 
London last week for a hectic 36- 
hour visit to his headquarters over 
here. He was something over 60 
minutes late in landing, which for 
a high-pressure American business- 
man can be fatal. But I was able 
to get 10 minutes with him. 

Mr. Grant 1s looking forward to 
the advent of competitive TV here. 
Plans have been made, he told me, 
to send several of the agency's 
experts to this country to give the 
London oflice “the benefits of their 
experience.” 

Mr. Grant told me that at least 
Britain would be able to “skip the 
horrible early stages of commercial 

Vv.” He was quite frank. “*When 
TV started in the United States the 
programmes were awful. The com- 
mercials were enough to make you 
blush,”” he admitted. But things 
are different now. Rapid progress 
had been made 

All told this has been a good 
year in American advertising. Total 
expenditure will top the billion 
dollar mark for the first time, Mr. 
Grant told me. And there was 
every prospect that this trend would 
continue. He rattled off a few 
Statistics Their clients Dodge 
spent $12 million dollars this year. 
In 1954 they were going to spend 
$17 million 

Then Mr. Grant grabbed his hat 
and dashed off for another engage- 
ment. 
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Jacques Zadok and Robert Gudin, respectively managing director 


Bruno Kiewe, director, Pearl & 


and E. Pearl, chairman, Pearl & Dean Ltd. 


The party spirit 


LITERALLY within a stone's 
throw of “Antony and Cleopatra,” 
being adjacent to the rinces 
Theatre, is the new headquarters of 
Technical and General Advertising 
Agency Ltd. Along with many of 
their clients, who include a good 
number of the biggest names in the 
technical field, I attended a house- 
warming last Thursday in the studio 
and was filled with admiration for 
the attractiveness and airy spacious- 
ness of the building. J. T. Fielding 
(who is — managing director with 
Arthur Hughes) pointed out its 
many excellences to me. 

. & G. occupy the whole build- 
ing, and will be able to expand 
into the adjoining one as and when 
their continued growth makes it 
some The studio is on the 
fourth floor. Below it are the pro- 
duction, media and copy depart- 
ments; the second floor houses the 
account executives’ rooms, arranged 
on a group basis. The directors’ 
offices are on the first floor. Like 
the reception hall on the ground 
floor they are modernistic without 
being freakish, and are made all 
the more attractive by the furniture 
and —— in Australian walnut. 
In the basement is a roomy art and 
block store. 


* * * 


ONE OF the pre-Christmas 
jollifications which your Contact 
always makes a point of attending 
if he can manage it is the David 
Allen and Sons party. Plenty of 
other people have the same idea, for 
at Claridges last week, S. C. F. 
Allen (joint managing director), 
A. E. Aylward (secretary and direc- 
tor) and their ladies were kept busy 
shaking hands with about a — 
of hundred guests. They included 
poster contractors, advertising 
agents, sign makers, pressmen, ad- 
vertising managers and railway 
publicity people. 


Contact 


WEEK'S WISECRACK 


nN 


“Hardly tactful, Carruthers, 
asking our razor blade 
account erecutive to play 
Father Christmas at the 


staf] party.” 
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Publications News and Notes 


New ‘glossy’ magazine for London 


Watman Publications Ltd. are 
introducing a new fortnightly maga 
vine, In London Now, carly in the 
New Year. An issue was published 
last June to “test the market.” It 
will be a “glossy” selling at Is 
Ihe page size will be 104 in. by 
Kh} in. and the full-page rate will 
he £45. There will be facilities for 


4-colour advertising The initial 
print order is SO,00) 
* * Ba 


Ihe first prize of £100 in a 
pactomees competition organised 
»y Out of Doors and Countrygoer 
was won by 1f A 
Crawley, Sussex 

4 # 4 

Ihe 1954 trilingual edition of 
Acronautics, printed in English, 
rernnch and Spanish, cares a record 
advertisement content, and more 
advertisers than ever have taken 
advantage of the tree translation 
service 


Cubbins oft 


K oe K 
From the New Year, The Con- 
tract Journal is to be published on 
Thursdays instead of Wednesdays 
The small panel advertisements on 
the front cover are being replaced 
hy tull-page advertisements in two 
and full colours. This new front 
cover space has been fully booked 
for 1954 
oe * + 
lo be published on January 1 
the enlarged New Year number ot 
The Motor Ship will contain a 
comprehensive survey of world-wide 
motor shipbuilding 


What is claimed as the first three 
colour printing in an Irish news 
paper appeared in a_ four-page 
supplement in the 24-page Christmas 
issue of The Kerryman. The 
supplement, which celebrated the 
golden jubilee of the Kerry foot- 
hall team, used green and yellow 
for its title and portrait panels 

of * # 

Last week's issue of the Falkirk 
Herald carricd a full-size cight-page 
Christmas shopping supplement. 

* * Bo 

Ihe Daily Herald is yiving a 
national challenge trophy for chess 
clubs from works and factories 
throughout the country. 


On the track 


Ihe first issue of Motor Racing. 
the new monthly being launched 
by Pearl, Cooper Ltd., carries 11 
vanes of ‘display advertisements and 
t' pages of classifieds. It has 32 
Bn plus cover, and sells at 1s. 6d 

BY ae * 

The title of the monthly Building 
Digest is being changed to Building 
Materials Digest from the January 
msuc 

ok BS * 

An all time record was achieved 
by the Burnley Express & News in 
its issue of December §. This 18- 
page issue carried 2,128 column 
mehes of advertising. The issue of 
December 12 was also of 18% pages 
and carried a total of 2,026 column 
inches 


ADVERTISING MANAGER'S CORNER 


Grandma’s ; 


the slate ; 


whodunit; 


Harris ; 


wishes of 


THE 


hope you'll have it all tied up: 
oven; missus in a good mood; 
receiver off the hook ; 


feet on the mantepiece ; 


distinctive showcards, 


Amasmanship 


When the long-awaited day dawns this year we 


Turkey in the 
kids at the 
nothing on 


nose in a 


point-of-sale problems handed over to 
peace on Earth and mud in your eye. 


May i all be yours this year with the good 


HARRIS 


FIRM WITH 


EXPERIENCE 


clever cut - outs 


HARRIS ADVERTISING LIMITED, 29.30 ed STREET, LONDON, W.! 
REG 3295-6 


678 


Australian stores 
*,* s . 
‘buy British’ again 
Now that restrictions on 
British imports into Australia 
have been relaxed, “British 
» Vogue Export Book” is pro- 
moting British goods there— 
by publishing a special con- 
sumer edition. This edition, 
to coincide with the Royal 
Tour, has been individually 
mailed to account customers 
of the three largest Australian 
stores, David Jones of 
Sydney and the Myer Em- 
porium of Melbourne and of 
Adelaide. 
It contains 78 pages of ad- 
vertisements, 41 in colour. 


November 28 issuc of the Don- 
caster Gazette consisted of 22 pages 
and carried 2,099 inches of adver- 
tising. This constituted a post-war 
record both in paging and in inches 
carried, 

# ES 


The Daily Telegraph has again 
tuken a stand at the Schoolboy’s 
Own I xhibition 


From and including he January 
issue, copy date for The Mercantile 
Guardian is being advanced to the 
last day of the preceding month and 
press date to the 8th 


of a 
( \iiiiaties dinner for eight people 
is the first prize in a Manchester 
Evening News compeiition. Readers 
are invited to reveal “The C hristmas 
Memory I'll Always Remember.’ 


75 years young 


Boy's Own Paper celebrates its 
7Sth birthday with the March issue. 
Already bookings are a record for 
any March issue. A record number 
of colour pages have been sold 

ok Kk ok 

December § issue of the Bath 
Weekly Chronicle an¢@ Herald car 
ried four pages of advertisements in 
black al red. Both sides of the 
front and back pages were used for 
this purpose 

* * 

The New York Duily News had 
S32 pages on Sunday. 
Ss cK ok 
Annual staff dinner of the Evenin 
Standard takes place this (Thursday 
evening at the Corner House, 
Coventry Street. Owen Rowley, 
chairman, will preside, and those 
present will include: E. J. Robert- 
son, chairman, and Max Aitken and 
T. Blackburn, vice-chairmen, Lon- 
don Express Newspapers; Leslie 
Needham, director of advertising 
Express group; Percy Elland, editor, 
and E. J. Lawrence, — general 

manager, Evening Standard. 


ADVERTISING 
DIARY 


Friday, December 18 

Pusticiry Cis or LONDON 
Christmas luncheon. Savoy Hotel. 

Pusticiry CLUB OF LEICESTER 
Christmas luncheon. Bell Hotel. 

GLASGOW PUBLICITY CLUB 
Christmas — luncheon. Grosvenor 
Restaurant, 

Monday, December 21 

Pusticiry CLUB OF ABERDEFN 
Christmas luncheon. Caledonian 
Hotel, 

Pusticrry CLUp oF LONDON. 
Malcolm McCorquodale on “The 
printer looks to the = future.” 
Waldorf Hotel. 6.15 p.m, 

Tuesday, December 22 

Pusuciry CLus or Leens. Yule- 
tide Revel. Duke of Wellington, 
East Keswick, 7.15 p.m. 
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We Hear 


Headquarters of the Advertis- 
ing Association’s 21st annual 
conference, to be held at Bourne- 
mouth, May 6-9, will be the 
Royal Bath Hotel. 

oh ch ob 

National Corset Week next year 

will be from May 17-22 
Ps % 

Leon Goodman Displays Ltd 
are sending out a varnished greet 
ings card which makes into a figure 
of Santa Claus 

Eric Fosdike of Saward Baker 
and Co., Ltd., spoke on “How a 
creative man cooks” to students of 
Harold Butler's class taking the 
Advertising Association diploma 
course at the North Western Poly 
technic 

ok * * 

W. S. Crawford Ltd. darts team 

beat Poster Services Ltd. 2 


Space shortage 


So many applications for spac 
for the 1954 Scottish Industries 
I xhibition have been received that 
many have had to be rejected. 

ok 1K Bd 

lr. B. Browne Ltd. held then 
annual Christmas dinner and dance 
at the Criterion Restaurant last 
Friday 

oK Bd 

Over 35,000 copies of a booklet 
“Looking at wheat the Hovis way 
have so far been distributed to 
schools. It includes a magnifying 
vlass and samples of wheat and its 
by-products, including Hovis flour 
The booklet was designed by Studio 
Irwin Ltd 

of * 

Fines totalling £90 were imposed 
on a Manchester firm for falsely 
applying the description “Spun 
Nylon” to shirts containing 88 per 
cent rayon and 12 Laas cent t nylon 


A “Wear a Nightic” campaign 
has been launched in France by 
nightwear manufacturers. 


Hastings spend more 


Hastings will spend £4,000 on 
press advertising next year, an in- 
crease of £1,000 on their 1953 
expenditure. 

* Bd * 

“Planning gone mad,” was how 
the chairman of Wellingborouvh 
district council’s highways commit 
tee described a local ban on litter 
bins with advertisements imposed 
by Northamptonshire planning com 
mittee 

* + 

An exhibition of 3,000 samples 

mostly dress fabrics—from France 
and America is being held at the 
Cotton Board’s Colour Design and 
Style Centre until January 9. 

* a * 

The annual meeting of the Display 
Producers and Screen Printers — 
ciation will be held at the Café 
Royal, London, on February 10. 

* ok * 

The following have been clected 
members of the British Sales Pro- 
motion Association: Barry J. E 
Bruce, sales manager, Rapid Mag 
netic Machines Ltd.; A. H. Davies, 
research manager, Greenlys Ltd 
A. S. H. Forman, assistant to sales 
director, Lines Bros., Ltd.; Miss 
Mollie B. Tarrant, director, Mass 
Observation, Ltd.; H. Peter Vogel, 
sales manager, Sewing Silks, Ltd 
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OXFORD he UE BA hl SALISBURY 


Has ners the Te ost me Time 


H. F. ALBANY WARD. D. G ALBANY WARD and ED. POPE 


THE DIRECTORS OF 


“AWARD” ADVERTISING SERVICE LTD. 
SALISBURY PRESS LTD. 


AND 


ASSOCIATED COMPANIES 
WISH ALL FRIENDS, CLIENTS AND AGENTS 


A VERY HAPPY XMAS 


and 


A MOST PROSPEROUS NEW YEAR 
atten te testa tetas tte 


acer |e me 
1879 MM: —_ 
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Surrey 
sarune Advertiser 


| \( HTS AND YACHTING wishes its many 


friends in advertising 
send Greetings to Iriends —e: erywhere! B 


a 


Merry Christmas 


and a 


g. 2ason "5 5 Greetings 
prom 


BRITAIN’S SUPREME 


Happy New 
DISPLAY AND SILK SCREEN STUDIOS 
ASSOCIATED ARTCRAFTS LTD 


Z 
) Car 
Now at: 36 North Road, York Way, London, N.7. Tel.: NORth 3327-8 
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ADVERTISER'S WEEKLY 


New orders 
for suburbs : 


Orders received by Greater z 
London's Greater Press from 
} advertisers who have not used¢ 
the scheme previously include: ¢ 

For “Domestos’ Cleaner. 
6 x 11 in. t/e and 6 x 8 in. d/c 
to cover the first six months of 4 
1954 at a cost of over £6,000. 

For Ascot Water Heaters, 
February to October 1954, 10 x 
8 in. d/c at a cost of £3,360. , 
4 Harrods ure taking space for, 
the first time with the G.L.G.P., 
commencing early in the New? 
Year, and Phensic are to resume 
advertising in London suburban 
pweeklies with a £2,500 scheme. 


Peo eoSeSeeeseeereeeee! 


we 


Dip and Dispel 


Masius and Fergusson Ltd. are 


taking over the advertising for 
Dispel air freshener and Dip per- 
manent starch. This follows the 
acquisition by Aspro Ltd., through 
their subsidiary company, Nicholas 
Products Laboratories Ltd., of the 
sharcholding in Advance Industries 
Ltd., the owners and manufacturers 
of Dispel and Dip. 


New range of fitted 
sheets 


Barlow and Jones Ltd. are launch 
ing a range of Osman fitted sheets 
in the New Year. There will 
10 sizes. At first only white sheets 
will be available but a full range 
of coloured sheets are expected to 
be introduced later in the year. 


3,000 dogs’ dinners 
al Bristol 


Over three thousand dog owners 
in Bristol are being sent Christmas 


T.H.M. Partners have designed 
cards and invitations to collect a the pack. This consists of a paper 
free J1d. tin of Lassie dog food wrapper—printed black and red on 
from their grocers white—placed inside an oblong 

The scheme has been organised by 


Cellophane bag. 

Advertising is being planned by 
the agents, F. C. Pritchard ood 
and Partners Ltd. 


the agents, Masius and Fergusson 
itd. It is part of a national cam 
paign with the theme “Remember 
the pets at Christmas.” 


‘- 8 
Christmas extras 
Yardley’s are tuking extra space 
for Christmas with large spaces in 
several national daily and Sunday 


Film tie-up 
Sanforized Service are running a 


publicity campaign tying-up with 
the new M.G.M. film “Dangerous 


newspapers, provincials and London When Wet” Slarning Esther 
evenings This is in addition to Williams. Press advertisements, 
their present campaign running in cinema. slides and = showcards are 


women's thagazines. 


Craw- 
ford Ltd. are the agents 


being used by the agents, Young 
& Rubicam Ltd. 


COVENTRY |i 
CRAFTSMEN 


make the very finest 
AUTOMOBILES 
Aircraft Engines 
MOTOR CYCLES 
Television Sets 
TELEPHONES 
Machine Tools 
RADAR, TEXTILES 


anc eo" BIG MONEY 


Ensure COVENTRY is in your 
Provincial schedule ! oe “a 


LONDON OFFICE: 80 Fleet Street, E.C.4 Telephone: CENtral 2695 
HEAD OFFICE: QUINTON ROAD, COVENTRY 


accounts move 


New agent for US 


wool promotion 


The Victor Bennett ayvency of 
New York 1s taking over the large 
advertising and promotional cam- 
y4ign sponsored in the United 
States and Canada by the British 
Woollen Association in the New 
Year. 

The Victor Bennett agency works 
in co-operation with The Robert 
Freeman Co., Ltd., in’ London, 
through whom the new American 
handling arrangements have been 
made. Robert Freeman will act as 
the haison office in London 


Radiation PR 
appointment 


Kennerley Edwards and Asso- 
ciates Ltd. have been appointed 
public relations advisers to Radia- 
tion Ltd., makers of New World 
gas cookers and other gas appli- 
ances, and of Solid Fuel Appliances. 
The appointment takes effect from 
January 1. 

Kathleen Marley will continue to 
act as liaison with the P.R. section 
at Radiation House. Alfred Pem- 
berton Ltd. are the Radiation agents 
for gas appliances and F. C. Prit- 
chard, Wood and Partners Ltd. for 
the Solid Fuel division. 


Decemner 17, 1983 


Big London scheme 
for Bible crusade 


The biggest evangelistic drive ever 
concentrated in one place—the Billy 
Graham London Crusade—starts 
next March. Advertising will be 
concentrated in the Greater London 
area and breaks in January with 
16 and 48-sheet posters, quad crown 
posters on London Transport and 


British Railways stations and bus 
sides : 
Press support will include large 


spaces in the London evenings and 
suburban weeklies. Promotion 
material includes double-crown and 
crown folio bills for display in 
churches and halls. The campaign 
is being handled by Frederick 
Aldridge Ltd. 


Fabian goes on 
Radio Eire 


Crosse and Blackwell (Ireland) 
ltd. are launching a new series of 
programmes on Radio Fire 
“Fabian of the Yard.” Starting on 
Thursday, December 17 the_ pro- 
gramme being handled by Radio 
Publicity Ltd. of Dublin, a sub- 
sidiary company ot McConnell's 
Advertising Service Ltd. 

Several products will be featured 
in the programme which will be 
transmitted at 2.15 p.m. every 
Thursday for 1S minutes. 


Gas Council publicity 
Hedley Byrne & Co., Ltd., were 


inadvertently omitted last week 
from the list of agents who are to 
handle Gas Council advertising im 
1954 


NEW ACCOUNTS: 


ton) 


NEW CAMPAIGNS : 


suburban 
quad 


16 
London 


weeklies, 
crowns on 


papers. 


R. C. Liebman 


e AT A GLANCE e 
ACCOUNTS MOVING : 


Dispel air freshener and Dip permanent starch to Masius and 
Fergusson Ltd, Jack D. Rose (Exhibitions) to Howards Press 
Advertising Ltd. (Manchester); Ronson Furniture Ltd. (national 
daily newspapers, women’s magazines and bus sides) to Raynor, 
Webber & Stiles Ltd. George Hensher Ltd., makers of fireside 
chairs and three-piece suites (Radio Times 
display materiel) to Gordon & Gotch (Advertising) Ltd. 

Icilma shampoo and Icilma face cream (national newspapers 
and magazines) for Dolan Davis Whitcombe & Stewart Ltd 


Bardic Ltd., designers and makers of aluminium die castings 
Pilgrim Caravans Ltd. and Barron & Crowther Ltd., makers uf 
wire drawing machinery, for Riggs Advertising Ltd. (Southamp 


Advance Linen Services Ltd. for Stuart Advertising Agency 
td 


Red Heart dog and cat food (C. Vernon & Sons Ltd.) 
national and trade press; Smoothmaster clectric shaver (Press 
and General Publicity Service Ltd.) national daily and Sunday 
newspapers and trade press; Imperial Motorways (Birmingham) 
Ltd. (Auger & Turner Ltd.) national and provincial newspapers, 
national magazines and trade press; Billy Graham London 
Crusade (Frederick Aldridge Ltd.) London evening newspapers, 
and 48-sheet 
Transport 
stations; Yardley (W. S. Crawford Ltd.) national daily and 
Sunday newspapers, London evenings, and provincial news- 


PUBLIC RELATIONS ACCOUNTS: 


Radiation Ltd. for Kennerley Edwards & Associates Ltd.: 
Maxim Engineering Ltd. and Dewdrop Products Ltd., for 


trade press and 


posters, bus sides and 
and British Railways 
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Decemner 17, 1953 


Representatives of national new spapers were 


famous Collins 


Music 


Hall at Islington Green, 
later entertained to supper at the 66 Club, Grosvenor Street. 


of FF. W. 


London, 


guests 


Sears Lid., advertising agents, 
The space men visited the stars backstage and wer 


rm picture includes (eft to right) Vii 


on a visit to the 


Wifliams 


(‘Daily Herald’), M. C. Moore (‘Weekend Mail’), B. James (‘Daily a pt al ), A. Smith (F. W. Sears Ltd) 
G. Goodwin (‘Daily Mirror’), B. Carter (Sunday Pictorial”) ~— Lake (proprie . Collins Music Hall), 
R. —. (‘Reveille’), P. Lerner (F. W. Sears Lid), R. L. Tilley C'News Chron le’), M. McGrath (Dail) 
Mail’), E. P. Towers (Fords (Finsbury) Ltd.), 1. Sears (F. W. Sues iid.) ay Rea (FP. W. Sears Ltd) 
H. Hes ~y (B.B.C.), F. Featherstone (F. W. Sears Lid.) and Mr. Trevor ar of Collins Music Hall) 


Legal and Gazette 


Receiver speaks of firm’s ‘good 
name, even in liquidation’ 


Creditors of Creative Journals (Indus- 


trial) Ltd., 66 Grafton Way, Fitzroy 
Square, London, W.1--which published 
Industrial Fquipment News—were told 
at the first meeting of creditors held at 
the Board of Irade Offices, Inveresk 
House, Strand, W.C.. that their debts 
should be paid in full 

The Assistant (Official Receiver (Mr. 
Bullen) said: “I should think that the 
company has a very good name, even 
in hquidation, it certainly seems to 


have carried on business successfully." 


Ihe company’s statement of = affairs 
lischosed liabilities of £6,137, of which 
1508 was claimed preferentially, The 


unsecured debts were said to comprise: 
£2,997 on trade account; £525 expenses; 
and £2,007 directors’ loans. There was 
also 4 contingent habiliny of £100. 

Ihe assets were valucd at £6,809 and 
included £3,094 balance at bank; £15 cash 
mm hand; trade debtors £2,100; furniture 
fittings, etc., £600; and goodwill £1,000. 
(Mr, Bullen said that he understood the 


goodwill of the 

than was 

affairs.) 
In his report 


business 
shown in 


was worth morc 
the statement of 


Mr. Bullen said that the 


winding-up order was made against the 
company on November 16, based on a 
petiuion presented against the company 


hy John Micnael Ryan as a contributory. 


Formed in 1951 


Ihe company was formed on September 
19, 1951, with a nominal capital of £100. 
On January 9, 1953, the nominal capital 
was increased by £2,400. The issued 
capital was £100. 

Blake Ozias, John Michael Ryan, and 
Charles Richard Edward Bowles were 
appointed § directors On October 8 of 
this year Robert Hazen Irvine was 
appointed to the board, when Mr, Ryan 
was shown as having ceased to act. 

Mr. Ozias had said that he and 
Ryan promoted the company to publish 
the industrial mayazine Industrial Equip- 


ment News. The share capital was 
subscribed by them equally and they 
agreed to make loans to the company 


as and when required. 

Accommodation, without charge, was 
provided for the company at 1 New Bond 
Street, W.1, by a company controlied 
by Mr. Ryan. In January, 1952, the 
company moved to 9 Grosvenor Street, 
W..1, of which premises Mr. Ryan's com- 
pany was lessee Mr. QO7ias disagreed 
with Mr. Ryan as to the amount of rent 
to he charred to the company there, and 
in July, 1952, the company transferred 
to 66 Grafton Way, W.1, 

Mr. Ryan had said that in addition 
to his dispute with Mr, Ozias about the 
rent; dissension also arose with regard to 
the appointment of auditors, Mr. Ovzias's 
salary 48 Managing director, appointment 
of staff, certain expendiwre of the com- 
pany, and the increase in its nominal 
capital. As he considered that a com- 
plete deadlock existed, the 
petition for winding-up, 
Continuing his report, 


he presented 
Mr. 


Bullen said 


that 


Mr. (7ia 
decided 


in the business 
application 
the appointment 
K 


( 


Bullen added 
December 


been put 


after the 
cussed = the 


winding-up order he dis 
affairs of the company with 
s and Mr. Pyan, and as it was 
that the principal asset value 
was the goodwill, an 
made to the Court for 
of a special manager. 
ork was appointed, and Mr. 
since that time the 
the magazine had 
the January 1954, 


was 


that 
issue of 
ished and 


issue was in course of preparation. 


Mr. 
covered t 


Cork had prepared accounts which 


he period from the date of his 


appointment on November 20 to Decem- 


ber 9. 
£2,024 17 


to be advertising and 15s, Od. 
Against 


tions, 
closed ex 


They 
s. Od 


showed a revenue of 
. Of which £2,024 was said 
subscrip- 
that the accounts dis- 
penditure of £1,439 168. 8d., or 


a net profit of £585, 


Both Mr 
the mecting 


Ryan and Mr. 
that 


Ovias said at 
they would be making 


bids for the company’s business, They 
understood =that others were also 
interested. 

Creditors nominated L. V. Smith, of 
25/27 Oxford Street, W.l, to act as 
liquidator, together with a committee of 
inspection. 


The a 
ISIDORE 
Ldgware 
business 
Middx.,, 


cluded at 

Carey Street 
Questioned by 

debtor 


the 
amended 
done ever 
accurate. 


closed that 
amounting to £73 


of £2,751 


BANKRUPT« 
ljourned public exumination of 
COKEEN, 28 Puroclls Avenue, 
Middx lately carrying on 
at 12 Neeld Parade, Wembicy 
editor and publisher, was con 
tondon Bankruptcy Court 
WwW 
the Official Reoriver 
said that he had filed an 
statement of affairs and had 
ything possible to get the figures 
Ihe amended statement dis- 
he had a surplus of assets 
2, aS against a surplus 
shown in an earlier statement 


Hie said that he was now employed as 


editor of a 


salary of 


added that 


lication a 


new publication with a 
110 a week, plus expenses. He 

if he could make the pub- 
success his carnings would be 


increased 
WILLS 

Henay Witttam Apams, of 35 Cun- 
ningham Avenue, St. Albans, Herts, U.K 
managing dircctor of Campbells Soups 
ltd., formerly senior salesman with 
Brush Sales Ltd., left £6,043 14s, 4d. 
gross, £5,993 19s. 7d. net, 


Sm ArgcHibaLD ROWLANDS 


ton, Hlary 
formerly 
Ministry 


London Ex 
£5,137 12s 


ROBERT 


(Crreendene 


missioner 
Bureau 
officer fo 


Association 


£10,251 45 


of Overing 
Henley-on-Thames 
Secretary of the 
director of the 
Newspaper Group, left 
9d. gross, £3,988 9s. 3d. net. 
lees Barnes, of Starlings, 
bast Horsley, Surrey. Com 
of the United Kingdom Tea 
1934-5], formerly publicity 
r the Australian Dried Fruits 
left £10,328 11s. 9d. gross, 
7d. net. 


xosden Way, 
hermanent 
of Supply, 


ress 


NEW COMPANIES 


Aero-Neon Ltd., 14 Howick Place, 
S.W.1. Advertising and publicity a,ents 
and specialists, including advertising and 
publicity by aircraft; manufacturers and 
letters on hire of hoardings, advertisins 
siens. Nominal capital £1,000. Directors 
H. Miller and LL, C. Marmol 

lan Stewart Advertising Ltd., & Cree 
church Lane, B.C3 Nominal capital 
£100. Directors: J. A. Ascott, N 
Darkens and J. Stewart 

Jazz Journal Ltd., Stafford House, Nor 


folk Street, Surand, W.C.2 To publish 
a periodical called Jazz Journal, Nominal 
capital £1,000. Directors: C. G. Tanner 


and Mrs. I. M. Bertin 
(The above-mentioned particulars of 
new companies recently registered are 
taken from the Daily Register compiled 
by Jordan and Sons Ltd., Company 
a — 116 Chancery Lane, 
Bae 5) 


CHANGES OF ADDRESS 


Sandbrook, Metcalf & Co. Lid. w 
42 and 43 Horse Fair, Birmingham 1 
Overseas Kediffusion Ltd. (advertising 
department) to Stratton House, Stratton 
Street, Piccadilly, London, W.1 

Phillips Advertising Ltd. tw) 


Mayfair 
House, 8 & 9 Hertford Street, 


London, 


Wil 

Mullard Ltd. (publicity and press 
departments) to 1 Gerrard Place, 
Shaftesbury Avenue, W.'.2. 


Swain’s Christmas 
crossword result 


Winners of the Christmas crossword 
competition organised by John Swain & 
Son, Ltd., were: 1, J. Chisholm GUas. 8 
Gibb & Co, Lid.) 2, V. I Stevens 
(Vulcan Products Lid.); 3, J. HL EB. Rich 
(The British Motor Trade Association) 


4, Miss KR. Enderby (G. & T. Earle Lid.) 
5S, W. Butler (Seward Baker & Co, Lid.) 
6. D. M. Walton (Rolfe, Maltby & 


Walton); 7, H. S. Saunders (8.0.A.C.) 
8. E. Marsh (Copland & Lye titd.); 9 
Miss A. Applichy (Thirty-Fight Ltd); 10 


Mr. Sims (The Times of Ceylon), Il, 
Tr. M. Mahoney (Spotlight Tid): 12 
Miss Jean Nicol U, R. Simpson Ltd.) 


The solution was 

Across. 2. Upbraids. 6. 
itdam. 9. Idea. 
12. Brick. 16. 
Cruet, 21 
24. Salutary 

Down 1 
4 Initial. § 
Rectors 14 
Peck 19 


Paws 7 

10. Torso. 11. Critics 
Plant. 17. Captive 18 
Moat. 22. Like 2}. Loom 


Spot. 2. Uses 

Stepson, = & 
Capitals, 14. 
Rely. 20. Tomb 


3. Kemain 
Dock. 13 
Billet 16 


“ PERSPEX ” 


FABRICATING “BLT” 

MOULDING liluminated 

LETTERING, ETC. Signs to order 
TRADE INQUIRIES INVITED 

G. FENTON LTD. 


233/58 Westbourne Gro 
London, W.!! sa 1610 


ADVERTISER'S WEEKLY 


Vl 


ZG 
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HG. Webley, MSMA 
tdvertisement Manager 
and his colleagues 
R. ©. Cabeldu, Assistant 
Advertisement Manager, 
and C. Leshe 

of 
Syren & Shipping, 

The Merchant Shipper, 
Chief Steward and 


Ship Stores Gazette 

wish all thei friends 
in Advertising A Merry 
Christmas and a Happy 


New Year 


e © 
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CO 
| 
( sreelings 


to all our friends 
in Advertising 


from 


The Clitheroe 
Advertiser 
& Times 


The Paper for the 
prosperous Ribble 
and Hodder Valleys, 
N.E. Lancs and 
West Yorks. 
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GOLD BLOCKING 


on PLASTIC, LEATHER, Etc. 
(PENS, PENCILS, DIARIES, WALLETS) 
PROMPT SERVICE 
TO THE TRADE 
AD-STAMPING LTD. 
148 SHOOTERS HILL RD., LONDON, S.E.3 
----t_ 
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ADVERTISER'S WEEKLY 


a 


Executive changes in Kemsley’s 


London ad department 


Following the appointment of 
Michael Kenshaw as director and 
advertisement director of Kemsley 
Newspapers Ltd. further changes 
are announced at executive level in 
the London advertisement depart 
ment at Kemsley House 

Vernon Stratton is promoted from 
advertisement representative to be 
advertisement manager of The Sun 
day Times. 

Division of the Kemsley provin 
cial and Scottish papers into two 
vroups is abolished and the two 
divisional advertisement manayers, 
Reginald Smallpage and Harold 
Thornberry, become — respectively 
veneral advertisement manager and 
assistant general advertisement 
manager of these newspapers, com 
prising morning, evening, Sunday 
and weekly gopem 

Mr. Smaiipage relinquishes — the 
London advertisement managership 
of the Newcastle Evening Chronic iA 
and the Middlesbroug Lvening 
Gazette 

Tr. H. Wingfield is appointed per 
sonal assistant to Mr. Thornberry 

J. Chater, hitherto London adver 
tisement manager of the Glasgow 
Evening News and the Aberdeen 
Evening Express, becomes London 
advertisement manager of the New- 
castle Evening Chronicle. J. . 
Maskell is the new London ad- 
vertisement manager of the Middles- 
brough Evening Gazetie 

i. E. C. Owen leaves the Sunday 
Chronicle to take over the Glasgow 
and Aberdeen evening papers as 
London advertisement manager 

Other changes ensure that each 
London advertisement manager 
concerned is responsible for the 
representation of only one news 


weer. 

. J. Hort remains London ad- 
verlisement manager of the New- 
castle Journal while relinquishing 


the Sheffield Telegraph, to which 

J. alters, previously a 
representative on the Daily Dis- 
patch, is appointed 

Similarly, J. P. Clayton retains the 
post of London advertisement mana- 
ver of the Daily Record while his 
chief representative G. Quye, is 
pl London advertisement 
manager of the Aberdeen Press & 
Journal, 

H. Russell, representative on the 
Sheffield Star, becomes London ad 
vertisement manager of the Stock- 
port Express, the Macclesfield Times 
A Courier, Aberdeen Weekly 
Journal and the Sheffield Green ‘Un 

Arthur F. Heywood is promoted 
from advertisement representative to 
assistant advertisement manager, 
Sunday Graphic. 

All these changes become ellective 
on January 4 

* * * 

Ihe Milk Marketing Board has 
appointed Reginald Pugh as public 
relations officer and editor of the 
Board's journal, Mr. Pugh has 
relinquished the editorship of The 
Manager which he tounded as 
Industry HMlustrated 21 years ago. 


vi. 


a 7 

Cc. R. E. Bowles has joined the 
advertisement department of Hulton 
Press Ltd He was formerly ad- 
vertisement manager of /ndustrial 
Equipment News (British Edition). 

* * * 

G. J. Viewing has been appointed 
advertisement manager of the Small 
Trader and Wholesaler. 

a * * 

New editor of Paper and Print 
is F. T. Colley. 

* a. * 

N. B. Goodall has become works 
manager of the Birmingham Gazette 
and Despatch Ltd. 


Cutting the cake at the \Oth anniversary gala dance of the Advertising 
Press Club at the Metropole Ballroom, Dublin, is the chairman, Horace 


Denham, assisted by Mrs. Denham. 


(from left) B. King, J. H. W 


ebb, Gordo: 


Toasting the cutting ceremony are 
n Clarke, Brian D. O' Kennedy, 


P. Owens, F. Padbury. 


Vernon Stratton 


Dr. A. Batley has been appointed 
zeneral sales manager (home sales) 
for Kodak Ltd 

* * * 

Peter D. Ratcliffe formerly with 
Nuflicld) Exports Ltd. has joined 
McCann-Enckson as an account 
executive 

* * * 

E. W. K. Hewitt has resigned his 
position as sales controller with 
Quaker Oats Ltd., and has become 
marketing manager for Western 
Margarine Lid 

* * * 

J. Gilbert who went to South 
Africa in 1952 has become a direc 
tor of Burns Advertising Co. (Pty) 
Ltd., Johannesburg. 


{t the “Courier” exhibition of fine 
art Edward G. Bavker, an artist in 
the advertising department of Caley 
Lid., Norwich bake a visitor ‘ts 
sculpture in wood “Orpheus with 
his Lyre.’ This was sold to Howard 
Barnes, a director of Erwin Wasey 
* * * 

Jack Worrow has been appointed 
yublicity director of Ealing Studios 
fe was previously press represen 
tative with Granada Theatres. 

* * 

Previously with Dorlands Adver- 
tising Ltd., Edward Foott has joined 
George Cunning Ltd. as account 
executive 

* * 

H. MacDougall has been 
appointed to succeed B. A. Lawless 
as secretary of the Periodical Pro- 
pnetors Association, and will begin 
duty on March 

* * * 

lan Dent-Davies, previously with 
Brockie Haslam & Co., has joined 
the Transport Journal as an advert 
tisement: representative 

* * * 

John Searle Austin, advertising 
photographer, was married at Stoke- 
on-Trent on Saturday to Miss Betty 
Sale Ihe bridegroom's father is 
E. Searle Austin, director of W. H 
Gollings and Associates Ltd 

* * * 

Gordon G. Swain has been 
appointed account executive with 
Graham and Gillies Ltd. He was 
previously a representative with 
Illustrated Newspapers Ltd. 


Reginald Smallpage 


DECEMBER 17, 


Harold lhornberr, 


New manager for 
‘Daily Herald’ 


J. M. Judd has been appointed 
veneral manager, Daily Herald, in 
succession to Sydney Elliott, who 
recently became editor. Mr. Judd, 
who is 47, was associate manager 
of Odhams Press sales promotion 
tid service department 

* * * 


Norman H. Deag, — tormerly 
deputy manager, has been promoted 
publicity manager of Tunbridge 
Wells 


Space buyers as 


PAMA’ ‘sts 
MA’s guests 

Iwo leading space buyers who 
have retired this year—Jack Bottell 
of Allred Pemberton Ltd. and A 
G. (Archie) Swatton of John Had 
don and Co., Ltd.— were the guests 
of honour at the Christmas luncheon 
ot the Press Advertisement Man 
agers’ Association on Monday 

The Association’s president, W 
B. Lattimore, London representative 
ot the Birmingham Post, presented 
them with week-end cases, which 
had been subscribed for by members 
of the Association. 

Other leading space buyers who 
were guests included J. C. Danks 
(Charles Barker and Sons Ltd.), ¢ 
Watson (Erwin Wasey and Co., 
Ltd.), C. W. Saunders (Dixons West 
End Advertising Ltd), George 
Osborne (Mather and Crowther 
Ltd.), Joe Barnet (G. S. Royds 
Ltd.), Jimmy Parris (G. Street and 
Co., Ltd.) R. Challenger (ft. B 
Browne Ltd.) and Bert Smith 
(Frederick Aldridge Ltd.). 

Mr. Lattimore paid special tribute 
to Sid Perren who retired from the 
Sheffield Telegraph some six years 
azo having come to Fleet Street in 
1895 


OBITUARY 
oe a . 
S. W. Spalding 


Sidney William Spalding of the 
News Chronicle died in hospital, 
last week, after a short illness. He 
was 53. As a boy of 14 he joined 
the advertising accounts department 
of the old Daily Chronicle and at 
the amalgamation in 1928 was in 
the advertisement make-up depart 
ment 

Soon after he went on the out 
side staff to look after hotel, resort 
and travel advertising, and con 
tinued to specialise in this category 
fe was a member of the holiday 
facilities committee of the News 
paper Proprictors’ Association. 

Other deaths reported this week 
include: W. P Clark, an out- 
Standing authority on the litho 
graphic process and for over 40 
years a director of Johnson, Riddle 
& Co., Ltd.; A. J. H. Haler, chief 
press officer, Colonial Office 
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DicempBer 17, 1953 


Safety in 
Industry 


The Journal which gives 
constant attention to every 
aspect of Safety in Industry 
is PERSONNEL MANAGE- 
MENT, WELFARE AND 
INDUSTRIAL EQUIP- 
MENT Every month, 
authoritative writers focus 
the attention of Industrial 
executives on latest 
developments, new ideas 
and inventions in Safety 
Equipment, maintaining 
keen interest in this impor- 
tant subject and affording a 
first-class market for manu- 
facturers of everything 
which increases Industrial 
production by the improve- 
ment of the safety of 


workers 


Safety 


Services 


Y 


180 FLEET ST., LONDON E.C.4 
TEL. CHANCERY 8844 


on} 


£900,000 campaign urged 


to sell more clothes 


A 1500000 “Buy More 
Clothes’ campaign was suggested 
by the chairman of the Apparel 
and Fashion Industry's Associa- 
tion, Julian Lee, at the Associa- 
tion’s annual meeting, as 4 means 


to offset the progressively 
diminishing share of the public 
Purse devoted to the purchase 


of clothing.” 
He said that the entire cloth- 
ing trade should get together, 
quoted the success of the “Car 
pet Fortnight,” and spoke of a 
£250,000 scheme being con 
sidered by the Shetland Council 
to protect their wool industry 
He continued “lL mention 
£500,000 because it is a big 
enough figure to be worth while 
and to create notice and interest 
It only about 


represents one 
seventh of one penny in the 
pound per year of home trade 


retail sales of clothing at current 
rates 


Publicity plans for 
irmy tattoo 


Publicity for the Northern 
Command tattoo in aid of Army 
charities next June has been 
placed in the hands of Nevin D 
Hirst (Advertising) Ltd 

Public relations will 
with by Major 
P.R.O tor the 
mand 

Press 


be dealt 
Alan Simpson, 
Northern Com 


advertising will cover 
nationals, most main provincial 
dailies and evenings, and local 
newspapers throughout York 
shire. There will be an extensive 
poster campaign in the north 


200 will exhibit at 
Brighton toy fair 


The British Toy Manufac 
turers Association are to hold 
their first trade fair in February 
It will be held at Brighton. It 
is claimed it will be the biggest 


display of British toys ever 
seen 

Nearly 200 toymakers will be 
taking part in’ the exhibition 
which will run from February 
22-26. It as intended that the 
Fair shall become an annual 
event 

At £5 million a year, British 
toy exports now stand at 10 
time the 


pre-war figure 
INCREASING THE 
PRESSURE 


The South Western Gas Board 


will spend about £19,000 on 
press advertising this year, and 
probably more in 1954-55, the 
chairman, C. H. Chester, said at 
Taunton last week 

In 1952-53 only £7,000 was 


spent, mainly for prestige adver- 
tising All this year’s alloca- 
tion will go on promotional ad- 
vertising 


Films and the 
new TV plan 


Relations between the tilm 
industry and the proposed new 
IV corporation were discussed 


at the forum lunch arranged by 


Kinematograph Weekly at the 
Savoy Hotel last week 

Peter Wilson, head of the 
J. Walter Thompson Co's radio 


and television division, said that 
his company Was now producing 
1S to 20 one-minute advertising 
films a year for TV networks 

“When commercial TV comes 
to Britain, we visualise anything 
from SOO to 1800 being necded 
he said 

Both George Singleton, of the 
Cinematograph Exhibitors’ Asso 
cation in Scotland, and = Sit 
David Grilliths, president of the 
Kinematograph Renters’ Society 
favoured setting up a committes 
representing the film industry 
the B.B.C. and commercial TS 

Howard Thomas, produce: mn 
chief for Associated — British 
Pathé, said that exhibitors ap 
peared to oppose TV, especially 
commercial TV, while producers 


looked towards commercial IN 
as a great potential market 
~77o- *e*o7or 


‘COUNT ME OUT’ 
SAYS SIR MILES 


Sir Miles Thomas, chairman 
of B.O.A.C., told an 1.4.M.A 
meeting in London 

BOAC. would 
commercial TV untess forced 
nto it by competition 

Advertisers would find it 
made “a tremendous hole ing 
their budget.” , 

An American expert 
estimated it would have cost 
£27,000 for BOAC. to Caulk 
a 48 minutes feature pro-§ 
gramme oon an American 
network such as was recently 
screened hy the BBC. tele p 


VIMO SETVICE 4 


not use 


had 


BURNLEY BUS ADS 
DECISION 


Burnley, Colne and Nelson 
Joint Transport Committee have 
decided that their buses will not 
carry outside advertisements 


Public speaking 
competition 


Entries for the Advertising 
ciation’s 1954 public speaking 
test must be received by January | 
All clubs with a public speaking 
section are entitled to enter 

A new trophy is being presented 
this year by Gordon Boggon of 
Mather and Crowther Ltd. it will 
be awarded for the best impromptu 
speech. 


Asso 
con 


ADVERTISER'S WEEKLY 


CLASSIFIED ADVERTISEMENTS 


(Continued from page iii cover) 


m FREE LANCE SERVICES 


LAYOUT ARTIST (Ea. Pig.), spectalives 
in folders and brochures, seeks com 
misstons 
Box 6100 Ad. Weekly 180 Fleet St EC 4 


IDEAS, DESIGN, ARTWORK, PHOTO. 


GRAPHY, COMPLETE PRODUC. 
TION, for leaflets, brochures, press 
sdvertsements, etc 

Hox 6147 Ad. Weekly 180 | leet St bC4 


MISCELLANEOUS 


DEBTS COLLECTED throughout Britain 


oe result 


no OOmmission 
1919), 80 Leeds Road 


Hrilegal 
Bradford. 


PRINTERS 


PRINTING. 


Well equipped firm (0 
miles No London) solicits enquiries for 
high class colour, brochure of journal 
production. Absolute faith assured 

Box 6202 Ad. Weekly 180 Fleet St bC4 


ACCOMMODATION 


PREFLANCE 


ARTIST ACOCOMMOD.- 
ATION. Desk space, all conveniences 
Good address, 40s. pw 


Rox 6198 Ad. Weekly 180 Fleet St bc4 


GOOD LIGHT ROOM in Cental ton 


don now available for two Artists of 
a Writer and Artist, support given te 
tieht) applicants Writ 


Hox 6294 Ad. Weekly 180 Fleer Sta baa 


SALES AND WANTS 


CUTTERCRUSH TYPE 


New and unused in single sets of more 
for disposal at hall list prices 
Particulars from. 


H. O. TICKET PRINTING 


5 Upper Duke Street, Liverpool 


‘AA and IPA 


EXAMINATIONS 


INTERNATIONAI CORRESPON- 
DENCE SCHOOLS offer comprehen- 


sive and uptodate Home Study 
Courses and Tuition tn preparation 
for the above examinations hese 


Courses have been prepared by ex- 
perienced and successful advertising 
men. 

Year after year 1.C.S. Students figure 
prominently in the lists of passes and 
with our help many advertising men 
and women have become Associates 
of the L1.P.A. of A.A, diploma 
holders 

All our candidates are coached until 
successful without extra charge 

We also give specialised training In 
COMMERCIAL ART, POSTER 
DESIGN, LETTERING and SIGN 
WRITING. 

Write to-day for free book containing 
full information about our excellent 
instruction service. 


Dept. 2B, INTERNATIONAL 


CORRESPONDENCE SCHOOLS, 
International Buildings, ew w.c2 


SPECIAL ANNOUNCEMENTS 


ro 


See November 26 issue of 
ADVERTISER'S Witaiy pages 
494, 495, 496 and SOS for the 


Advertising Services and Supphes 


Section December 24 will be 
the next issue containing these 
Services 
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a CLASSIFIED ADVERTISEMENTS | 


| RATES: APPOINIMENTS VACANT, 3s. 64. per line, 40s. per display panel inch. 
| 


Decemper 17, 1953 


APPOINTMENTS VACANT 


ADVERTISEMENT 
REPRESENTATIVE 


required by 


HARPER'S Bazaar 


Harper's Bazaar requires a woman, 
experiencedand successful in selling 
space, as its representative for the 
Provinces The position entails 
visiting and not residing in the 
Provinces 


TYPOGRAPHER APPOINTMENTS WANTED, 3s. per line, 35*. per display panel inch. All other 


classifications, 4s. per line, 45s. per display panel inch. Minimum, 3 lines. Box No. 

arge, one line plus 9d. covering postage, etc. Series rates on application: all 

for advertisements under seven insertions MUST BE PREPAID. Address “Advertiser's 
Weekly,”’ 180 Fleet Street, London, £.C.4. CHAncery 8844 (Ex. 25). 

N.S.W. 


APPOINTMENTS VACANT . 


Situations Vacant: “The engagement of persons answering these advertisements must 

be made through a Local Office of the Ministry of Labour or a Scheduled Employment 

Avency if the applicant is « man aged 14-64 inclusive or a woman aged 18-59 inclusive 

unless he of she, of the employment, is excepted from the provisions of the 
Notification of Vacancies Order 1952." 


Napper, Stinton, Woolley want 
4 typographer This is an 


DISPLAY DESIGNER 


required Central London 


opportunity for a man who has aa 


AN OPPORTUNITY 
is offered to 


A YOUNG 
ADVERTISING EXECUTIVE 


who has preferably had some 
experience of space selling to work 
in the Midlands for a well-known 
Fleet Street organisation. He should 
be a car owner and reside in the 
territory and should be of the type 
able to make contacts at top level 
A directorship may well follow 


gained his expenence in the 


type department of a big agency 


and now feels mpe for greater for point-of-sales material; window 


displays and exhibition stands 
Packaging experience an advantage 
Applicants must be capable of 
producing own colour visuals and 
selling to clients. An extensive 
knowledge of the trade and the 
buying of finished products at 
competitive prices are essential 
qualifications Write fully, in 
contidence, age, career to date and 
salary required, to 


responsibility. Write or phone 


Please write stating age and giving 


Art Director, particulars of previous experienceto 


NAPPER, STINTON, WOOLLEY 
LIMITED 


14-19 GREAT CHAPEL STREET, W./ 
Telephone: GERRARD 2633 


The Advertisement Manager, 


HARPER'S BAZAAR, 


19 Queen St, Mayfair, London, W 1 


ESSEX CALCULATING SERVICE 


LID. requires temporary Comptometer 
operators to work in all areas, The 
position would offer fairly regular 
work in and around your own district 
and would be particularly suitable for 
married women whe are unable w 
take 4 permanent position through 
domestic ties, An excellent salary is 
offered w fully experienced applicants. 
Seven Kings 9944 Paddington 4070. 


ADVERTISEMENT REPRESENTATIVE 
required by leading newspaper house 
Must have good London experience. 
Attractive salary and exceptional scope 
for advancement for the right man. 
Apply in strictest confidence, giving 
particulars of experience, age and salary 
required to 
Hox 6274 Ad Weekly 180 Fleet St bC4 


tial. 


Box 6288 
Advertiser's Weekly 180 Fleet St EC4 


Box 6271 
Advertiser's Weekly 180 Fleet St EC4 


CPV 


needs another 


COPYWRITER 


Young—but not untested 

Versatile—but not superficial 

Male—but not unskilled 
advertising to women 


The job is in a creative group handling 
big national accounts (but not fashion). At 
least three years’ agency experience is essen- 
Please write first, without specimens 
but stating age, experience in detail and 
salary required, to Staff Manager (GC). 


COLMAN PRENTIS & VARLEY LTD 
34 Grosvenor Street - 


LARGE LONDON STUDIO (Holborn) 
require representative with existin, 
accounts, particularly engineering and 
furniture. 

Box 6128 Ad. Weekly 180 Fleet Sit BC4 

ADVERTISING CANVASSERS. One or 
two experienced men for Golf and Hunt 


OVPEKALOR required for still life object 
work in Central London commercial 
Photographic and art studio Must 
have experience of general commercial 
photography, Write full particulars 
Hox 6127 Ad. Weekly 180 Fleet St BC4 

NEW YEAR NEW 408? London 

studio of specialist point-of-sale adver- book business. References essential 

tising concern has vacancy for | Apply 

Experienced Cut-Out Showcard Rox 6227 Ad. Weekly 180 Fleet St 004 

Designer, = Position requires modern ASSISTANT WANTED for all-round 

saleable ideas and flair for halftone duties in Publicity Department of 

colour design, Salary according to Scientific Instrument makers Must 
con ay week, good working have flair for writing technical copy in 

conditions On simp of r n h. 

Box 6261 Ad. Weekly 180 Fleet St BCS a ges Blew 

- ———— science Work will include lay-out, 
proof reading and general work in 
preparation of catalogues, leaflets and 
adverusements, assistance in exhibition 
arrangements, etc Five-day week, can- 
teen facilities, superannuation Please 
apply, stating age, experience anc salary 
required to 

Box 6237 Ad. Weekly 180 Fleet St BC4 


ADVERTISEMENT 
MANAGER 


required 
by leading publishers located in 
London, for a range of technical 


in general 


journals Applicants must possess 
administrative ability in addition to 


selling qualifications 


The appointment offers good 
prospects for a man with the right 
type of personality Preference 
will be given to those in the 30 
to 40 year age group 

Reply, giving details of experience. 
age and salary required to 


Box 6231 
Advertiser's Weekly 180 Fleet St E¢4 


| JUNIOR ASSISTANT required for 
Production Department of small West 
End Agency. Good opening, five-day 
week Write experience 

etc., to 
Box 6257 Ad. Weekly 180 Fleet St EC4 
JUNIOR (Male) about 16 years, who 
desires to make commercial am a 
career, required now or after Christmas 
by Commercial Studio in High Holborn 
| Write stating age, education and salary 


giving age, 


London -« WI 


required 
Box 6280 Ad. Weekly 180 Fleet St PC4 


WOMAN 


EDITORIAL 
preferably aged 30-35, required = for 
monthly technical journal Dues w 
commence carly in January 1954. Re- 
writing, proof correcting and some 
subbing are principal tasks Typing 
essential Alternate Saturdays £7 
weekly Write giving details of past 
experience to Mr. Collins, Sawell Pub- 
heations Lid., 4 Ludgate Circus, E.C.4 


ASSISTAN I, 


GORDON-LAWRENCE SERVICE LTD. 


LETTERING ARTIST 
IMPROVER 


3 and 4, Clement’s Inn, WC 2 
Telephone. HOLborn 8204 


require the 


WRITER REQUIRED for press 


office in 
fondon publicity department of large 
clectrical undertaking Applicants 
should have a good knowledyve of clec 
trical industry and presswork yvenerally 
and be able to write in good Enulish 
on a wide variety of subjects particu 
larly descriptions of electrical products 
and installations. The situation ts 
mermanent and pensionable, Write with 
full details to 


Box 6282 Ad. Weekly 180 Fleet St EC4 


JUNIOR 
COPYWRITER 


required 


Must have had at least 18 
months’ experience. Evidence 
of creative ability more im. 
portant than beautiful portfolic 
of specimens. Self-critical type 
preferred. Written applications 
only—to 
COPY DIRECTOR 


NAPPER, STINTON, WOOLLEY LID. 
14-19 Great Chapel Street, London, W.1 


SUBSTANTIAL 


AGENCY IN) MAN- 
CHESTER requires all-round artist 
capable of producing slick’ modern lay 
outs, as well as finished artwork 
Several years agency experience essen 
tial Write full details, including 
salary required, to 


Box 6272 Ad. Weekly 180 Fleet Si BO4 


‘Phone your Classifieds to CHA 8844 (Ex 25) 


. a P| 
APPOINTMENTS VACAN ee 

2 | | 

| ee | a 

a os MDE ace OE Ove eee | | fs 
4 | 

* a | | 

mi nn | — 
| | — — 

| 

| | 

| SST TTT 

E | } 

“ | | } 

| as a * I 
. po a 

| | | 

4: 4 See 4 eee < _ ee as | i. i a 5 ie ae 
Uy ea : a ite Tee SR ee i eee ate 


ARTISTS HOUSE 


| require 
| qu 


PERMANENT STAFF 


the 


Figure Artist 
| Lettering and General Artist 


CALL IN PERSON 


Artists House, Manette St., | 
| Charing Cross Road, W.1. | 


EXPERIENCED SPACE 
SALESMAN WANTED FOR 


BRITANNIA & EVE 


The man we seek will have not less than five years’ 
experience in space selling. If possible his connections 
should include Provincial advertisers and agents as well 
as in London 

The categories and territories to be allocated to him 
have been well cultivated. If you feel qualified and the 
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STOP PRESS 


NEW ADVERTISERS FOR 


| A ‘THE RECORDER’ 
“A number of new advertisers 
| CCUra te Ta tt. eh et 
y) 


| manager. “We are by no means 
dissatisfied,” he said. “We think 
we have a good tuture before us.” 
G. Ravenscrott, secretary of The 
Recorder Ltd... is leaving to-morrow 


a (Friday). We resigned «a month 
nN 
| 


The Market Research Society 
| prize of 20 guineas tor best market 
| and opinion research paper in final 


examination of the Association ot 
te Incorporated Statisticians has been 
won by kK. B. Asante, lecturer ut 
e l @ e W S the Achimota School, Gold Coast. 


| Edwin Eddy. a director of the 
Herts Advertiser Printing Co., Ltd.. 
| St. Albans, has died aged 75. He 
joined the staff of “Herts Adver- 
| tiser” in 1913) as advertisement 
manager and was appointed a 


T was estimated some litthe while ago that 30 million copies of the daily 


A ‘ oe ee director on the tormation ot the 
newspapers published in the United Kingdom were bought every day. company in 1947. Before 1913 he 
‘ nre<e S¢ ; . ape Swe OOO abit : was with the “Luton News” and 
Phat represents 596 daily newspapers for every 1,000 inhabitants much har dae oak ie ain “kone 
the highest rate in the world. | Reporter.” 

His only son, Aubrey EF. Eddy. 
: : is present advertisement manager ot 

What does the intelligent newspaper reader look for when he opens one of | “Herts Advertiser.” 


x 


those 30 million copies at the breakfast table or on the way to work by bus 


¥ 


rai te ‘ 4 - ne j . For seven years senior northern 
‘ i ) »> doubt, has a specials st of his own, and of - — 

or train?) bach of us, no de ubt, h special interest of re gneve’ a Natiand Geel 
person will turn first to the foreign news, a second to the pages on sport, a 


| Press, John V. Winchester has been 
‘ B ; : appointed sales and advertising 
third to the report of yesterday's debate tn the House of Commons, a fourth | ps cm for Cunliffe’s, engravers to 
. . | -alic i | 
to the criticism of last night's new play. But the thing above all else that the | calico and rayon printers, of Pendle- 
7 ‘ ton Engraving orks, Hankinson 
intelligent man or Woman hopes to tind in a daily newspaper ts surely full, Street, Salford. 
accurate and reliable news. 


ton, manufacturers of permanently 


| 

| 

| Dimplex Ltd., Totton, Southamp- 
To-day, as in the past, The Times puts full, accurate and reliable news above 


oil filled electric radiators and 

re P caine » give as CO te ; P yriti 4 Dic “P | pressed steel water radiators, have 

all else. [tis concerned to give as complete and authoritative a picture as sapelaed @&. ©. lech 00 cates 
possible of what ts happening at home and abroad 


manager for Southern England. 


nie Christopher Hayes has left the 
x mm sr, | National Magazine Co., where he 
| H E . # EY Sea | | M E S had been advertisement director 
y ee since 1940. 
Daily, Price 4d. 


Iwo mechanical breakdowns held 
up printing of “Financial Times™ 


yesterday (Wednesday) for several 
SUPP MEN ve wh "rice bi } ; Seart 
FORE Sena See een ee ey Sri, See ee hours. London deliveries were com- 
THE TIMES EDUCATIONAL SUPPLEMENE Leer. Priday, Price 4d. pleted by 10.30 a.m. 


THE TIMES WEEKLY RENEEW Jeers Thursday. Price 6d | By mutual agreement Dolan 

| Davis Whitcombe and Stewart have 

THE TIMES BRITISH COLONIES RENTEW Quarterly. Price 6d. | resigned the Amplex account, states 

Patrick Dolan, and Ashe Labora- 

| tories have appointed Colman, 
Pre i * . ‘ ‘ 

THE TIMES AGRICULTURE REVIEW Quarterly, Price bd | peel . Netey ages mm fom 


| 
TIMES REVIEW OF EINDUSERY First Wednesday of evers month, Price Ve 


THE TIMES SCHENCE RENEEW Quarterly. Price 6d 
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HASLAM MILLS: 


AN 


“ADVERTISER’S WEEKLY” 


ANTHOLOGY 


ARLIER this year, in its Fortieth 

Anniversary Number, ADVERTISER'S 
WEEKLY published a survey by H. A. 
Oughton of the history of British advertis- 
ing during this publication's life. In it 
he stressed how important to advertising 
had been the employment of the expert 
and the specialist on the agency staff. 

Up to the 1914-18 war, as he says, 
“copy and layout were prepared by clerks 
and to the quality of creative work sur- 
prisingly little concern was given.” It was 
not until the beginning of the twenties 
that the agent came gradually to realise 
that, as advertisements were made up of 
‘copy and presentation,” it might be a 
good idea, for the purpose of increasing 
their effectiveness, to employ men who 
were professional writers and others who 
were expert designers and typographers. 

How obvious such an argument seems 
to us now! 

Among these men of specialised talent 
who came to be recruited into advertis- 
ing, none was more remarkable an 
example than William Haslam Mills. He 
was past 40 years of age at the time. He 
underwent no training in advertising. His 
professional career had been that of 
essayist, dramatic critic and leader- 
writer on the Manchester Guardian. 
Nothing surely could have been more 
remote than that from the world of 
advertising in those days! His literary 


**HOW FORCIBLE ARE 
RIGHT WORDS ” 


With Haslam Mills as a starting 
point, two leading copywriters of 
to-day also deal in this Supplement 
with the copywriter’s task in present 
conditions. They are:—- 


PHILIP STOBO, 
of S. H. Benson, Ltd. - page xiii 


McDONOUGH RUSSELL, 
of F. C. Pritchard, Wood and 


Partners, Ltd. - - - - page xiv 


Selling by Words— 


The Art of the Copywriter 


Lessons for to-day in the work of a master copywriter, 
the late HASLAM MILLS, with an 

anthology of his notable advertisements, and 

a critical appreciation by his nephew 


G. H. SAXON MILLS, 
Director, W. S. Crawford, Ltd. 


style, as fastidious as that of Oscar Wilde, 
he guarded with an utmost jealousy. He 
was whimsically detached from the 
rough-and-tumble of commercial ways. 
Nor had he the slightest ambition to be 
“an advertising man.” Yet from the day 
he sat down to write advertisements, each 
piece was as polished and distinguished 
and “expert” as those reproduced in this 
Supplement. 

How then, you may ask, in view of 
what I have just said, did he ever come 
to be in advertising at all? The answer 
is—through the intuition and persuasive- 
ness ef C. W. Hobson, active and well- 
known to this day. 

Hobson's arrival in advertising 
was in some ways even more singular 
than that of Mills himself. Hobson, 
having begun life as an apprentice in 
square-rig, was an officer in a steam-ship 
until he came ashore to start of all 
things--his own advertising agency. He 
had an eye for art and, particularly, for 
typography. He had an ear for a well- 
turned phrase. He certainly had vision. 
At any rate, perhaps on the old principle 
of the looker-on seeing most of the game, 
he saw, from advertising, the 
chance for sterling aesthetic craftsman- 
ship in the selling of goods. So much 
did he himself believe in the need for 
the professional writer and designer in 
advertising that he founded his agency 
entirely on that theory. He brought in, 
for instance, Stanley Morison, one of the 
most brilliant typographers of this age, 
from the Pelican Press. So far from 
leaving the setting of his advertisements 
to the newspapers (that being then the 
universal practice) he founded his own 


own 


outside 


impeccable Cloister Press, 


appointing 
as its chief printer, Walter Lewis, later 
head of the Cambridge University Press. 
But Mills was quite the most remark- 
able of “Hobson's choice.” 
I am a firm believer that copywriters 


are born and not made. But that does 
not mean that training is not 
necessary. Commonly, it takes the 
ordinary writer quite a while to get his 
bearings in this field, however fully he 
may have the talent for the work latent 
in him. Moreover, it is my experience, 
after many years of searching for copy 
talent in all spheres and levels of 
writing, that those who have perfected 
and distinguished themselves in literary 
composition by which nothing has to be 
sold or advocated are the least likely to 
be able to write copy. There is some- 
thing quite shocking and unbelievable 
in the way the academic writer--and 
often the academic artist-—is apt 
to “go all to pieces” when you flatter 
him (and pay him) to produce advertise- 
ments for you 

Confronted with the — imperative, 
rigorous demands of the requisition form, 
they fumble, they grope. They become, 
maybe, confused by self-consciousness. 
Their notions are jejune. I know, be- 
cause I've seen it so often. With further 
trial and humility they may at last shape 
to the work. Otherwise, failing, they fall 
to despising the whole business. 1 
wouldn't wager with any confidence on 
the ability of Somerset Maugham or 


some 


more 


A. P. Herbert to write and continue to 
write for various products, convincing, 
anonymous copy 

Yet, just that, Haslam Mills was able 
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Once it happened to Mrs. Williams that the supply (fa . 
yy of cream gave out, and this just at the moment 
* when the Annual Choir Trip got down at the 
a. - 
gate. But Mrs. Williams knew what to do. 
eh She put jugs of “Ideal” Milk on the table, 
* and the chief contralto was heard to say—* This 
o country cream is a treat.” “Ideal” Milk is full 
Vi ; : y 
ant cream milk concentrated to the quality of cream. —- 
at be b> be] 
) ' 
: “Ideal” Milk, unsweetened, is prepared by Nestle’s in England. Nothing 
whatsoever is added to it: its creamy taste is cream’s own natural flavour. 
| 
| 
| 
= ecseeabenninkcn ie aesscintie ee 
ie to do from the start. It may well be that there are so many others, tor Mills 


calm 
those early 


when such copy, in its” cool, immediate grasp of copywriting, was that 
settings, first appeared in he took it seriously. I personally have 
twenties, its success was much enhanced never known anyone to write good copy 
by the ugly and vulgar welter of ordinary with his tongue in his cheek. Clever 
7 advertising which surrounded it. But it copy, maybe. But not copy with the 
is significant that in 1953, 30 years after- ring of sincerity in it. Mills himself put 
wards, the Buoyant chair firm have re- the matter this way: 
< vived their original advertisements and “Theoretically an expert copywriter 
that not one of the accompanying — should be able to write copy to order on 
‘4 examples has “dated” in its effectiveness. any subject and to be persuasive about 
‘ | think that the first reason, though any goods, no matter how interior, or 
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THE MERRY-MAKERS 


On any Apnil morning now, if the window ] come Sundour curtans are merry makers 
be open and a breeze be about, you will see | They make the sunny days seem sunmer, A 
these Sundour curtains treading a pretty | and when dull days are our portion they 


Mea ure m the sun—sometimes trapping 


suli pour wine into the cold and watery 


the ‘unhghe then letung it an, but always | light, so that the room mn which they hang 
spulling ther own ardent colours ito it as ss never sad 

nu pases through So will a be all the No Sundour tabre ever fades neat in 
sununcr aod for many summers yet tw | the hottest sun. oot in the wettest wal 


Sundour 


UNFADABLE FABRICS 


MORTON SUNDOUEA CABELAS BEBE, CARESS 


any cause, no matter how ridiculous limited problem a high intelligence, a 
But theory and practice are here once broad culture and a deep appreciation 


more at variance. There is an under of the play and power of words. He was 
lying truth in good writing, and good inrthis sense, bigger than the job. Bul 
copy is no exception. The good copy he was not too big for the job. That ps 


writer must believe that somebody will important. Copy such as we see here 
benefit by his persuasiveness, otherwise demands, like any parallel craft, the 
his copy will not succeed in being grave engrossed attention of the crafts 
persuasive. * man. And gravely he gave it 

Mills focused upon what was a Then, too, he was a realist. He saw 
niacin ale hgamasen at once, and with complete clarity, the 


*Manchester Guardian Supplement, July, 1924 Continued 
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POR EVER AND A DAY 


When you are turning over the patterns of ff is another fabnc, dark and deep but 


the Sundour fabrics it 1s as though all the 
summer 8 burterflies had brought thei wings 
and lefi them there 


This sweet shy fabric is meant to curtain 


dreams, and the early sun will shine through =|_—s fixed No Sundour fabric ever fades And 


as though through ivory wings. And here 


Sundour 


UNFADABLE FABRIC 


MORTON Tae 81 ¢.9 tinmivrtreonbd 


Canaba 7 ellington St Toronto we usa Alex Mort ' © West 40th St. New York 


gorgeous and shot with burning hues. 

And yet these colours are not lke the 
colours the butterflies wear—for while the 
beauty of the burterfly 1s sadly fugitive. the 
some little window in the cottage of your |, colour of every Sundour fabne is joyfully 


this 1s pot just predacted—it's guaranteed 


A 


object and the available resources of the 
copywriter. He had got both the premises 
and promises intelligently summed-up. 
On the one hand there was the product 
with its claims to merit, great or small. 
On the other hand there was the public 
with its preoccupations and indifference. 
In between were the words. Clearly it 
was of first importance that the words 
should be chosen to entice and beguile 
the reader to their end and object. 

Mills stated that “The good writer is 


always nervous that any moment the 
reader may stop reading. The writer of 
an advertisement ought to be in a blue 
fit about this, and ought to do everything 
he can to prevent it. His writing should 
be full not only of conviction but of 
carrots, which will induce the reader to 
read on. All writing succeeds with the 
reader chiefly as it gives him a series 
of pleasant surprises. If you will analyse 
the reason why you think an advertise- 
ment well-written, it is due to the fact 
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verlusting lovers / 


Flowers come as guests whom 
we dearly want to see and 
should like to keep with us 
Yet they will not stay for long 


and often arrive rather late 


gaicty and glory and variety 
of the flowers. You will find 
in Sundour tabrics colours 


that bloom and colours that 


And these colours never fade, 
for it is the charm of the 
Sundour fabrics that they are 


not fugitive but fixed. Not 


Ihe Sundour fabrics copy the 


Curtains and Furnishing Fabrics. 


seem to burn and colours that 


are modest, delicate and shy 


undour 


Unfadable 


bOUR FABRE t_imi 


passing and pershing but 


perenmal and everlasting 


that it is always pleasurably pulling you 
up.’’* 

This was a more or less novel concep 
tion in itself—however reasonable. Tne 
professional copy-clerk had been exhorted 
hitherto to develop “punch.” Hard-selling 
stulf. The advertiser had 
noise with effectiveness. 


confused 


It is not the purpose of this essay to 
suggest that Mills was the only great 


*Iin an address to London Pre t echanwe 


copywriter we have seen. kar trom it 
[here is much good copy written to-day, 
and much of which owes little to his par 
ticular type of inspiration. But there ts 
also a lot of copy in which this element 
of “readability”’—of spell-binding, if you 
like has obviously never been con 
sidered. It consists of platitudes, jargon 
lifeless sentences, and reasoning based 
chiefly on what the manufacturer thinks 
of his product. Nothing, nothing that 


Continued 
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as VERY evening the tide of lite flows strongly out ot Manci 
into the teeming suburbs—near suburbs and tar suburbs—ot cl 
city. Banks, offices, warchouses, factories and shops empty then 
b: selves and pour into Lancashire, pour over that large pare ot Cheshire 


which as really Lancashire, and even spill over into Derbyshire 


With that tide of life goes the “Manchester Evening News In 
Lancashire it's the thing to go home behind it. It is read in trains 


home. It is read in trams home. Above and beyond all, a 1s read 


pans 


in the evening by “the wife.” With the Chancellors of the Exchequer 


in the fairly prosperous and very prosperous homes of Lancashire 


= Sve 
sted 


the “ Evening News” in the evening is a habit of lite. The flight ot 
its distributing carts, like the nsing of a flock of birds, 1s one of the 
spectacles of the streets of Manchester. To tell it in the “Manchester 


Evening News” 1s to tell Lancashire 
- THE MANCHESTER 


EVENING NEWS 


' CROSS STREET, MANCHESTER 


Teiepl Coty 3467 (Prevate Exchange 


a , , seg a 


can be described as “pleasurably pulling 
you up.” It is unbelievable that so much 
advertising is a sheer waste of money, 
just because no one bothers to ask of 
the copy “will people read this through?” 

But above all, in his approach to copy 
writing, Mills was a = simplitier. He 
brought to it not merely a manner but 


brief heading and a hundred words or so 
of text. And then he put the product be 
fore him and illumined it with his words 

That method is the acid test of copy- 
writing skill. For to simplify is not to 
make easy. Mills regarded copywriting 
as the toughest task anyone could be set 
He often remembered Addison's words, 
a method—and one which I greatly “easy reading is damned hard writing.” 
admire and prefer to this day. He asked He never would or could “dash off” a 
but litthe from presentation. save calm piece of copy The story of Oscar 
ind room and utmost legibility for a Wilde spending the morning putting tn a 
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OLD FRIENDS to know. Old books to read. 
Old wood to burn. Old wine to drink. Old 
lawns to walk on. And let us add to this list of 
things that time improves—old shoes to wear. 


But THEY must be shoes that had it in them 
to grow old. The Lotus Veldtschoen Shoes 
will be the possession of years. Watch them take 
the polish and, mingling the polish with the 


stains of grass and earth and weather, get the 
complexion of an old violin. A possession did 
we say? Yes, and a prize and pride as well 


LOTUS « DELTA 


SHOES OF STANDING 
For Men and for Women 


Prices from ig/g 


Lotus, Lro, Srarrorp & Northampton. 


comma, and the afternoon taking 1 out 
was to him no affectation 

From this austere straight-forward copy 
method | cannot recall that he ever de 
viated. He never resorted to rhyme 
characterisation, slogans. Nor did he 
vary in his style—which with him was 
everything. Never was Bullon’s saying 
more true than in his case—that “‘le style 
cest Thomme.” The word stylist does 
not mean a man of many styles. The 
reverse. It means someone who has 


synthesised his experience and Iiterary 
talents into a perfected and personal 
manner of expression 

And this brings us to a rather interest 
ing point. [| remember having written 
some brief review of his work while he 
was yet alive, and his saying to me, “You 
know, it would be much fairer if / were 
to write about you. | only command one 
style—-you command many.” Well now, 
most of us have been brought up as 


Continued 
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LITTLE TALKS TO 


vill 


HURRIED PEOPLE 


meant 


pee isan old saying that 


those whom the gods 
If a man 
has been given great gifts— 


k ve dic ys sung. 


they say—he will pay for 
The 
philosopher never meant the 


them with a short life. 


remark in this gloomy sense. 
He meant that those whom 


young 


when they die—at whatever 


the gods love are 


It's 
threat, it’s a promise—made 


age they die. 


not a 


on conditions. 


And the chief 


conditions is 


of 
regular 


steady attention to the inner 


these 
and 


health. Don’t let yesterday's 
waste stop to-day’s work. 
And the way ? Eno*! 
Nature’s way! The little 
practical help which your 
system wants and welcomes. 
Daily, it you hke. Seldomer, 
if you think sufficient, but 
coming round steadily, so 
that little troubles shall never 
become big questions and 
reasonable health shall get 
the strength and momentum 
of a lifelong custom. 


a 


® Eno is the world-famed Effervescent Saline 
There 1s mothing like the dash of Eno—saten 
regularly or taken every mow and then—‘or per 
swadine Nature to forget and forgive the litle 
things that ocx her and put her out 
handy size bottle 1/y 


Prices 


Household size 4 


quite rightly 


as 


surance and 


copywriters to try and give each client 
a Style of his own, or at least an approach 
which belonged to him alone. It is indeed 
foreign to modern advertising thought 

that 
copy (let alone of presentation) can, or 
should, be used to sell such diverse things 
motor-cars and tinned 
toothbrushes 
covered almost as varied fields as these. 
Yet every piece of copy was as recognis- 
ably his as though he had signed it 


the 


[he final stage in 
achieve conviction. 

ferred and practised 
this. Whatever he h 
in focus, with the sp 
method was, and is, 
rule out other metho 


same style of 


peas, life 


Mills’ 


in- 


work nique is well noticed 


You 


are in the party 
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copywriting is to 


Mills perfected, pre- 


one way of doing 
ad to sell, he held 
otlight on it. The 
basic. It does not 
ds. But he did 


The incredible economy of his tech 


in an Ideal Milk 


advertisement shown here. How evocative 
are the words, “the chief contralto.” You 
1 believe the adver 
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tionary than “of.” Meanwhile you're 
a creature of circumstance and, being 
in Rome, have to do much as the other 
Romans do. 


Aw vp therefore itis that for more than 


fifty years Eno,® never varying from 


its own standard of pertect purity and 


satety, has had its great place in the 


art and amusement f living the 


} 
| 

é ° | | modern life. It's the ill thing done 
A Stitch in | 


| in time; the debt paid before it’s 
Time | quite due; the little premium paid 
F you could always be in bed by ten; } tor health. Eno ts the invisible mend- 
if you could walk cight miles a day | ng now instead of the ugly patch 
every dav: if you hated the taste of | later on—the sure and standard rem- 
lobster salad and strawberry ice, and | edy against the weor and tear of life 
if mee pudding was as nice as it's | . 
nutritious ; if there was no nicotine in BE N&© S 
tobacco and no tannin in tea; if for “FRUIT SALT ~~ 
the sake of hfe you cared to cut | 
®Fro is t A Ltamed FE fervescent Sal 
, o ' } ke 
out most of the things which make | Sb hy dnt Sf aiul rs 
it worth living —if! If! If! If! coolimg the 7 Oat sever cm a. An 
‘ . . | added sigue ge oF mon maker i a 
There's no bigger word in the di | summer drink per im prot amd pleavure 


tusement. How easy it would have been Though they may pay the user, the = at least and to some extent here, seek to 
to have written “everybody”—-which no © sad absurdities of strip cartoons and the drag down to a lowest common denomin 
one would have believed. wearisome current emphasis on sex would = ator the inspiration of the writer and to 


It was of great advantage to him in have won no sympathy or even under- emasculate his powers. I was glad to 
the writing of advertisements that he was standing from him. He was no cynic. hear, on a recent occasion, a distin 
always a whimsical student of happenings Which, partly, is why his copy lives on. guished = copy-director* in) America 
in the kitchen and the nursery. He em- His epithets and metaphors have an_ declare that the ability of the copywriter 
phasised the importance to copywriters elemental and almost Biblical simplicity; was finding “a new evaluation” over 
that they should know about babies, and for example “like the rising of a flock there. About time, too. For what les 
lighting the fire in the morning, and of birds’--in the Manchester Evening son above all should Haslam Mills’ copy 
washing up. He always took a deep and News copy; and in every sentence about have taught us, if it ts not, as said the 
discerning delight in the small things of “this sweet shy fabric” in the Sundour prophet Job, “how forcible are right 


life, which can also be counted among advertisement. words”? 
the great. He demonstrated this exquis You will notice that there is a quality Yet if Mills showed them in_ these 
itely in his book Grey Pastures—a_ of breathlessness almost of ecstasy. in examples to be so effective, why are the 
collection of essays on life in the un- some of these pieces. Particularly in “right words” not more prized and used 
distinguished back streets of Ashton- the Sundour texts. It is achieved not to-day? 
under-Lyne. It was from this ability to only by the precise choice of short apt One reason is, of course, the fascin 


see myriad colours in the colour grey words, but by rhythm and alliteration ation of the many-syllabled abstract 
that sprang the charm and cheerfulness and sometimes by the contrast of short cliché. This comes of a deep superstition 
which infected all his copy. Even when and long sentence —as in the Nestlé attached by many advertisers to what 
he approached the patent medicine field, advertisement. 

as in the Eno’s examples, he wrote in What fools does such copy make of the 
terms of optimism rather than of alarm. copy-pollsters and raters who, in America, 00°, Pa! in am address to the Advertiiny 
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3 THE LITTLE MAN 
g One person recommended one thing and another recom- 
se mended another. She herself thought that milk from the , 
oe dairy was the only thing for Baby and, for as long as she f 
3 could, she went on with dairy milk, adding a litele of this { 
+. and a little of that, but Baby could not take dairy milk { 


and for all her care of him and all her yearning over him, 
he did not thrive. And then one day someone recom- 
mended Nestié’s Milk. From the first, Baby could take 
Nestlé’s Milk, That was the first good sign. But other 
good signs followed and in a fortnight there was a differ. 
ent Baby—and a different mother. 

G Nestle's Milk is prepared by a particular process and this 
process preserves intact the life-giwing vitamines of the milk. 


NESTLE’S 
Milk 
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Reade 


Mie 


. has succeeded already. They are wn- the artist. Few people can draw, but 
Z easy, if their advertising does not read nearly everyone can write. And to start 
a like other advertising. Phrases like disputing someone else's literary judg- 
hol “dependability” and “quality product” ment can on occasion look very much 
= and “the discriminating public’ do at as though yourvare disputing his literacy’ 
; least sound right to their ears. They are This is where there comes in_ the 
a in the idiom of commercial success. advertising impresario—the — account 


Who then shall persuade the adver- executive. Haslam Mills was fortunate 
tiser? The copywriter? Few creative in having Hobson to take the burden ot 
people are any good at “selling them- “selling the copy” off his shoulders. In 
* selves.” But the writer is in an oddly deed, [I can scarcely imagine Mills 
difficult position. Unlike, for instance. expounding his own work to anyone, so 
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THEY bo SAY that if after dinner on Sunday 
when the house has gone quiet and no one is 
talking except the flame in the fire—that if at 
such a time you close your eyes, let your head 
sink back and your book fall on your knee, and 
lose consciousness if it be only for two minutes, 
it sets you up wonderfully and is as good as an 
hour in bed! 

The Buoyant Chair holds this opinion most 
strongly. You will often detect it trying the ex- 
periment on you. Never before has human fatigue 
been so pampered and indulged. 


Buoyant CHAIRS are sold by most good furmshing Houses 
at prices from Six Guineas 


ee ee Se 7 


diffident was he. But I do remember 
his advice to me, a long while ago now. 
“If you're going to be any good at copy 
dodge micetings like the plague. Writ 
ing is quite exhausting enough.” And | 
quote this sentence from an article of 
his: “The conditions and rush under 
which much copywriting 1s actually done 
heavily against the polished and 
pointed brevity of really persuasive and 
memorable copy.” 
The status of 


are 


copywriting as a craft 


| mt 
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suffered grievously during the last) was 
and its aftermath. Restricted space was 
only one of the reasons. The copywriter 
often found himself im the absurd 
position of having to write copy for non 
existent goods got the 
upper hand. staffs were cut and 
the recruitment of new talent ceased 
Now, with enlarged newspapers and 
with freer competition, the time is in 
deed overdue for “a 


Presentation 
( opy 


new evaluation of 
Continued 
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What a day 
I've had! 


FACH DAY must go on bringing its own trials. Other 
pceople’s tempers ; other people’s elbows! A fight to 
get on the tram-car or the "bus. A long queue 
outside the theatre ! 

Ina hard world the Buoyant Chair is very soft. Amid 
all the noise it is perfectly silent. In a shallow age it’s 
very deep. It simply isn’t in the modern movement 
at all. It stays at home and keeps the fire warm. It is 
built not for speed but for comfort. Bless it! 


BUOYANT 


EASY CHAIRS and SETTEES 
Most good Furnishing Houses sell Buoyant Chuus 
Prue from Sux Gunes 


copy.” The power of visual design treated as an expert. We need not 
the value of original presentation—is well necessarily follow Mills’ style—these 
appreciated to-day. But into seventy- advertisements do not constitute a lesson 


five per cent of current advertising the 
words are poured as out of a mould, 
and treated as so many grey lines subser- 
vient to the presentation. 


That is why I am glad that Apver- 


rISER’S WEEKLY has at this particular 
time thought fit to publish these few 
examples of an expert writer who was 
called into the service of advertising and 


to copywriters, but rather to advertisers 
and above all to the agency executive 

And the lesson is—that if an adver 
tisement is to achieve maximum effective 
ness, then it must make full use of the 
power of words. And that means 
abandoning the Hick and the Slick and 
the Quick —and giving full rein and 
respect to literary ability 
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Why Past Lessons are Important 


Ph sankenaces pe hag arte 
ephemeral things: and since 
they are published anonymously 


their authors are usually un- 
known. Unless the good ones 


are collected and published again 
in more permanent form they 
are lost, and the lessons they con- 
tain lost with them, forever. 

In advertising, the importance 
of past lessons has been too 
frequently overlooked. Progress 
depends on an awareness of the 
importance of knowledge and a 
willingness to record it and pass 
it on to others 

David (black eve-patch) Ogilvy 
once asked Sir Hugh Rigby, who 
operated on the late King’s lung, 
“What makes a great surgeon” 
Is it his hands? Is it his operat- 
ing technique?” Rigby replied, 
“All surgeons have about the 
same technical skill. You can 
take that for granted. What dis- 
tinguishes the great surgeon 1s 
his superior knowledge. He 
knows more than other surgeons.” 


Combination of Art 
and Science 


What is true of surgery is true 
of copywriting. The too com- 
mon disregard for knowledge 
among copywriters is due to a 
misconception of advertising, 
what it is, and how it works. 
Ihe reasons for the misconcep- 
tion are, I think, due to the fact 
that there is no other comparable 
activity from which a parallel 
may be drawn 

Earlier in this Supplement 
Saxon Mills says he believes 
copywriters are born, not made 
In a sense that is so but it is a 
simplification which encourages 
misconceptions about advertising. 
True, a man cannot be taught 
to be creative. No school or 
university can endow him with 
the gift of imagination. It can 
only encourage what is already 
there. 

These are the qualities of the 
artist which the potential copy 
writer must bring with him and 
apply with skill to advertising 
which is itself a science. It 1s 
often a Barnum and Bailey sort 
of science and not a very exact 
one at that but then neither is 
medicine nor psychology But 


in all sciences the importance of 
knowing what is already known 
is fully understood. 

Without such knowledge every 
newcomer begins, not where the 
last man left off, but where he 


by PHILIP STOBO, 


Director, S. H. Benson Ltd 


began. However quick and how- 
ever brilliant he may be unless he 
knows what is already known he 
is wasting his time and his 
talents. He may spend the next 
10 years inventing the telephone! 

Knowledge in advertising, like 
Gaul, 1s divided into three parts: 

1. Knowledge of the product 
or service one is trying to sell; 

2.__Knowledge of the people 
to whom one is selling; and 

3. Knowledge of the advertis- 
ing 1&¢ hniques one intends to 
use. 

Ihe first of these three 
branches of knowledge is the 
easiest to acquire Ihe copy- 
writer with a quick and enquiring 
mind learns his brief with the 
facility of a barrister preparing 
to cross-examine an expert wit- 
ness. Here, too, the advertiser 
can always come to the copy- 
writer's aid. He knows his pro- 
duct backwards 

Knowledge of the people to 
whom one ts trying to sell is not 
so simple to acquire. Most copy- 
writers write best about ther own 
interests to people in their own 
social class. In writing for the 
mass market the copywriter who 
comes from a humble home starts 
with an initial advantage. He 
knows instinctively what ordinary 
simple people think about and 
talk about, how they live and 
what they like. For the copy- 
writer who has not had such a 
background it is not so easy. He 
must apply himself to learning 
not only about advertising but 
about life. 

The third branch, which 1s 
concerned with knowledge of ad- 
vertising itself, is the hardest of 
all to acquire. No one lifetime 
1s long enough to learn it all and 
there is so pitifully little on 
record to point the way. That 
is why I welcome this Supple- 
ment, and the opportunity of con- 
tributing to it. I hope it mav 
be the first of many which will 
record and explain the work of 
past masters of the craft. 

Haslam Mills himself would 
have welcomed such a Supple- 
ment. He brought to advertising 
creative talents of a high order. 
He also learned to believe in 
knowledge and advocated it con- 
stantly to other copywriters. 


Xi 


Three Kinds of Knowledge 


Haslam Mills Supplement 


The Successful Copywriter Needs 


ADVERTISER'S WEEKLY 


Welcoming this Supplement Mr. Stobo stresses the value of 


past lessons. 


In advertising, he says, the lessons of yester- 


day have been too frequently overlooked. And he supports 
his argument by quoting not only Haslam Mills but another 


great copywriter, Claude Hopkins, who said: 
who wins out and survives does so only because 


science and strategy. 


Condemning the dreary cliché 
“made under ideal conditions” 
he said, “If you mean there are 
roses all around the factory door 

say so. If you don't know, go 
and find out.” 

On the need for a knowledge 
of people he was equally positive. 
“The copywriter,” he said, “ought 
to understand babies up and 
down and through and through. 
He ought to know at first hand 
a good deal about the kitchen 
and still more about the scullery. 
It will be well for him if he 
knows what it is to come down 
and light the kitchen fire in the 
morning. He ought to know 
something about washing up 
From all these experiences the 
copywriter will draw the learn- 
ing which he needs.” 

On his knowledge of advertis 
ing itself Mills was on less cer- 


tain ground. Had he come to 
advertising earlier and lived 
longer his contribution might 
have been much greater. Mills 
saw the purpose of advertising 
clearly and saw it whole. In 
many ways his reputation has 
had most to suffer from his 
admirers. 


Prose of Persuasion 
School 


In the ‘thirties almost every 
new recruit to advertising had a 


novel in his knapsack. ‘These 
young men admired Mills and 
aped him without understanding 
him. Mills was incautious 
enough to talk of the literary 
spirit They loved that and 
lapped it up. From them, not 
from Mills, stemmed the prose 


of persuasion school in’ which 
manner came to mean so much 
more than matter. They could 
parody Mills’ prose but they 
lacked the integrity which kept 


“The man 
of superior 


He must know more than his rivals.” 


Mills working long hours at the 
office when all the rest of the 
lights were out 

How salutary it would have 
been if they could have known 
something more of the work of 
another great copywriter, the 
American Claude Hopkins, who 
said this 

“How ordinary, how plebeian, 
good advertising ws. And how 


ordinary humanity counts, Most 
new men in this field rely on 
language, on the ability to ex- 


press an idea. Others count on 
queer things which attract atten- 
tion. All of them are trying to 
flatter themselves and that always 
rouses resentment Brilliant 
writing has no place in advertis- 
ing. A unique Style takes atten- 
tion from the subject.” 


Superior Strategy is 
Not Enough 


The prose of persuasion school 
would have rebelled at such 
advice. But that doesn't mean 
that they were nght and Hopkins 
wrong 

It ss still instructive to look at 
the impressive list of products 
Hopkins helped to put on the 
map 4soodyear tyres, Palmolive, 
Puffed Wheat, Quaker Oats, Pep- 
sodent, to name only a few. It 
was not for nothing that he 
started in those days as a copy- 
writer with Lord & Taylor at 
$1,000 a week 

Though Mills and Hopkins 
differed widely in their approach 
they met on common ground in 
their belef in humanity and the 
pursuit of knowledge 

Hopkins summed up his own 
approach to advertising by say- 
ing, “The man who wins out and 
survives does so only because of 
superior science and strategy. He 
must know more than his rivals.” 
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Was—-and is—Haslam Mills too Good ?— 


Haslam Mills Supplement 


It is Still True that— 


Copy Must Give People an 


Incentive to Read 


by McDONOUGH RUSSELL, 


Issociate Director, / . 
Wood & Partners, Ltd. 


Pritchard 


At first glance the author of this article seems cynical 
about the Haslam Mills technique in copywriting. 
But he admits the need for good writing and goes on 
to approve one of the outstanding qualities of Haslam 


Mills’ copy--the 


importance of giving people an 


incentive to read. 


| I is a sad but significant fact 
that when industry has got 
into the doldrums in the past, 
and therefore paid more atten- 
tion to the copy in its adver- 
tisements, the literary and 
ethical standards of the copy 
have always fallen. 

Instead of charming = and 
cajoling customers into the shops, 
advertisers have tried to brow 
beat and threaten and frighten 
them. Instead of buying tins of 
cocoa, packets of breakfast food 
or cakes of soap, the public has 
been asked to buy an escape from 
loneliness, an msurance against 
fageved feeling and the sack, or a 
cure for body-odour. And tt has 
been asked all this in the crude 
and brutal language of the pic 
ture newspapers and the child- 
ren’s comics 

That such copy has often 
produced an immediate increase 
of sales in a falling market ts 
beyond question, and there 1s 
no really cogent evidence that it 
has harmed advertisers in the 
long run. But let us remember, 
too, that in the past it has 
brought advertising to the depths 
of disrepute 

So let the writers who, like 
Saxon Mills, look forward to 
more signs of literary ability and 
less of the hick, the slick and 
the quick in’ advertising uot 
cheer too soon. American in- 
dustrialists may be setting a new 
value on copy, but it may be 
on biting, butting and gouging, 
bare-knuckle copy rather than 
on clegant stuff that’s written in 
kid) gloves under Queensberry 
Rules 

There is good reason to hope, 
however, that the “new copy” in 
America, when it comes, will 
avoid many of the worst excesses 
of the great slump. For 
American industry was then 
demoralised and deeply afraid. 
Ihe present change in its attitude 
to copy comes from strength, not 
weakness. 

When Leslie Pearl of the great 


Batten, Barton, Durstine and 
Osborn agency told the Adver- 
tising Creative Circle about the 
possibility of a coming change in 
the valuation of copy and the 
status of the copywriter, he also 
hazarded a guess at the reasons 
for the advertisers’ new attitude. 

for several years the biggest 
advertisers had considered that 
merchandising stunts and adver- 
tising appropriations were their 
main weapons in the war for 
markets, Higher pressure in the 
merchandising and bigger and 
gaudier spaces were sent into 
bate by first one competitor 
and then another, until both mer- 
chandising and appropriations 
had reached the point where any 
increase had ceased to make 
economic sense 

So there they were at a dead- 
lock, face to face, with guns of 
enormous and unparalleled 
calibre. And somebody had the 
idea that if they couldn't make 
the guns any bigger, what about 
firing something more effective 
than cannon balls? How about 
shrapnel? High = explosive? 
Armour-piercing projectiles” 
Couldn't they, in fact, steal a 
march on their competitors by 
using not bigger, but better ad- 
vertisements? They would have 
not only the best spaces but the 
best and most original pictures 
and words in them. 


Reaction against Set 
Formula 


‘Original! This was a strange 
word at a time when the re- 
searchers and analysts were 
so reducing the creation of ad- 
vertisements to a formula that 
the copywriter had less freedom 
of mancuvre than the driver of 
a tram 

It has even been reported that 
some of the big business indus- 
trialists are taking a_ personal 
interest not only in copy but in 
its producers too. They want 
to see the wheels go round and 


read the copy fresh from. the 
copywriter before it has been 
pasteurised and filleted, processed 
and sterilised by all the experts 
in either their own advertising 
departments or the agency 
machine 

They have a hunch that copy 
written to a scientific formula 


may in theory be the most 
effective they can buy; but :f 
their competitor is using the 


same formula why not try a flank 
attack with copy that may 
be crude and unorthodox but 
still has its virility and backbone 
and full cream flavour? 

It is possible, too, that they 
have found out that much of 
the best copy in America is be- 
ing written for department stores 
and written against the clock, 
with the newspaper presses rarin’ 
to go, and not a minute to spare 
for the mass psychologists, copy 
testers and other witch doctors 
to exorcise all its fire and spirit. 

After Leslie Pearl's speech I 
sat down in a big armchair with 
a 200-page issue of Saturday 
Evening Post and read every 
word of every advertisement to 
see the shape of things to come. 
It was a big chore —and by no 
means a small bore—and I came 
to the conclusion that there was 
indeed a tendency to use longer 
and better copy than five years 
ago, but that none of it has any 
relation whatever to the kind of 
writing described in Saxon Mills’ 
article. The most forceful fifty 
words that ever emerged from 
Haslam Mills’ pen would have 
seemed as out of place in this 
Magazine as a spinet in Sousa’s 
band, and almost as inaudible 

But that does not damn the 
American copy: not by any 
means It shows only that 
Leslie Pearl and Saxon Mills 
judge copy by completely dif- 
ferent sets of weights and 
measures 

Perhaps, also, they imagine 
themselves to be addressing two 
very different kinds of audience 
Not many American advertising 
men are ever likely to over- 
estimate the sense and sensibility 
of the audience over there, but 
I wonder whether Saxon Mills 
is entirely aware of the trans 
mogrification of our own readers 
since the days when Haslam 
Mills’ copy was so well received 
twenty and more years ago? 

Any revaluation of copy to-day 
must be conditioned and dictated 
by a revaluation of its readers 
Many of us have long believed 
that the “literary copy” of the 
Haslam Mills school was, even 
in its heyday, about five yards 
above the heads of half the 


market, and would be five miles 
above to-day. 


In the nineteen-twenties most 
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people below the age of fifty 
were very ready readers. At 
their parents’ knees they had 
heard the stories of Hans Ander- 
sen and the adventure stories of 
Robert Louis Stevenson In 
their teens they had read vora- 
ciously, for there was little else 
to do. In the cinema theatres 
the audience had to spell out the 
sub-titles (which were often very 
witty and seldom without a dis- 
tinctive style, however atrocious) 
instead of merely listening. They 
had to read them pretty rapidly. 
too, and I am told that when 
English sub-titles on foreign 
films are shown to-day they are 
kept on view half as long again 
as sub-titles of the same length 
were shown in the silent films. 

To-day’s audience is not quite 
like that. Almost from early 
childhood it has been conditioned 
to read only when it must and 
to turp more and more to listen- 
ing for its pleasure. Listening 
to the banalities of Hollywood 
musical comedy, the common- 
places of Mrs. Dale and the 
exchange of incivilities between 
Bebe Daniels and Ben Lyon 
How wonderfully in tune with 
this last kind of rude comedy 
are the bickering young couple 
in the recent Rowntree’s Dairy 
Box chocolates campaign! 

If we say--as we mnust—that 
Haslam Mills was above most of 
his audience's head, does it 
mean that the new-model copy 
should be in harmony with the 
worst of the Light Programme 
and the comics? Not at all! 


Room and Need for Good 
Writing 


There is plenty of room —and 
a great need -for good writing 
in advertisements, but it must be 
simple and forceful, drawing its 
strength more from the direct 
and vivid way it makes its points 
than from the leisurely airs and 
graces of literary style. 

Above all, perhaps, the new 
model copy must give people an 
incentive to read it Receipes, 
household hints, film-gossip, little 
anecdotes, dialogue, humour, a 
story about somebody who did, 
or didn't, find joy or love or 
some other reward from using 
the product-there are a hundred 
ways of making people want to 
read an advertisement. The one 
sure way of making them want 
not to read it is a picture of a 
dull product and a headline that 
merely boasts about it instead of 
saying “look what this can do 
for you.” 

And having said all that, let 
me end by saying that while 
there is much dull copy to be 
seen, there is also a great deal 
that is more interesting, more 
persuasive and more attractive 
than the best that the United 
States can produce. This is not 
idle fancy but proven fact. 

Britain’s best advertisements 
are the best the world produces 
Our great need is to make the 
average advertisements more 
interesting—and to keep on do- 
ing so. 


a 
a 
A eee XIN Pe 
| ee 
I 
: es | 
%, 
we 
i 
mr 
: 
sie ae ; 
Ps 
x 
As 
Pa 
i 
- 
c= 
1% 
. 
at 
2a 
e 
oy 
oe 
a po 
- 
is 
} ye 
& 
ah 
a 
Pi 
5 
¥ 
; Po 
Ay i i 
‘he ‘ a ap 1 eee ae cae A Ale 


DecempBer 17, 1953 XN Haslam Mills Supplement’ ADVERTISER'S WEEKLY 


is in every year since 1821, the 
Manchester Guardian wishes all 
its friends 


3 
tert} 
Cen d 


Ese Pag: 


Sas 
Gat as. 3 . 


“& 


, 


ee iciied day 


a merry Christmas 


and is joined by the 


Manchester Evening News 


W. McMillan ¢ Advertisement Director 
Manchester Guardian & Evening News. Ltd. 
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T ime once more 


brings the old 
old wish of a 


Merry Christmas 
and a 
Happy New Year 


friends 
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A £200.000.000 


Market in 


This is the amount which, the Advertising Association predicts, will be spent in British 
Advertising during 1954. It will cover every field of Advertising and Marketing— 
space, services and supplies—and is a great market for you who have these commodi- 
ties tosell. But it is one thing to know of the market and quite another to know how 
to reach it, effectively and with the maximum coverage and minimum expenditure. 
The answer is simple enough. For the past 40 years ADVERTISER’S WEEKLY— 
the Organ of British Advertising and Marketing—has spoken with the Voice of 
Authority to the People in Authority in Advertising. It alone can offer you direct 
access to, and full coverage of, this mighty market, for seven out of every ten of its 
8,999 (A.B.C. certified) weekly copies go to the British Advertisers and Agents who, 
during 1954, will control the spending of Britain's Advertising Appropriations. The 
extent to which you will benefit from this vast expenditure depends largely on how, 
and how often, you appeal to it through ADVERTISER’S WEEKLY. 


Advertiser's 


exclusively to Advertising and Marketing 


Weekly -the only Journal deroted 
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